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Washington may be friendlier town through '72. p27
Newsmen's stamina tested during election coverage. p32

Fairness dilemma passed up to Supreme Court. p56

caRL B %ngﬁﬁ iéﬁ%gﬁadio. TV whet consumer appetite on new products. p73
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EVERYTHING'S THE SAME
BUT THE NAME.

MPC

METROMEDIA PRODUCERS CORPORATION

(Formerly: Wolper Productions, Inc.)




adults
with mare education,
including more men,
mare executives,
mare managers, :
miore professional men,
more technical workers: -
more proprietors,
and more clerks,
more salesmen,
more skilled laborers,
also more semi-skilled laborers,
which means more white and blue-collar workers,
who make more money,
buy more new cars,
drink more beer,
and take more aitline trips,

than any other radio station in Chicago.

i —————
RADIO 720

Source: Pulse LQR.YI (1968)




Your very own set of rave Donald O’Connor Show reviews.

[ e e e

-

ike the sound of your offer. I'm aware I might have missed some important
reviewers' reactions to singing-dancing Donald’s entertaining approach to his
90 (or 60) minute show. I understand it never loses momentum.
I"'m particularly interested in the (check reviews you're particularly interested in):

L] Don Page Los Angeles Times review that says. “O’Connor’s casualness is
infectious...”

Percy Shain Boston Globe review that says, *“The show had the feel of a
lively party...”

Rex Polier Philadelphia Evening Bulletin review that says. **He is warm
and congenial and talented. ..”

Paul Jones Atlanta Constitution review that says. “‘It emphasizes entertain-
ment more than talk...”

Frank Judge Detroit News review that says. ““The fellow is a real pro at
thejob...”

Please rush me all Donald’s many raves. [ understand thatif [ don’t get
pretty excited | should consider takinga tonic. [ understand Donald’s a
tonic. | understand.

0o 0o 0o 0o 0O

(Circle one)
Mr. Mrs. Miss

Address
City State Zip

METROMEDIA PRODUCERS CORPORATION
(Formerly Wolper Productions, Inc.)
485 Lexington Avenue New York (212) 682-9100

=
-
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More TV reach
More TV penetration.

The combination of the new
WTEYV 1,049-foot tower and
programming specifically

greater

planned to increase listenership
among all age groups is
sharply increasing the station’s
ratings and audience share of

the greater Providence market.

Continuing significant leadership in

young-adult TV audiences.*
UP 1029, in total homes Meonday through
Friday 5:00 to 7:30 p.m.*

With WTEYV, your sales move up in

the greater Providence area.

“Lased on Frb-Mareh 1968 ARB andior Nielsen estimates as
compared with Feb.-March 1867 estimates: sudject to

Ltherent Hmitntigns of sampling technigucs and other guatifieations
fssued dby ARE and Nielsen, aratlabic upon request.
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— dol- i 2 Television, Inc.
Langmesden 4 " :
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NEX Lanwn
_ Nermien

WV DWW | Channer

Providence—New Bedford—Fall River
Rhode Island—Massachusetts
Vance L. Eckersley, Sta. Mgr.

Sewing the Greater Providence Area

STEINMAN TELEVISION STATIONS - Clair McCollough, Pres.
WTEV Providence, R.I. /New Bedford—Fall River, Mass. « WGAL-TV Lancaster—Harrisburg—York—Lebanon, Pa. » KOAT-TV Albuquerque, N.M,
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Llosedbircuit

Time bomb

If one House Investigations Subcom-
mitiee member has his way, probe of
broadcast coverage of Chicago Demo-
cratic convention coverage will blow
roof off. Congressman wants subcom-
mittee to go after networks and news-
casters hammer and tongs, convinced
that broadcasters were “deliberately
trying to destroy Democratic party in
Chicago.”

Subcommittee staff is proceeding with
study. and field investigators have been
active in Chicago and New York. But
indications are that matter will remain
internal subcommittee business at least
through remainder of year. Envisioned
now is fact-gathering effort and com-
pletion of report early next year for
“subcommittee evaluation,” not public
release. Commerce Committee Chair-
man Harley O. Staggers (D-W. Va.)
wants to be in position to reassure fel-
low Democrats that his subcommittee is
doing its homework.

Surge of revenue

Another indication that national-spot
(and local) TV business is coming up
strong in fourth quarter this year:
Broadcast Advertisers Reports, which
monitors 75 markets one week each
month, notes 30% gain in September vol-
ume of non-network commercial units.
BAR covered 251 stations in September
1967, 252 in September this year.
BAR's data at later date will be broken
out as to local and national spot, with
dollar value given to latter, using sta-
tions’ published rate cards for estimates.
Also showing up in monitoring of com-
mercial units is continued proliferation
of brands advertised—2.4% increase
in national spot and local in September.

Almost ready

President’s Task Force on Telecom-
munications Policy is coming down
home stretch with possibility that final,
nine-chapter report will go to Presi-
dent this week or next. Report is ex-
pected to make hard recommendations
in international telecommunications
field (transoceanic satellite communica-
tions, merger of international carriers)
as well as proposing test of domestic
satellite systems with suggestion that
broadcasters be authorized to deal di-
rectly with operator, presumably Com-
munications Satellite Corp.. and even
to own ground stations.

In other areas. however, such as spec-
trum management and broadcasting,
conclusions are now believed to call

for further studies rather than out-and-
out recommendations as originally pro-
posed in staff document (BROADCAST-
ING, Sept. 9).

Answer to middlemen

Young & Rubicam, New York, is re-
ported to have set up unit in media-
relations department that will serve
as liaison between TV-radio stations
and Y&R’s media buyers. Unit, estab-
lished to serve regional sections of
country for spot TV and spot radio,
will receive availabilities from buyers
and make contact with stations on daily
basis. But Y&R’s position is that unit
is not considered negotiating team but
group that will appraise stations’ values
for clients.

Though Y&R, along with many agen-
cies, is critical of independent media-
buying services, word is that new unit
was contemplated before these brokers
made their comparatively strong im-
pact this year. But there’s no denying
that new unit may serve as deterrent
to effectiveness of outside media buyers.

Washington front

That super-lobbying job that networks
informally discussed with Lawrence F.
O'Brien, Democratic national chairman,
may now go to someone else—or per-
haps to no one. Mr. O’Brien was ap-
proached after death of Senator Robert
Kennedy, for whom he campaigned,
and before he took national committee
chairmanship to run Humphrey cam-
paign (“Closed Circuit,” Oct. 7). Search
may now turn—if it goes on at all—to
someone who would be persona grata
to both Republican administration and
Democratic Congress. There’s some in-
dication networks feel there's less rea-
son for alarm with Mr. Nixon in Pres-
idency.

Big green light
FCC, long accustomed to being urged
by members of Congress to delay action
on pay television, has finally been urged
by influential member to make move.
Senator Everett Dirksen (R-IlL.), Senate
minority leader, wrote FCC to express
hope it would act soon on proposal to
establish national pay-TV service. He
reportedly took no position, pro or
con, on proposal, other than to indicate
that 15 years already spent on it are
enough. It was noted that Zenith Radio
Corp., principal backer of pay-TV pro-
posal, has headquarters in Chicago.
Senator’s statement comes as year-
long moratorium that House Commerce

Committee asked commission to ob-
serve on issue runs out. Committee in
September asked commission to observe
second moratorium, this one to eXpire
at end of first session of new Congress.
But FCC has made clear it will no
longer be bound by committee requests.

Reeves expanding

Sale of Videotape Productions of New
York to Reeves Broadcasting Corp. is
reported to be virtually set, with Reeves
taking over Videotape's studios for use
exclusively as facilities for its list of
outside tape producers. This move by
Reeves was said to be prompted, in
part, by its need for studio space since
Reeves must vacate its present premises
to clear ground for expansion of United
Nations complex. MGM and 3M Co.
each own 50% of Videotape Produc-
tions.

Bitter taste

New York Citizens for Humphrey
Committee Friday (Nov. 8) said it
was preparing formal complaint to FCC
over radio spot commercial for Richard
Nixon that ran prior to Tuesday’s elec-
tion on several major-market Negro-
oriented stations in East. Committee
charges that FCC political sponsorship-
identification requirements were mnot
met by announcement stating only that
commercials were sponsored by ‘“an
independent citizen for Nixon.”

Spot said: “Remember this: In 50
years, Democrats in power five times.
All five times, war times. Republicans
in power three times. No wars. Remem-
ber this for your boys. Throw the war
party out.” Some stations reportedly
refused spots when offered.

Still watching

One assiduous viewer of TV network
news every weekday night since Aug.
5 proved surprisingly selective in its
attention to election-night coverage.
Vanderbilt University project, where
video-tape recorders have been faith-
fully preserving programs for eventual
retrieval in effort to answer “the great
question of whether television news is
biased” (BROADCASTING, Oct 7), chose
to record only one hour period, 10-11
p.m. (EST), rather than tape entire
coverage, as it had previously for both
Republican and Democratic conven-
tions. Time period was selected, it’s
said, because of ‘“greatest interest in
Congress” concerning effects network
coverage might have on those polls not
yet closed in Far West.

BROADCASTING. Nov. 11, 1968: Vol. 75.
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He doesn’t solve

the world’s problems;

he sorts them out.

Somehow, the world doesn’t seem quite so mixed
up after Tom Finn reports the news as anchorman
of the “News 7 Noon Report.”” He shows a special
knack of turning reams of wire copy and numerous
reports from WMAL-TV Newsmen into an under-
standable, relaxed half-hour presentation.

Finn’s authority derives from a decade of broad-
casting experience, extensive travel behind the Iron
Curtain and in Scandinavian countries, and a ca-
pacity to develop news sources. In Washington his
assignments have exposed him to the White House,
Capitol Hill, national and local government agencies
and other major news sources.

He’s frequently seen and heard on WMAL-TV’s
Public Affairs program, “Close Up.” And his narra-
tive skill is put to good use on documentaries
(including the recent award-winning “Sweet Smell
of Freedom,” which explored the D.C. Reformatory
at Lorton, Va.),

Get the complete story, from one who knows. The
award-winning News 7 is presented weekdays at
12 noon, 5:30 p.m. and 11:00 p.m. Weekends at
6:30 p.m. and 11:00 p.m.

wmal-tve

The Evening Siar Broadcasting Company
‘Washinglon, D.C.
Represented by MHarrington, Righter & Parsons, Inc..

BROADCASTING, Nov. 11, 1968



Weckinbrief

More of the same sour attitude toward broadcasting may
be in evidence on Democrat-controlled Capitol Hill, but
President-elect Nixon is on record preferring less, rather
than more, regulation of broadcasting. See . ..

Some hope for easing of controls ... 27

Election-night coverage turns out to be most expensive,
most extensive and most closely watched yet, with generai
agreement among broadcast executives that media rose
to the occasion. See. ..

Endurance test for newsmen ... 30

WAST(TV) Albany, N.Y; is sold for $8 million to Sonderling
Broadcasting Corp.; Roy H. Park Broadcasting Co. pays
total $2.9 million for KRSI-AM-FM St Louis Park, WEBC
Duluth, both Minnesota, WNAX Yankton, S.D. See . ..

Sonderling increases holdings ... 45

Preliminary agreement is reached between Corp. for Pub-
lic Broadcasting and AT&T that will provide interconnec-
tion for public TV during prime time at costs lower than
commercial rates. See ...

CPB gets AT&T rate reduction ... 48

Broadcasting's freedom of press issue is tossed to Su-
preme Court as U.S. solicitor general and FCC ask high
court to review conflicting court opinions on fairness doc-
trine, claim 315 validity now in question. See . ..

Landmark case may go to court ... 56

FCC Hearing Examiner McClenning turns down requests
of three CATV’s to import distant signals into Cleveland
TV market, but says in initial decision CATV's could origi-
nate programing, could not sell advertising time. See. ..

CATV importation request denied . .. 62

TV networks may drop as many as eight shows from night-
time schedules. Six reported to be axed are Daktari,
Phyllis Diller, Journey to the Unknown, Don Rickles Show,
Operation: Entertainment, Felony Squad. See ...

Network show obit list jelling ... 64

It's tough to get the world to take notice of a better
mousetrap, tougher yet if manufacturer has built only
another mousetrap, but broadcasting rates high as means
of whetting consumer interest. See ...

Care and feeding of new product... 73

NAB says FCC’s use of field-strength charts is crucial to
whole framework of TV broadcasting, changes “could se-
verely disrupt” its orderly growth as FCC proposes to use
actual measurements to determine TV-FM coverage. See. ..

NAB fights field-strength ... 76

Representatives of U.S., Mexico will sit down this week at
bargaining table for third negotiating session in effort to
agree on new treaty governing their respective broadcast-
ers’' use of AM broadcast band. See ...

U.S.-Mexico try again on treaty ... 83

Departments Broadeasting
Published every Monday by Broad-
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stop
looking
and listen!

Who gets the 6-9 a.m. audience in Charlotte? TV? Look
again. It’s radio . . . WAYS Radio, to be exact. No
other station in Charlotte—radio or TV—tops the
morning audience of WAYS. *

And from 9 am. to 5 p.m., WAYS tops all of Char-
lotte's nine radio stations . . . and all but one of the
four TV stations, even though the television ARB
covers 35 counties more than the radio survey!*

When you're buying the Charlotte market, take an-
other look. Buy WAYS Radio . . . and get more than
meets the eye.

WAYS Radio

Contact your EAST-MAN...or call WAYS Radio, 704/392-6191 today!

"People 12 plus or lotal adults.

Source: ARB estimates. Radio: April-May 1968. TV: February-March 1968,
Total survey areas. Data subject to qualifications which WAYS Radio

will supply on request.
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Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 27

AtDeadline

Oppose disclosure plan

Broadcast industry representatives ex-
pressed opposition Friday (Nov. 8) to
FCC’s revived proposal to require pub-
lic disclosure of network affiliation con-
tracts.

But opposition was less than over-
whelming. It came in relatively brief
comments filed by three major net-
works and CBS and NBC-TV affiliate
groups, while support for proposal was
filed by Mutual Broadcasting System.

Of six parties filing, only NBC-TV
affiliates said they intended to partici-
pate in oral argument that commission
has scheduled for Nov. 18.

Commission, in reviewing 1962 pro-
posal, cited enactment in 1966 of pub-
lic information section of Administra-
tive Procedure Act (BROADCASTING,
Sept. 23). Commission raised question
whether maintaining confidentiality of
affiliation contracts filed with it is con-
sistent with letter and spirit of law.

ABC, CBS, NBC and two affiliate
groups generally restated arguments
made against pronosal six years ago—
that it would not provide public inter-
est benefits and could, as NBC said,
have an inhibiting effect on competi-
tion among networks.

ABC, which cited its effort to close
aftiliate gap with CBS and NBC, said
it would be harmed in that effort if its
affiliation contracts were made public.
It noted that it has offered premium
compensation as an inducement to sta-
tions in certain makets to clear its
programs.

But MBS, whose standard affiliation
contract does not provide for compen-
sation, said public information act gives
commission no choice but to make con-
tracts public.

Offering sold out

Stock and debenture offering by Sonder-
ling Broadcasting Corp. sold out Thurs-
day {Nov. 7). Sold were 60,000 com-
mon shares offered by stockholder at
$37 a share, and $8 million worth of
SV % convertible debenturcs duc in
1988, convertible into common stock
at $41.44 a share,

Cox buys Ocala CATV

Cox Cable Communications Inc., prin-
cipally owned by Cox Broadcasting
Corp., Atlanta, has purchased Video
Corp. cable system in Ocala, Fla. Cox
Cable stock and assumption of debt
covered purchase price of approximately
$1 million.

No decision on CATV

FCC commissioners on Friday (Nov.
8) reported they had ‘‘useful conver-
sations” but reached no conclusions in
day-and-a-half retreat on CATV mat-
ters in Belmont, Md. (see page 56).
Commissioners, who left Wednesday
evening, all returned by mid-afternoon
Friday.

Among documents commissioners
brought with them for study and dis-
cussion reportedly was draft of notice
of proposed rulemaking embodying pro-
posal to impose freeze on importation
of distant signals into top 100 markets
until Congress acted on copyright bill
and other matters affecting CATV.

More windfalls for ETV

Corp. for Public Broadcasting, which
received windfall last week from AT&T
on interconnection for public television
during prime time at costs lower than
commercial rates (see page 48), will
provide half of $500.000 needed to un-
derwrite startup costs of new service.
Other $250.000 will be donated by
Ford Foundation. it was announced
Friday (Nov. 8).

On Cypress board

Franklin B. Lincoln Jr., one of Presi-
dent-elect Nixon's representatives mak-
ing arrangements for orderly transition
of federal power on Jan. 20 and mem-
ber of Mr. Nixon’s New York law firm,
is director of Cypress Communications
Corp., multiple CATV system owner
that went public last March.

For night telecasting

Engineers attending first International
West Coast Conference on Broadcast-
ing in Los Angeles have been shown
extremely sensitive, low-light TV camera
tube that can pick up dimly lit scenes
having only | millionth illumination
found in normally lit room. Camera
tube, called Image Isocon. was devel-
oped by British engineers. D. P. Mouser
of English Electric Valve Co. Ltd.
described tube, which is now commer-
cially available.

Fights for tax break

Jefferson Standard Broadcasting Co.
has appealed to federal court against
FCC decision last month denying re-
quest for certificate that would have
permitted postponement of income tax
on sale of wsTw(Tv) Florence, S.C.

(BroapcAsTING, Oct. 7).

Certificate would have allowed Jeffer-
son Standard (WBT-AM-FM and WBTv-
[Tv] Charlotte, N. C.) to claim invol-
untary conversion of property under
tax laws, permitting it to delay tax if
it buys another station before Dec. 31,
1969. WBTw was sold to Daily Tele-
graph Printing Co. (WHIS-AM-FM-TV
Bluefield, W. Va.-Bluefield Telegraph)
for $4.5 million plus extras. Jefferson
Standard has bought wrva-Tv Rich-
mond, Va.,, from Larus Investing Co.
for $5 million,

Jefferson Standard contended that it
had to sell Florence station because if
it had attempted to improve facilities
of either of two TV stations, overlap
between them would have violated
FCC duopoly rules.

NBC tops MNA

In abnormal week of program pre-
emptions by paid political telecasts and
news coverage, NBC-TV led Nielsen
MNA ratings with 18.2 for period Oct.
28-Nov. 3. CBS-TV had 17.4 and ABC-
TV had 16.5.

President Johnson's bombing-halt ad-
dress on all three networks (BROAD-
CASTING, Nov. 4) placed in top 20 on
basis of viewing on NBC alone. Paid
politicals, however, fared poorly, bring-
ing such programs as NBC's Walt Dis-
ney. ABC's Land of the Giants and
five movies to fore.

The Top 20:
1. Laugh-In (NBC) 30.7
2. FBI (ABC) 25.7
3. Thursday Movie

~The Nanny (CBS) 25.3
4. Jackie Gleason (CBS) 23.2
3. Walt Disney (NBC) 24.6
6. Tucsday Movie

“Exodus”™ (NBC) 24.2
7. Julia (NBCY 23.7
S. Smothers Brothers (CBX) 23.3
Y. Ironside INBC) 23.0
.  Gunsmoke {(CBS) 22.9

Mayberry RFD (CBS) 22.9
12, Ghost and Mrs. Muir (NBC) 22.1

Bonanza (NBC) 22.1
14. Monday Movie

“Exodus” (NBC) 21.7
15. Wednesday Movie

“Boeing Boeing'® (ABC) 21.0
16. Mannix (CBS) 20.8
17.  Sunday Movie

“Circus World™” (ABC) 20.6
1S. Red Skelton (CBS) 20.3
19. President Johnson (Thursday.

§-8:300 (NBO) 20.0

Land of the Giants (ABC» 20.0

WAPO sale approved

Sale of wapo . Chattanooga from Martin
Theatres of Georgia Inc. to Turner
Advertising Co. for $305,500 has been

More “At Deadline" on page 10




Mr.

Mr. Hollender

Mr. Milliken

Jack Fritz, VP and general manager of
Blair TV Stations Division, named
to newly created post of VP and gen-
eral manager of broadcasting, with re-
sponsibilities for coordinating both ra-
dio and TV divisions of station repre-
sentation firm. He has been with Blair
since 1953 in various executive posi-
tions. Succeeding Mr. Fritz is Robert
Hemm, who has been VP and New
York sales manager of Blair TV Sta-
tions Division since 1965. John White,
who has been VP, sales, for division,
replaces Mr. Hemm as VP and New
York sales manager.

William E. Chambers Jr. elected presi-
dent, succeeding Norman B, Norman,

Mr.

White Mr. Chambers

Mr. Mosby

Myr. Lynagh

who becomes board chairman, in man-
agement changes at Norman, Craig, &
Kummel, New York. Mr. Chambers
recently resigned as chairman of ex-
ecutive committee. Foote, Cone & Beld-
ing. and was general manager of
FC&B's New York office. In other ap-
pointments: George C. Milliken, for-
merly VP and management supervisor
on Trans World Airlines account at
FC&B. joins NC&K as executive VP;
John C. Savage, president. NC&K (Can-
ada) Ltd., elected executive VP of
parent company and remains chairman
of NC&K Canada: Nadeen Peterson,
formerly VP and copy group head at
FC&B, joins NC&K as VP and associate
creative director; Walter W. Bregman,

For other personnel changes of the week see "Fa-t.és & Fortunes.”

approved by FCC.

Martin Theatres owns about 150
motion picture theaters in south and
wtvc(tv) Chattanooga and wrvM(TV)
Columbus, Ga. Company, without
WAPO, is being sold to Fuqua Industries
Inc. in stock transaction valued at $20
million (BROADCASTING, Aug. 12).

Perfection mite marred

Although NBC News was generally
credited with flawless performance in
projecting election winners last week

(see page 32), it was later discovered
that network made one mistake that
went “virtually unnoticed.”

For about 10 minutes from 10:53
p.m., NBC had incumbent Democrat,
C. L. Terry Jr., posted as winner of
Delaware governor's race. “We still
don’t know what went wrong, whether
it was clerical error or what, but some-
body put a check mark by his name,”
said Frank Jordan, director of NBC
election operations. “Once 1 saw it was
wrong, we immediately took it down.
and apparently hardly anyone noticed
it.”

president of NC&K/Europe, who con-
tinues in that post, also elected execu-
tive VP of NC&K, and Thomas K. My-
ers, NC&K's senior VP and director of
marketing services, appointed chairman
of agency’s new operating committee.

Alfred L. Hollender, president of Grey
International, New York, named execu-
tive VP of Chris-Craft Industries Inc..
diversified manufacturer and group-sta-
tion owner. Mr. Hollender was with
winp and wJJgp Chicago for 10
years. During World War Il he was
chief of overseas branch of Office of
War Information—radio division. In
1951 he handled radio-TV activities for
Eisenhower campaign. and in 1952
joined Grey as VP and director of radio
and television. Chris-Craft owns KCOP-
(Tv) Los Angeles, kpTv(TV) Portland.
Ore.. and wTCN-Tv Minneapolis-St.
Paul.

Joseph E. Giaquinto, since October
1966 director of affiliate relations. ABC-
TV. elected to newly created post of
VP in charge of operations, affiliate re-
lations. Mr. Giaquinto has been with
ABC for 25 years in network’s ac-
counting department, in station clear-
ances and in affiliate relations.

Leonard Mosby, assistant general man-
ager, wJxt(Tv) Jacksonville, Fla..
named area VP. James T. Lynagh.
general manager, wkBG-Tv Cambridge-
Boston, Mass.. for last two years. be-
comes VP and general manager for
WJIXT-Tv. Mr. Mosby, 16-year veteran
at Post-Newsweek station, previously
served as program manager. Mr. Lyn-
agh earlier was general manager for
wkas-Tv Burlington, N.J.-Philadelphia
and wksp-Tv Detroit and was program
director of ktaL-tv Texarkana, Tex.-
Shreveport, La. Glenn Marshall, who-
has been acting as president and gen-
eral manager, continues as president.

Benefits seen from 30's

Growth in 30-second commercials can
be beneficial to both advertisers and
TV stations, Bruce McLean, president,
Needham, Harper & Steers of Canada
Ltd., told annual meeting of Atlantic
Association of Broadcasters in Free-
port, Grand Bahamas.

In speech to broadcasters from East-
ern Canada, Mr. McLean pointed out
30-second spots can stretch advertising
dollars; can open up TV to advertisers
who could not afford it previously, and
can increase revenues for stations.

10
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Ward Huey's a weekend duffer and weekday pro. He's general sales
manager for WEAA-TV, and weekdays his secret as a winner 1S follow-
through. That’s where his “army” comes n, the programming, traffic,
operations, promotion, accounting and sales-staff people. They’re be-
hind Ward 100%. Like in golf, at WEAA-TV follow-through 1s funda-
mental. Ask Ward...or his army.

WFAA-TV DALLAS-FT. WORTH

ABC, Channel 8, Communications Center. Broadcast Service of the Dallas Morning News, Represented by Edward Petry & Co., Inc.



2500 accidents

did not happen
.becauseof WWI TV

WWL-TV doesn’t believe you stop accidents
with platitudes. That’s why it launched a
year-long traffic safety program called Proj-
ect Life.

Activities included everything from full-
length documentaries (7 in all) to in-school
safety tests for 200,000 youngsters.

And Project Life won for WWL-TV the
Alfred P. Sloan award, the National Head-
liners’ Club award, and, most recently, the
National Safety Council award for outstand-
ing public service, among other citations.

Project Life did more than win awards. It

actually saved life and limb. In New Orleans,
1967 vs. 1966, there were:
2500 fewer accidents

1000 fewer inj ul‘:ies

12 fewer deaths

No other TV station has ever won an Emmy Citation, plus the Sloan

award, plus the National Headliners” Club award, plus the National
Safety Council award in a single year. But prizes are only one measure
of the effectiveness of WWL-TV public service. Because WWL-TV cares
about people, people care about WWL-TV...not just as a television sta-

tion, but as an aetive, positive force in their lives. It makes a difference.




O( retarded children
are going to school
...because of WWITV

In December of 1967, WWL-TV telecast
“The Other Side of the Shadow,” a 30-
minute special documentary on the educa-
tion and rehabilitation of retarded children
at St. Michael’s School in New Orleans.

“The Other Side of the Shadow™ won a
special Emmy Citation for WWL-TV —the
first ever awarded. But it had another, more
dramatic effect.

A New Orleans businessman, who insisted
on remaining anonymous, was so moved by
the story that he walked into St. Michael’s
and wrote a check for $50.000...enough
money to aid the school’s expansion program
...and make space for 90 more students.

New Orleans, La.
T Channel 4 CBS
Represented by Katz Television-South




- DIVORCE COURT)

“lands with

IMPACT

in market
after market

In Indianapolis

DIVORCE COURT

sent

share up 67% =
homes up 94%
adults up 78%
womenup 115% |

over the program previously
in the time slot

on WTTV,

Monday through Friday,
8-8:30 p.m.

ANDT OCT. 1967 vS. OCY. 1966
*Divorce Court”
consistently delivers z (L
more homes,
more womer.

~ 2
_

30 Rockefeller Plaza
New York, N.Y.

See page 64

(Advertisement)

Regardless of fit,
your next “suit” could
cost a small fortune:

If you're part of the communications industry,
sooner or later someone's going 1o try to
hang one of these suits on you: A ibel suit,
sla_nder suit, piracy suit, invasion of privacy
suit or a copyright violation suit...and they
don’t tailor lawsuits to your budget. So,
decide what you can afford in case of a judg-
ment against you, and we'll cover any excess
with an Employers Special Excess Insurance
Policy. For details and rates, write to: Dept. F,
EMPLOYERS REINSURANCE CORP.,
21 West 10th, Kansas City, Mo. 64105: New
York, 1i1 John: San Francisco, 220 Monl-
gomery; Chicago, 175 W. Jackson; Atlanta,
34 Peachtree, N.E.

Grahm Junior College

RADIO AND TELEVISION BROADCASTING
Learn by doing. Two Year Work-Study Programs
in Radio and Television Broadcasting and Man-
g t. O unicath Liberal Arts. Profes-
sional training cm School Station WOSB and
WOSB-TV. Aectivities. Placement. Dormitories.
COo-Ed. Qatalog, ‘Write Mr. Roberts.
Grahm Junior College
{Foundeé as Cambridga Sehosl)
632 Beacon $t., Boston, Mass. 02215

Datehook

A calendar of important meetings and events

in the field of communications

sIndicates first or revised listing.

November

Nov. 10-15—Society of Motion Picture and
Television Engineers’ 104th technical confer-
ence. L'Enfant Plaza Communications Cen-
tre, Washington.

Nov. 11-12—Fall regional conference, Na-
tional Association of Broadcasters. Sheraton
Glbson, Cineinnatt.

Nov. 11-15—Fourteenth annual Holm semi-
nar on electric contact phenomena, spon-
sored by Illinois Institute of Technology
and IIT Research Institute. Sherman House,
Chicago.

Nov. 12 — Radio commerclals workshob,
International Radio and Television Society.
Waldorf-Astoria, New York.

Nov. 12—Formal opening new headquarters,
Pacific Pioneer Broadcasters. Home Savings
and Loan Building, Hollywood.

Nov. 13—Annual meeting, Allied Artisis
Pictures Corp. Demonico’'s hotel, New York.

wNov. 13 — Annual shareholders meeting.
Four Ster International Inc. North Holly-
wood, Callf.

Nov. 14-15—Fall regional conference. Na-
tional Association of Rroadcasters. Dallas
Hilton. Dallas.

Nov. 16—Deadline for flling comments on
FCC’s proposed rulemaking to prohibit net-
works from owning or controlling more
than 50% of thelr nonnews Prime-time pro-
graming, and to limit their partielpation In
syndicatlon activities.

aNov, 16—Annual f/-B promotion seminar.
Deauville hotel, Miami Beach.

aNov. 16—Annual client promotlon seminar
of The Kulz Adyency, Deauville hotel. Miami
Beach.

aNov, 16—Pelers, Griffin, Woodward seminar
for station clients. '*The Challenge of Sta-
tion Identification at the Start of the 70's."”
Deauvllle hotel. Miaml Beach.

Nov. 17-19 — Thirteenth annual seminar,
Broadcasters Promotion Association. Speak-
ers include John Fisher, John Fisher Enter-
prises Ltd.. Toronto, and Ivan Tors, Miami
TV producer. Deauviile hotel, Miami Beach.

Nov. 18—Oral argument before FCC on its
proposed rulemaking to Dermit public In-
spection of network contracts.

Nov. 18-19—Fall regional conference, Na-
tional Association of Broadcasters. Atlanta
Marriott, Atlanta.

Nov. 19 — Special stockholders meeting,
Corinthian Broadcasting Corp. Bankers Trust
Co., New York.

sNov. 19—Meeting of stockholders of Tech-
nicolor I'nc. and Memorex Inc. for consider-
ation of merger. Brown Palace hotel.
Denver.

Nov. 19—Deadline for Aling reply comments
on FCC’s proposed rulemaking that would
permit stations licensed in the community
antenna relay service to transmit program
material originated by CATYV systems.

Nov, 19-2ZL — Annual meeting, Television
Bureau of Advertising. Continental Plaza
hotel, Chlcago.

Nov. 19-22—Forty-fourth annual National
Association of Educational Broadcasters con-
ventlon. Speakers include Frank Pace Jr.,
chalrman., Corp. for Public Broadcasting,
and FCC Commissioner Nicholas Johnson.

Sheraton-Park, Washington.

Nov. 19-23—National convention, Radio and
Television News Directors Association. Bev-
erly-Hilton, Beverly Hills, Calif,

Nov. 20-23—Fifty-ninth anniversary meet-
ing, Sigma Delta Chi. Speakers Include Dr.
Frank Stanton, president CBS Inc.: Roger
Tatarian, UPI editor; Lou Harris, pollster,
and Donald Shanor, Chicago Daily News
European correspondent, Atlanta Marriott,
Atlanta,

Nov. 21 — Deadline far reply comments
on FCC’s proposal to permit the use of
field strength measurements for determining
coverage of FM and TV stations, and to
establish a standard method of making
such measurements.

aNov. 21—dmericon Research Bureaw semi-
nar for TV stations on usc of ARB reports,
Philadelphia.

Nov. 21-23 — Sixth annual National Broad-
cast Editorial Conference sponsored by the
Radio-Television News Directors Associa~
tion. Beverly-Hilton hotei, Beverly Hills,
Calif.

Nov. 22—Autumn managers seminar, Kan-
sas Association of Radio Broadcasters. Ra-
mada Inn, Manhattan.

Nov. 2—Luncheon uszeting. Pacific Pioneer
Broadcasters. Sportsmen Lodge, North Holly-
wood, Calif.

Nov. 26—Newsmaker luncheon, Internation-

al Radio and Television Society. Waldort-
Astorla hotel, New York.

December

sD¢e. 3—Annual {all convention of Con-
necticut Broadcasters Association. Speakers
include John M. Baitey. former Democratic
national chairman. Park Plaza hotel. New
Haven.

aDec. 3—Americun Research Bureew seminar
for TV stations on vse of ARB reports. St.
Louis.

Dec. 6-8—Third annual radio programing
conference. Radic Program Conference Ad-
visory Committee. Riviera hotel, Las Vegas.

Dee. 9 — Deadline for filing comments
on FCC’s proposed ruletnaking concerning
television programs produced by nonnet-
work supbliers and not made avallable to
certaln television stations.

wDee. 9—Americar Research Burean seminar

for TV stations on use of ARB reports. San
Francisco.

Dec. 9-11—Twenty-fourth annual exhibition,
National Electronics Conference Inc. Con-
rad Hilton hotel, Chicago.

Dec. 16—Oral argument before FCC on its
proposed rulemaking to Prohibit networks
from owning or controlling more than 509%
of their nonnews prime-time programing,
and to limit their participation in syndlca-
tion actlvities.

January 1968

Jan. 9 — Deadlinre for filing reply com-
ments on FCC’s proposed rulemaking con-
cerning television programs bproduced by
nonnetwork suppifers and not made avall-
able to certain television statlons.

8Jan, 9—American Resexrch Bureaw seminar
for TV stations on use ol ARB reports.
Washington,

Jan. 10 — Network newsmen newsmaker
luncheon, International Radio and Television
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NOW...

Guarantee your audience’s
listening comfort

Our Automatic Loudness Controller de-
livers the sound that's right for every ear.
Automatically eliminates excessive loud-
ness. Unconditionally guaranteed!

No doubt about it. Other devices can control
volume and modulation levels. That's what
they're for.

But only one instrument can analyze and
automatically control loudness levels.

Ours.

Reason? We designed it “from human ears"'.
At CBS laboratories, we tested every
conceivable sound sensation: Frequency
content. Peak factors. Ballistic response.

Combinations of complex signals. All the
characteristics that affect even the most sen-
sitive ear.

Result? An instrument so “humanly’ percep-
tive it automatically keeps loudness levels
under control. And does it inaudibly. Keeps
your audience in their chairs . . . listening
comfortably. No constant jumping up and
down to flip the dial. They enjoy continuous
listening pleasure.

Give this remarkable instrument an opera-
tional test yourself. Install it. And use it free
for 30 days. You will believe your ears. It's
guaranteed. Unconditionally.

Write or call us collect {(203) 327-2000.

SEE THEM AT NAEB—BOOTHS 41 AND 42

AR
ﬁ BS LABORATORIES

Swamiord, Connecticut 06403
A Divisien of Columbia Brondeasting System. inc.
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8:30 A
CURTAIN?

Our COMPLIMENTARY
CHAUFFEURED
LIMOUSINE SERVICE
will assure unhurried arrival.
And our famed cuisine and
ambience will make the
evening more memorable.
Prix Fixe Theatre Dinner
$10.25
Reservations
Michel LE 5-3800
Cocktails, Luncheon, Dinner
Open Sat. and Sun.
for Lunch and Dinner

One of the great restaurants
of the world

VOI/IN

30 East 65th Street ./

SPOTMASTER
pe Cartridge

Winde

- The new Model
TP-1A is a rugged, dependable and
field tested unit. It is easy to operate
and fills a need in every station using
cartridge equipment. Will handle all
reel sizes. High speed winding at
2214" per second. Worn tape in old
cartridges is easy to replace. New or
old cartridges may be wound te any
length. Tape Timer with minute and
second calibration optional and
extra. Installed on winder or avail-
able as accessory. TP-1A is $94.50,
with Tape Timer $119.50.

Write or wire for complete details.

BROADCAST ELECTRONICS, INC.

8800 Brookville Road
Silver Spring, Maryland

Society. Waldorf-Astoria hotel. New Yurk.pe

Jan, 10-12—Midwinter conference, Florida
Association of Broadcasters, Orlando. -

aJan. 14—American Research Bureau semi-
nar for TV statlons on use of ARB reports;
Boston. i

Jan. 16-18—PFlorida CATV Association meet-
ing. Marco Island.

nJan. 16—American Research Bureau semi-
nar for TV stations on use of ARB reports.
Detroit.

Jan. 17—Cable Television Association of
New England meeting. New Hambpshire
Highway motel, Concord, N. H.

Jan. 13-17—Annual winter meeting National
Associgtion of Broadcasters board of direc-
tors. Americana hotel, San Juan. P. R,

aJan. 21—American Research Bureaw semi-
nar for TV stations on use of ARB reports.
Atlanta.

uJan. 21-23—Twenty-fourth annual CGeorgia |,
Radio and Television Institute. University [i
of Georgia, Athens. k

aJan. 23—American Research Bureau semi-i
nar for TV stations on use of ARB reports.
Dallas. .

Jan. 24-25—First annual convention, Geor-g
pgia Cable Television Association. Macon.

Jan. 27—Annual midwinter meeting, /daho
State Broadcasters Association. Downtowner
motel. Bolse.

Jan. 28 — Deadline for {lling reply com-
ments on FCC’s pProposed rulemaking to
limit statlon acquisitions to one full-time
outlet per market.

uJjan. 28—American Reseurch Bureau semi-
nar for TV stations on use of ARB reports.
Denver.

aJan. 30—American Research Bureau semi-
nar for TV stations on use of ARB reports.
Los Angeles.

February 1969

Feb. 5—Newsmaker luncheon, International
Radio gnd Television Society. Waldors-
Astoria hotel, New York.

Feb. 69 — Meetlng, board of directors,
American Women in Radio and Television,
Las Vegas.

Feb. 78 — Annual winter convention of
New Mexico Broadcasters Association. Hilton
hotel, Albuquerque.

Feb. 12-14 — Annual conventlon, National
Association of Television Program Execu-
tives. Los Angeles,

Feb. 14-15 — Meeting, board of trustees,

ol

educational foundation, Americam Women
in Radio and Television. Executlve House,
Scottsdale, Ariz.

Feb. 17-19 — Eleventh annual midwinter
conference on government affalrs, American
Advertising Federation. Statler-Hilton, Wash-
ington.

Feb. 25-28—1968 Conference, Western Radio
and Television Association and West Coast
Instructional Television. Olympic hotel, Se-
attle.

March 1969

March 13 — Annual anniversary banquet,
International Radio and Television Society.
Ed Sullivan will recelve 10th annual Gold
Medal Award, Waldort-Astoria hotel, New
York.

March 21 — International Radio and Tele-
vision Society luncheon for International
broadcasting awards winners. Waldorf-As-
torla hotel, New York.

March 23-25—Southern CATV Association
meeting. Monteleone hotel, New Orleans.
March 23-26—Annual convention, National
Assoctation of Broadcasters. Shoreham and
Sheraton-Park hotels, Washington.

Aprii 1969

April 11—Radlo day newsmaker luncheon,
International Radio and Television Society.
Waldorf-Astorle hotel, New York.

April 1314 — Spring board meeting and
broadcasting day, Florida Association of
Broadcasters. Universlty of Florida, Gaines-
ville,

sApril 29-May 2—Twenty-sixth annual na-
tional convention, dipha Epsilon Rho. Statler
Hilton hotel, Detroit.

ApPril 30-May 4—Eighteenth annual national
convention of American Women in Radio
and Television. Shamrock Hilton, Houston.

May 1969

May 8-10—Spring meeting, Kansas Associa-
tion of Radio Broadcasters. Statler-Hilton
inn, Salina.

May 13—Annual meeting and performer's
award luncheon, International Radio and
Television Society. Waldorf-Astoria, New
York.

May 15-16—Annual sbring convention, Ohio
Association of Broadcasters. Imperial House
South, Dayton.

May 19-23—Annual International television
symposium and technical exhibition. Infor-
mation: Case-Box 97, 1820 Montreux, Swit-
zerland.

OpenMike

FM: praised but ignored

Epitor: We read rah-rah success stories
by reps about how well they are doing
for their FM stations. But really, isn’t
this kind of talk nothing but ‘“sweet
grapes”? Well, I have some *“sour
grapes” for you to pick.

Kaqip(rFM) Odessa, Tex., on the air
almost eight years, is an independent
FM station that has made almost every
nickel locally. The National Associa-
tion of FM Broadcasters published a
list of reps interested in FM. We wrote
to all of them. Invariably, they re-
sponded that they do not represent FM
indies or the market is too small.

How about networks? ABC and
Mutual are in the market, but there
is no NBC or CBS within miles. Want

to know what they said? It is against
their policy to take on FM stations not
affiliated with AM’s.

For the information of those in-
terested, KQIP is an independent FM
station, and like many of its peers, lost
money for two years before turning the
profit corner. Reps . . . networks . . .
awaken! The year is 1968'—Roy A.
Elsner, general manager, KQIP(FM)
Odessa, Tex.

Calls for action

Eprtor: Where are the voices which
are supposed to cry out for “fairness”
on the part of the broadcast industry?
It would appear that we're about to be
cut lower than the daily or weekly news-
papers in our communities. New York

16
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NON-IDENTICAL TWINS by IGM.
Both offer tomorrow’s engineering today.

The automated broadcast control system consoles pictured above are both prod-
ucts of IGM design and manufacture. Both are
—designed 10 free creative people from routine button-pushing
—human-engineered for easy operation
—state of the art engineered, modular for ease of maintenance and plug-in
expansion
—custom-tailored to individual tasks
—installed by IGM personnel.

So how are they different? The big console at the left above automalically programs
a 12-channel television network from information originating in a computer. It uses
few relays and contains over 6,000 integrated circuits. IVs sophisticated, because that's
whal was needed.

The console at the right above is an IGM audio control unit, typical of automated
IGM equipment systems now in use by more than 300 AN and FM radio stations. It
makes extensive use ol relays and some integrated circuils. 1t will be continually
changed and improved based on experience gained from the larger, more sophisti-
cated television program control.

With IGM, you're gelling lomorrow’'s engineering today. \Write or call International
Good Music, Inc., . O. Box 943, Bellingham, Wash. 98225, Telephone (206) 733-4567.

IGM audio control systems

Advanced, state of
the art design, “"hu
man engineered.”
wide choice of op-
lonal features and

accessones.

B Conlemporary to clas-
sical, announced or
unannounced. World's
§ largest highest.quality
laped music service for
radio.
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4-Tube Color or
3-Tube Color?
...at RCA You Choose

- 4—Tube Cameras”

The TK-42 is the 4-tube design, and the only one
employing a 4'%-inch image orthicon for resolution
unequalled by any 4-tube camera. .. and sharpest color
pictures. With a high degree of technical sophistication,
the TK-42 has earned the reputation for producing

the very finest of color pictures.

4%-inch 1.0. in Juminance

channel; three vidicons in

chrominance channels The TK—44A “BeSt Of the
3-Tube Cameras”

The TK-44A is the latest in 3-tube design employing
lead oxide tubes. It's especially useful where a
lightweight, easy-to-handle camera with high color

o i T Bk
- performance is required. With its many engineering
_i“:_q.-_.ﬁf“l innovations, it produces pictures that are sharper and

- more detailed than those of any other 3-tube camera.

three lead oxide tubes These RCA cameras can easily be color matched

in color channels to work together in color productions. Furthermore, they
will function beautifully in a total system of RCA
broadcast equipment that is matched in design and
performance o create an image of highest quality
for broadcast stations.

For turther information on these cameras, contact your
RCA Broadcast Representative or write: RCA Broadcast
Equipment, Bidg. 15-6, Camden, N.J. 08702.

RGA e



ACCURATE
COMPLETE
PERGEPTIVE
DISCERNING
RELIABLE
CREDIBLE
PIONEERING
STANDARD
BEARER

Broadcasting

Italladdsup...

Add your name to the
multiplying list of
BROADCASTING
subscribers.
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Here's my $10.00 for the next 52
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attorney John F. Banzhaf III would
have all cigarette advertising removed
from radio and television. Yet, it ap-
pears evident that we're not too con-
cerned about the loss of many millions
of dollars.

Mr. Banzhaf has his “own thing”
against smoking cigarettes. Great! But
since when can one man or one group
of men force a whole industry to yield.
It appears possible because we in the
industry are too little concerned.

Perhaps one day there will be no
automotive products advertised on the
air because a man or group of men con-
tend that driving an automobile is, in
the case of accidents, not safe.

AN I can say is shame! Shame on us
for not standing up for what we think
is right. WFBM-aM-FM-TV [Indianapolis]
stood up for what it thought right
[BroADCASTING, Oct. 28]. Now where
are the rest of us?~—Don Karnes, pro-
gram director, WTHE Mineola, N. Y.

More on music compensation

Epitor: Your editorial *“Money and
music” (BROADCASTING, Oct. 28) fails
to touch on some of the vital issues in
the performance-license controversy.
For example, you can only play one
record at a time. To pay Broadcast
Music Inc. more money, based on
actual use of BMI music, might possibly
be justified, if the American Society of
Composers, Authors and Publishers
payments were made on the same basis.
You argue that BMI should receive
more money, simply because ASCAP
collects more. Stations supporting the
Georgia Broadcasters Music Committee
contend that ASCAP’s rates should be
scaled to a realistic figure, and that
BMTI is now being amply compensated
for its repertory.

Neither licensing group wants lo
make any allowances for stations that
are heavy on talk, sports, forums, and
other non-music features.

And, BMI apparently has forgotten
that it was radio, admittedly in self-
defense, which made it all possible.
Meanwhile, many recording artists and
composers rake off $25.000 or more on
so-called hit records—all because radio
spins them—and pays to do it'—Ed
Mullinax, chairman, Georgia Broad-
casters Music Committee, Atlanta.

A plea for help

EpiTor: I am interested in obtaining
copies of old radio programs—pro-
grams of radio drama, comedy, vaude-
ville and those pertaining to the history
of radio.

I would appreciate any help which
you could give me in this matter.—
Donald G. Godfrey, station manager,
Kwax(FM) [noncommercial] Eugene,
Ore.
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Beeline Country...awfully big in Retail Sales

and BEELINE RADIO KMJ is a4 proven way to reach an important part of this market

Why not cash in on Fresno’s Beeline Radio KXMJ and carry its huge
market with over 1.55 billion dollars in retail sales. And vou can be
sure this market is growing every day as it includes five of the richest
agricultural counties in America. The entire KMJ marketing area is
nine counties large with a whopping $2.21 billion in effective buying
income. So, take your product on a selling spree, put your message on
Beeline Radio KMJ. Remember, KMJ is just one of four Beeline
stations covering California’s prosperous Inland Valley area and
Western Nevada.

Data Sources: SRDS, June 1968; Sales Management Copyrighted Survey, 1968

Mc Clatchy Broadcasting

KATZ RADIC * NATIONAL REPRESENTATIVE
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mmy from Bernard Wiernik, Mogen David Wine Corp., Chicago

Mogen David votes straight ticket for television

We needed a medium to reach more
people faster with a message unique for
each of our 15 wines and champagnes
~—and TV again was the answer as it
has been frequently since Mogen David
made television history in 1950.

We have changed our marketing
strategy and now are concentrating the
majority of our efforts in network and
spot TV. This decision to give even
more dollars to television ($! million
for network alone) for the new fiscal
year was confirmed by the encouraging
wholesale, retail and consumer reaction
to our spring campaign. 100% in TV.

Mogan David’s recent marketing and
research programs have helped establish
a new image. We are no longer known
as the producer of one type of sweet
table wine. Through television we want
to make more people aware of our com-
plete line of wines and champagnes—
and only TV can do it

Mogen David has been a pioneer
among wineries in the use of TV. We
were the first winerv to use network TV
in 1950, sponsoring Can You Top This
on ABC. In 1965 we scored another
first with wine commercials in color.

Last spring’s 100 television cam-
paign was the largest spring marketing
drive in the company’s history. The pro-
gram began in March and continued
through the spring holiday season. It
featured an expanded schedule of 30-
second spots in our key markets,

During this campaign daytime TV
was used to reach the important wom-
en’s market (statistics show an increas-
ing number of women are making wine
purchases) while prime evening time
was scheduled to catch the male audi-
ence and reafirm the message to wom-
en. The commercials featured dry table
wines. sweet table wines and party
punch wine.

Our marketing strategy paid off, Sales
reached record highs for the fiscal year
ending Aug. 31. The gain was nearly
10% over the previous year.

For this new fiscal vear we set a
sales goal increase of 10% over last
year. To do this we unveiled the largest
advertising and sales promotion cam-
paign to date at our recent national
sales convention at the Playboy Club
hotel in Lake Geneva, Wis. Of the total
budget of more than $2 million, 98%
is going into network TV and spot TV.

Our theme, “Mogen David, the Na-
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tional Campaigner,” was chosen to re-
flect our national expansion, the com-
plete line of wines and champagnes and
our aggressive marketing attitude. Tie-
ing in with the election year and
heightened news values. the theme has
capitalized on the audiences delivered
by network and spot TV.

Coast-to-coast advertising and mer-
chandising are supporting each member
of our product family. The coverage is
designed to include the small towns as
well as the major markets, everywhere
the Mogen David brand is sold. The
drive includes the full networks of
ABC, CBS and NBC.

The fall and winter campaign in-
cludes major participation on NBC's
Huntley-Brinkley Report and CBS's
The Evening News With Walter Cron-
kite. ABC coverage includes the Joey
Bishop Show. There also are four day-
time audience-participation programs
on NBC in the schedule: Eye Guess,
Match Game. Hollywood Squares and
Jeopardy.

The fall and winter network schedule
covers nearly 550 stations collectively.
The spot TV advertising schedule in
support of the network effort is slated
for more than 65 key wine markets.
Only Los Angeles and Seattle are the
exceptions. There radio spot is support-
ing the network TV, Of the total spot
effort, 70% is for evening exposure.

A lively little bouncing grape intro-
duces Mogen David’s three new New
York State Catawba wines in what we
believe is a unique television commer-
cial. Several years of market research
plus increasing retailer demand con-
vinced us there was an excelient market

for three distinctive wines in the New
York State Catawba category.

Our advertising agency, Edward H.
Weiss & Co., Chicago, came up with a
commercial as distinctive as the Cataw-
ba taste. Through the use of clever
photographic sequences, we show that
capturing the taste of the Catawba grape
in a wine bottle isn't easy unless you
know how. Who possibly could know
how better than Mogen David?

The now familiar French chef in our
dry wine commercial stresses that they
are “‘delicious wines for American
menus.” Sparkling bubbles, popping
corks and flashing colored lights set the
background for a swinging party in the
television introduction of Mogen David's
American Concord red and American
dry champagnes.

Three more commercials boast our
products’ versatility and popular appeal.
The “Time for Mogen David” spot, for
example, features Concord. blackberry,
cherry. ros¢ and American cream
sauterne wines as being “excellent any
time: brunch time. cocktail time, TV
time, game time, snack time, fun time
—any time.”

The table wine commercial stresses
Mogen David versatility as “a star on
any tabie” while the gift wine spot sug-
gests the many possible occasions.

The *“Taste” and “Party Punch Wine”
commercials complete the line-up of
new television messages. “Taste” focuses
on the distinctive fruit flavors.

With advertising and sales promotion
such as this on TV, we know “Mogen
David—The National Campaigner”
came up a winner last week as in every
week this year.

Bernard Wiernik. president and chief execu-
tive officer of Mogen David Wine Corp,, is
a veteran of more than 20 years in the wine
industry. Under his direction the firm be-
came an indusiry pioneer in use of network
TV and color commercials.
first joined Mogen David in 1946 as Mid-
west sales representative, becoming vice-
president-sales and advertising in 1956 and
executive vice president in 1962. He re-
joined the firm in 1964 as president after a
short termn

Mr. Wiernik

with C.V.A. Co.
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= ASSURE YOURSELF OF MAXIMUM RESULTS!
WMAZ-Radio 1s first in aduits, total audience and Bibb-Houston

metro audience. In fact, WMAZ-Radio delivers more total audience

k. than any other two Macon radio stations combined . . . and more

adults than any three Macon stations combined. This experienced

. leadership offers listeners what they want to hear to kees them

happy. This also keeps our advertisers happy bringing them con-
\\“w sistent sales results...that they can expect. Call Avery-Knodel
for details.

More Total Audience (Weekly Circulation)

WMAZ Metro Audience

\\\ 123,900 STATION Total Audience (Bibb-Houston)
All Counties

WMAZ 123,900 64,500
- e E 1 Staticn “B" 55.600 £9.800
- 5 -1 s
Etm- Station “C” 45,400 59,400
Bibb-Houston Station "D 41,400 17.600
(Macon SMSA) Staticn 'E"’ 39.500 32700
Station 8" Station “F" 17.000 ?.200
55,600 Station “G" 4,200 2.500
EERREE  Station C™ "
a 45,400  S1NON DT g ion g

41,400

39,500
—
- Station “F"
e SLB0% Station "G’
w200
SOURCE: Media Statistics, Incorporated 1967-68 Series (Audience Measurz—ent
Data are based on research techiniques which yield statistical estimates only, an3 ars
limited in their accuracy by any sampling deficiencies inherent in the surves 7371
which Ihese data were derived.)
W= T
o UM l] RN
ol &
PUT You — e “‘ME’KRE P. 0. BOX 5008 + MACON, GA. 31208
R ADVERTISING WHERE THE PEOPL 912-746-7311
4 [7/aN WFBC-AM-FM-TV, Greenville, S C. 29602
qu rMmLadL-TrirTr :1 =3 WBIR-AM-FM-TV, Knoxville, Tenn. 37917
WMAZ-AM-FM-TV, Macon, Ga. 31208
:AD Multimedia Broadcasting Co. WWNC-AM, Asheville, k. C. 28802

Greenville, South Carolina 29602 Represented by Avery-Knodel. Inc.
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Vision
on the
move

The new Minicam VI
| marks another innovation
in the realm of the “impossible”
from CBS Laboratories.

The Minicam VI is a television camera
that can go anywhere: land, sea or air.
And a single cameraman can carry it
easily on his shoulder.

It opens up a whole new world

in television broadcasting. Itis the only
portable camerato give an NTSC

signal from a backpack. It will cover
fast-action sports events and fast-breaking
news stories live from the scene of action
—with studio-quality color pictures.

Minicam is just one more significant
innovation in Professional Products from
CBS Laboratories — creators of the
Image Enhancer, Digital Display Unit,
Loudness Controller, Audimax,
Volumax, and others.

CBS Laboratories has researched,
developed, produced and marketed many
of the most remarkable advancesin the
science of sight and sound.

éf,!%_#ﬂ LABORATORIES

Stamford. Connccticut 06905
A Division of Columbia Broadtasting System, Ine.

Digital Display Units. Modular compact units for
any size TV studio. Give optimum clarity up to 70
feet—from any camera angle up to 145 degrees.
All operated by one controller which is able to
handle 192 units!

Audimax and Volumax. A level control and peak
limiter years ahead of any of their kind, Combina-
tion automatically guaranfees maximum increase
in audience coverage without over modulation.

Image Enhancer "rides through™ weaknesses and
defects in home television receivers. Delivers
amazing picture clarity in both black-and-white
and color. Remarkable process called “crispen-
ing"* sharpens detail without noise or crosstalk.

Loudness Controller. The only instrument that
guarantees your audience's listening comfort.
Automatically reduces objectionable program
loudness. Ends listener complaints.

Mobile Television Van. Television coverage capa-
bility in a class by itself. Goes everywhere. Sees
everything. Whether it's two cameras or twelve,
CBS Laboratories designs vans to suit any need.
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Some hope for easing of controls

Nixon may turn down heat at FCC and Justice—
but will Democrats on Hill turn it up again?

The national elections last week pro-
duced a mixed bag for broadcasters
concerned about the regulation to which
they will be subjected. Tt contains some
sweets. some sours.

In Republican Richard Nixon. the
voters chose as their President a man
whose past record indicates no passion
for tough controls on business and who
in the campaign just ended said he pre-
ferred less, rather than more. regula-
tion of broadcasting.

But the Congress that was elected
along with Mr. Nixon is not very dif-
ferent from the one whose term is now
ending. It is safely Democratic. and
among members who are rcturning are
those with a zest for prodding the FCC
into taking a tough regulatory line—
Representative Harley O. Staggers (D-
W.Va.). chairman of the House Com-
mercc Committee, and Representatives
John Moss (D-Calif.) and John Dingell
(D-Mich.}. who are members of that
committee, to name three.

What's more, many members are
returning with simmering resentment of
the tclevision coverage of the Demo-
cratic convention in Chicago last Au-
gust. House Commerce Committee in-
vestigators have been quizzing network
officials and requesting films and tapes
of their Chicago coverage in what ap-
pears to be preparation for a committec
investigation, In addition. the Senate
Communications Subcommittee is pre-
paring a wide-ranging inquiry into the
queston of how all broadcasters dis-
charge their public-service obligations.
which could include a look at how they
cover the news.

During the last period of divided ~

government. in the 1950's, Democral-
ically controlled commiltees of thc
Congress discovered worn spots in thc
moral fabric of the broadcasting busi-
ness. looked closer and uncovered
scandals involving quiz-show rigging.
payola and plugola and even ex parte
activitics on the part of commission

BROADCASTING, Nov. 11, 1968

members who had been appointed by
the Republican President Eisenhower.

It may be assumed as a fact of basic
politics that the next Congress will be
no less alert to chances to embarass a
Republican administration.

Until the new administration and
ncw legislature take office, however,
there are no signs that the FCC will re-
treat from regulatory actions it has al-
ready undertaken. In recent months the
commission has been tightening its con-
trols as a result of House Commerce
Committee criticisms of its procedures,
particularly in transfer cases. For the
commission is sensitive to congressional
pressures. regardless of who is in the
White House.

But it seems doubtful, 100, that the
commission will seck to carve out ncw
regulatory fields to conquer, al least in
broadcasting, as such. CATV is an-
other matter: the commission feels it
must devise new policy and rules or

Bmadcasrmg

THE BUSINESSWEENLY OF TELEVISION

strangle in the red tape of present pro-
cedures.

Mr. Nixon told a KLzZ-AM-FM-Tv
Denver interviewer on Sept. 25 that he
prefers “a system where we have less
control” rather than more in broad-
casting, as well as in other fields, add-
ing. 1 have the feeling that competition
is the best control where radio and tele-
vision are concerned.” His only quali-
fication was that viewers who suspected
that stations are abusing their *‘privi-
lege™ would “look to the government
to stcp in™ (BROADCASTING, Oct. 7).

Mr. Nixon’s influence on the com-
mission will be felt far more through
the appointments he makes than through
such pronouncements, And. in the same
interview with the Denver stations, he
indicated he might gratify one of the
broadcasters’ oldest desires. Asked
whether he would appoint a commercial
broadcaster to the commission, he said:
“Yes. | think somebody who knows

Photo from CBS Photos
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Here is NBC-TV’s inasrer control of elecrion coverage at the
beginning of what was to be a long night. Monitors at left

CBS-TV built a wholly new set for this year's election pro-
gram. Seated around circular desk, with large hole in mid-

something about the business ought to
be on the FCC.”

But it is doubtful whether there will
be any changes at the commission—to
accommodate a broadcaster or anyone
else—immediately after Jan. 20, when
the new President takes office. For the
commission is now in the odd position,
during a Democratic administration, of
operating under a Republican chairman,
Rosel H. Hyde.

Mr. Hyde, a commissioner since
1946 and chairman once before, in
1953-54, was named chairman by Pres-
ident Johnson in June 1966. He is
scheduled to retire next June 30, when
his term as a commissioner ends. The
chairmanship, however, has no fixed
tenure. It begins and ends at the pleas-
ure of the President.

One name already mentioned in spec-
ulation over the chairmanship is that

-

show sonrces from which on-air signals were picked. At
far right is Robert Northshield, executive producer.

of Commissioner Robert E. Lee, a mem-
ber of the FCC since 1953. Mr. Lee
is an old acquaintance of the President-
elect; he was a staff member of a House
committee when Mr. Nixon was a
young congressman in the late 1940’s.

But commission observers point to
at least one argument as to why Mr.
Nixon might well prefer to bring in
someone new as chairman: With the
office of chairman as bait, Mr. Nixon
stands a better chance of attracting
someone of stature to serve on the
commission.

The jobs of the commissioners them-
selves are not vulnerable. Unless a com-
missioner chooses to step down, he can
only be replaced when his term expires.
And Mr. Nixon will not be in a position
to place a2 Republican in a seat now oc-
cupied by a Democrat—and thus give
the GOP the maximum of four seats to

dle, are Walter Cronkite, anchorman, and correspondents.
The bubbles at far left and right housed color cameras.

which any party is entitled—until June
30, 1970, when the term of Commis-
sioner Kenneth A. Cox, a tough-minded
regulator, runs out.

But below the commission level are
top-graded civil servants, some of whom
play an important role in molding com-
mission policy. They could be replaced
—though whether the new administra-
tion would insist on moving them out
before a new chairman is appointed re-
mains to be seen.

Interest among staffers in this situa-
tion has focused on the commission’s
general counsel, Henry Geller, who has
earned a reputation as an activist in
government regulation. Mr. Geller be-
came the commission’s deputy general
counsel in 1961, in the wake of the
shift in power from the Eisenhower to
the Kennedy administrations.

The Broadcast Bureau chief’s posi-

28 (LEAD STORY)
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tion has changed hands in previous
transfers of power. But the incumbent.
George S. Smith, is a Republican. And
if Commissioner Lee, for whom M.
Smith once served as legal assistant.
is named chairman. Mr. Smith would
seem safe in his present post—unless
the White House has someone else in
mind for the job.

In the past, chiefs of the Common
Carrier Bureau have not been affected
by the outcome of presidential elec-
tions. But the present chief, Bernard
Strassburg, has been a vigorous admin-
istrator, particularly in the commission’s
dealings with AT&T. As a result. the
White House may feel pressure from
groups anxious to see Mr. Strassburg
replaced.

Another spot the new administra-
tion may want filled with one of its
own is that of FCC executive director.
even though it is not a policy-making
job. It is now held by Max Paglin. a
Democrat and former general counsel
of the commission.

Besides effecting changes in commis-
sion personnel, the new administration
could have an impact on regulation of
broadcasting through the new appoint-
ments to be made at the Department
of Justice. Beginning with its entry into
the ABC-International Telephone &
Telegraph Corp. merger case, in Janu-
ary 1967. the department’s antitrust
division has used commission procced-
ings as vehicles for opposing mergers in-
volving broadcasting properties that it
felt were not in the public interest. The
technique—successful in blocking the
ABC-ITT merger and the acquisition
of xFpM-Tv Beaumont, Tex.. by the
Beaumont Enterprise and Journal—
enables the department to avoid court
fights to block a merger on antitrust
grounds.

The appointment of a new attorney
general and antitrust chief might bring
an end to that practice—unless it is
protected and preserved by department
lawyers who survive the change in ad-
ministrations.

For the management of Transamerica
Corp. and Metromedia Inc¢., this ques-
tion is of more than academic interest.
A transfer case involving Metromedia’s
absorption by Transamerica in a $300-
million stock deal will soon come be-

fore the commission for approval
(BrOADCASTING, Oct. 14).
The incumbent officials at Justice

have also been prodding the FCC to
break up multimedia holdings within
individual markets — including cross
ownerships of broadcasting and news-
papers. A change in philosophy at
Justice could relieve that pressurc.
But while Mr. Nixon may bring new
people into government who will have
a hand in how broadcasting is regu-

S g L
ABC-TV built massive desks for How-
ard K. Smith, anchorman (left center

lated, the voters did not. As forecast
in BROADCASTING's pre-election survey
(BrRoADCASTING, Oct. 28), changes in
the House and Senate Commerce Com-
mittees, which have jurisdiction over
the regulatory agencies, were minimal.

Membership in the House committee
will be virtually unchanged in the 91st
Congress. The only member not re-
turning is Representative Horace Korn-
egay (D-N. C.), who chose not to seek
re-election. And since Democratic losses
in the House were slight, no change in
the present 19-10-14 ratio between
Demogcrats and Republicans on the
cominittee is expected.

In the Senate, four of the eight Com-
merce Committee members whose terms
expired will not return. Two were de-
feated last week—Daniel Brewster (D-
Md.) and A. 8. Mike Monroney (D-
Okia.). The fate of the other two was

I

under big board), and Bill Lawrence,
political editor (to Mr. Smntil’s right).

known earlier—Thruston B. Morton
(D-Ky.) had announced his retirement
and Frank Lausche (D-Ohio) had been
defeated in a primary fight in his bid
for renomination.

Among the committee members re-
elected was the chairman, Warren G.
Magnuson (D-Wash.). Broadcasters
have not found him unreasonable in
the past. But in the Senate as well as in
the Housc the matter of the coverage
of the Democratic convention, plus the
high costs of campaigning, will still be
fresh in the minds of the successful
Scnate and House candidates, and may
not contribute to an atmosphere in
which bioadca:ting matters are likely
to be viewed charitably.

It seems, then, that broadcasters can
look for trouble in Congress, if not at
the FCC, in the months and years
ahead.

BROADCASTING, Nov. 11, 1968
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An endurance test for newsmen

A race too close for computers to call
stretches costliest coverage into longest

The whole world was watching . . .
and watching . . . and watching as
broadcasting fed the exhausting returns
of one of the nation’s most tense presi-
dential elections last Tuesday (Nov. 5)
and well into the next morning.

In keeping with the rest of a mind-
bending, back-breaking year for broad-
cast journalism election-night coverage
turned out to be the most expensive,
extensive and apparently closely watched

yet.
With allowances for mechanical and
human fluffs, broadcast executives

agreed that the media rose to the
occasion.

“I thought we did it better than ever
before,” said Bill Leonard, CBS News
vice president and executive in charge
of that network’s election coverage.
“T wasn’t proud only of us, but I think
all three television networks told the
story in a responsible, sober and inter-
esting, but conservative manner. It
wasn’t a night of breakthroughs, but
it was a good job of making people
feel in on a very tense night in Amer-
ican history.”

NBC's research staff estimated that
all or part of the three television net-
works’ coverage was watched by 142
million people in this country. (In addi-
tion, residents of four other continents
—including six Iron Curtain nations—
saw live portions of the coverage
through the most complex international
feed ever arranged for a U. S. news
event.) In 1964, an estimated 125 mil-
lion to 130 million people watched the
election results.

Costs, too, were up although network
officials agreed that the election cover-
age—despite jts wearying length—
stayed much closer to budget than the
cash-draining primary and convention
broadcasts. NBC and CBS each spent
an estimated $3 million on election
night; ABC, $2.2 million. An additional
total of about $1.8 million was written
off in advertising revenues Jost to the
networks through election-coverage pre-
emption of regular programs.

Each of the three networks had ac-

complishments to cite:
. NBC scored the greatest number of
correct first projections on state-by-state
presidential races, with 24 first calls
and two ties as against 11 first calls and
one tie for ABC and 13 first calls and
one tie for CBS. (For record of all calls
see tablé, page 31).

CBS, which has been working dili-
gently for the past decade to catch NBC

in the size of election audience, came
out ahead last week, according to one
rating service. ARB figures gave CBS
the lead for Tuesday’s prime time, with
a 24.1 rating, against a 23.2 for NBC
and a 9.5 for ABC. C. E. Hooper,
however, gave 7-11 p.m. dominance to
NBC, with a 29.3 rating, versus 23.7
for CBS and 10.4 for ABC. CBS ex-
ecutives also were proud of the showing
made by their projection-and-analysis
unit, internally organized for the first
time rather than supplied by Louis
Harris & Associates.

Although trailing in audience and
projections, ABC could once again point
to the fact that it scored when it
counted: Just as it did in the crucial
Oregon and California Democratic pri-
mary contests in the spring, the ABC
statistical unit came in with the key
presidential projections.

ABC made the first calls on the Ohio
(7:32 a.m. Wednesday, EST), Califor-
nia (also 7:32 a.m.) and Illinois (8:19
a.m.) races, allowing the network to
make the first flat projection of Richard
Nixon as the presidential winner at 8:19
am. (NBC declared Mr. Nixon the
winner at 10:33 a.m., and CBS at 10:45
am.) In addition, ABC was the only
network to go out on a limb and pro-
ject any winner in Alaska, Missouri and
Texas.

(By contrast with the long vigil of last
week, it was recalled that in 1964 NBC
called the election of Lyndon Johnson
at 6:48 p.m. election day—before the
polls closed in any state.)

The caution which had been pre-
dicted in calling questionable races was
borne out. Despite the many extremely
close contests, there were remarkably
few projection errors by the individual
networks.

NBC had none. ABC had one: Tt
called Mr. Nixon the winner in Mary-
land at 12:21 a.m. Wednesday but re-
canted at 12:34 a.m. and considered the
race so close from then on out that it
never again tried to project the winner.

John Thompson, director of ABC
election opeations, said: “At this point,
we can’t tell what went wrong until we
really dig into the details. Within 10
minutes of the time we made our pro-
jection, we got some additional data
that made us suspicious and we immedi-
ately withdrew the call.”

CBS's one mistake was mechanical
rather than statistical. It had Hubert
Humphrey ahead in Indiana with 51%
of the vote at 7:36 p.m., but at 8:23

p.m. switched to a projection that Mr.
Nixon would carry the state with 50%.

“It was literally a computer typo-
graphical error,” said CBS’s Mr. Leon-
ard. “Somehow the figures got trans-
posed. Once we saw we had the wrong
man ahead, we pulled it. As long as
you have human beings involved with
anything, you have the possibility of
error.”

It apparently was also human, rather
than technological, error, that caused
the one pervasive election-night foul-
up: the breakdown in News Election
Service supply of raw vote totals to the
three networks and two wire services.

The presidential winner might have
been named—and everyone could have
gone home—several hours earlier if the
as-yet-unexpected programing error had
not forced NES to switch to its backup
system.

Shortly before the 10 p.m. switch-
over from the primary NES computer
system, the fact that something was
wrong with its tabulations was readily
apparent to astute viewers as the net-
works posted totals of over one million
votes for comedian-candidate Dick
Gregory (he actually wound up with
about 49,000). At midnight came a
warning from Wes Gallagher, Associ-
ated Press president and an NES direc-
tor, that some of the NES data might
be in crror and should be checked.

Both CBS and NBC election officials
said the lack of rapid, reliable data
slowed them for several hours in calling
the crucial Tllinois race and was a factor
in the important California race.

“We'd probably have been able to
call it much earlier if we had the full
raw vote for Illinois,” said Donald
Meaney, vice president, NBC News, and
over-all supervisor of the network’s
election coverage. “We knew that there
was trouble with the incoming Illinois
information, and we were only able to
use one of our two projection systems
because an accurate county vote was
not available to us. Therefore, we went
much more cautiously.”

CBS's Mr. Leonard said: “Illinois
was a matter of discussion in our shop
all night. I was on the edge of the
potential to call Illinois much earlier—
six or seven hours earlier—but we
withheld a final call because we were
being ultra-conservative without an ac-
curate raw vote to compare against the
narrow lead shown in our vote-profile-
analysis precincts.”

ABC’s Mr. Thompson said he was

30 (LEAD STORY)
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able to call the two races first because
the key precincts chosen by his statis-
ticians did show a wide enough Nixon
lead that it was not felt necessary to
check them against NES totals.

Officials of all three networks agreed
with Mr. Thompson’s statement that
“there will be an intensive autopsy” to
determine exactly what went wrong in
the NES programing.

Despite the difficulty in its first full-
scale, computerized use to provide
standardized presidential election re-
turns, NBC’s Mr. Meaney thought the
cooperative service “‘did a fine job. As
long as it was working properly, it was
delivering returns at a far greater rate
than ever before”—including a new
presidential popular vote total every
minute.

NES, a cooperative formed for the
1960 elections by ABC, CBS, NBC,
Associated Press and United Press In-
ternational, conducted a successful test
computer tabulation system in 11 West-
ern states in 1966, and then decided to
set up an elaborate system for the pri-
mary and general elections of 1968.
The plan included an estimated 125,000
precinct reporters and 4,800 county-
level reporters who telephoned informa-
tion to seven regional collection centers,
which in turn converted the totals to
data processing form and transmitted
them electronically to the computer
center in New York. The computer was
then expected to provide state totals
for presidential, senatorial, gubernatori-
al and House races to be transmitted at
five-minute intervals and county tables
at 15-minute intervals.

The difference in the networks’
choices of sample precincts and their
use for forecasting voting trends made
the wide disparity in individual net-
work projection of races. For example,
whereas CBS was confident enough of
the presidential outcome in Wisconsin
to call Mr. Nixon as the winner at
10:25 p.m., NBC did not make a flat
projection until 4:07 a.m. and ABC

until 4:30 a.m.

Where NBC was so confident that
its precinct samples gave it a handle on
the Kansas presidential race that it
called Mr. Nixon the winner at 7:37
p.m. with only 3% of the votc in to
NES, CBS in Delaware found its sam-
ple precincts showing that presidential
race so close that it refused to call il
even with 99% of the vote counted by
NES at 3:10 a.m. (CBS finally de-
clared Mr. Nixon the Delaware winner
at 3:19 am.)

Executives of all three networks re-
emphasized their pre-election promises
that in this tenuous election they were
more interested in accuracy and analy-
sis than fast predictions. “We didn’t
regard ourselves as being in a horse-
race,” said NBC’s Mr. Meaney. “It was
enough that we were very pleased with
the way we performed. 1 have no idea
how we did against the other networks
in the number of first calls.”

ABC's Mr. Thompson noted that
the network had stayed by its pre-
election pledge not to project the win-
ner of any race in a state where the
polls were still open. “Although we
were able to make three key calls at
the end of the evening, it was not be-
cause we were striving to be first,”
he said: “It was because we came up
with data we were sure was correct.”

The determination of the networks
to convince audiences of their credi-
bility was apparent on the screen, as
newscasters for all three repeatedly
explained such things as how they could
project a state winner with a very small
sample of the vote in.

In the early hours of the election
count, the networks also were obviously
sensitive to criticism that their projec-
tions might keep voters home from the
polls in states where balloting was still
underway. Newsmen broadcast fre-
quent reminders to vote and NBC even
showed a national map with states
blocked in where the polls remained
open.

Atlantic-Pacific birds
buzz with vote tote

Millions of Europeans and people in
the Far East followed the U. S. election
television coverage simultaneously via
communications satellites over the At-
lantic and Pacific oceans.

The Communications Satellite Corp.,
using its Atlantic II and the National
Aeronautics and Space Administration’s
ATS-3, provided 30 hours of news feeds
to earth stations at Raisting, West Ger-
many, Fucino, Italy, and Pleumeur
Bodou, France. These programs were
distributed to 18 European nations by

the European Broadcasting Union. The
countries:  Great Britain, Ireland,
France, Belgium, West Germany, Aus-
tria, Denmark, Sweden, Norway, Bul-
garia, Russia, Finland, Switzerland,
Italy, Spain, East Germany, Czechoslo-
vakia and Romania,

The same Atlantic satellites were
used to feed U.S, network affiliates in
Puerto Rico.

Using the Pacific I satellite over that
ocean, Comsat fed 18 hours of election
TV coverage to Japan, Australia and
the Philippines. Hawaiian affiliates of
the U.S. networks received 9 hours 20
minutes from the mainland.

Despite the care in stressing broad-
cast responsibility, in the effort to fill
the grinding early morning hours with
any sort of fresh information, there
was the inevitable flow of trivia, as
well as an occasional outright inac-
curacy, such as ABC's Bill Lawrencc
saying at 12:11 a.m.: “This race eithcr
will go to Humphrecy or the House of
Representatives.”

On NBC, in a general discussion
among its six-man studio team at 1:07
a.m., John Chancellor felt compelled
to chide his fellow newsmen during a
mushrooming round of speculation on
the possible results of a presidential
deadlock. He interrupted Chet Huntley,
saying: “Could I break in here and
say | think you're all trying to put too
many Vice Presidents on the head of
a pin? . . . I just think it's too early to
engage, if you allow me, Chet, to en-
gage in this kind of talk.”

But lapses were perhaps inevitable
in one of the longest nights in mara-
thon news coverage, and sometimes re-
sulted in a bit of sympathy-inducing
humor. In a discussion on NBC, Edwin
Newman asked Mr. Huntley: “You said
we might have to wait a couple of
weeks for the absentee ballots, and what
I wanted 1o ask you was would we have
to wait here?”

To which David Brinkley joined in.
“I could pick a better place. This is not
a bad place to visit, but T don’t want
to live here, Ed.”

Sympathy was well deserved. News-
men, both on the air and executives.
stuck it out to the end on all three net-
works: On ABC, anchor man Howard
K. Smith, political editor Bill Lawrence
and their supporting team stayed in
action from sign-on at 7 p.m. until they
wrapped up 14 hours later at 9 a.m.

Messrs. Huntley and Brinkley put in
13 hours on NBC, from 6:30 p.m. until
7:30 a.m. when the Today show swung
into three continuing hours of coverage,
with Mr. Chancellor and Mr. Newman
and a visibly-bearded Sander Vanocur
carrying through Today until 11:30 a.m.

CBS anchorman Walter Cronkite,
who began broadcasting at 6 p.m. re-
ceived a standing ovation from his fel-
low election-central personnel when he
finally signed off the network’s election
coverage at 11 a.m., after 17 straight
hours at the desk.

Among those applauding Mr. Cron-
kite was the entire production staff
“without a single exception, from [CBS
News president] Dick Salant to the as-
sistant director,” according lo CBS
News’s Mr. Leonard, who noted that
he. himself, remained on the job from
7 a.m. Tuesday until 3 p.m. Wednesday
—32 straight hours. "“Somehow nobody
got tired until after it was over,” Mr.
I.eonard added.

CBS did spell three of its on-air men,
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One thing
that grows faster

than the
Atlanta market:

WSB’s share
of it.

According to trends, WSB’s
share of the Atlanta radio
audience should someday be
larger than the total number
of Atlanta Radio Houscholds.
Fact is, Rulse Surveys® show
that in this last five years
WSB’s share of the Atlanta
Metro audience has increased
51% while the total number
of Atlanta Metropolitan radio
households has increased
25% .

Anyhow, we figured that if
something is growing faster
than Atlanta, you'd probably
like to know about it.

We really don't expect our
cut of the pie to ever be bigger
than the pie. But we’re work-
ing on it. nonetheless.

WSB Radio

Atlanta/AM 750/FM 98.5
NBC Affiliate/Petry & Co. Inc.

PR H 1 L LR RN -
‘Puise studies, 1963-1967.Any hgures quoted or derwed Irom audience surveys are @stimales subjecl to Sampling and Gther errors. The otlginas reparts ¢an bé réviewed for details on methodology.
G :\ £OY BRO:D2ASHILN TORPOR=TIZH STATIS WESAMUFM-TY, &'sntz; WHIQ AM-FHLTY, Dayton: WIDC AM-FIA-TY, Chariaite; WD AM.FM, tisri; KTVU (TV}, Saa Francisco-Oakland; WIIC-TV, Pitisburgh

BROADCASTING, Nov, 11, 1968 33



sending Joe Benti, Roger Mudd and
Mike Wallace to bed at 3:30 a.m. for
four-hour naps. They took over for the
remote coverage of Mr. Humphrey's
10-minute concession speech from Min-
neapolis at noon, and Mr. Nixon'’s 10-
minute victory speech from the Wal-
dorf-Astoria in New York at 12:30 p.m.

Coverage of the two candidate’s
speeches by all three networks, in ef-
fect, rounded out the night-and-day
marathon coverage, and wrapped up the
last of an average of 10 live remotes
carried by each of the networks.

If the newsmen plugged away at
their jobs through the long night, it was
obvious that thousands of viewers were
right along with them, from firm-lipped
political strategists to ordinary citizens
such as a woman who called KFEQ-TV
St. Joseph, Mo., at 9:35 p.m. to ask:
“Is Nixon a Republican or Democrat?”

In wrapping up CBS’s coverage, Mr.
Cronkite reported that a telephone call
had just come in from a Long Island
woman who said: “Keep it up. You are
just beginning to get good.”

NBC reported that its station in
Cleveland received more than three-
dozen calls complaining that the network
was deliberately not reporting votes for
Pat Paulsen, the candidate from CBS's
Smothers Brothers Comedy Hour.

Supporters of another overlooked
minority candidate attempted direct
action for recognition at NBC'’s election
hroadcast headquarters in New York.
Two youthful yippies carrying Viet
Cong flags got into the election broad-
cast studio, but not on camera, at
12:10 a.m., before they were hustled
out by guards. A group of fellow yip-
pies stopped outside the broadcast cen-
ter were carrying a platter with the
head of a pig, their symbolic protest
candidate, “Pigasus.”

In other bickering at ABC, commen-
tator William F. Buckley, Jr. remained
firm in his refusal to appear on-camera
with his verbal sparring partner Gore
Vidal (“Closed Circuit,” Nov, 4), ABC
officials had to roll in an extra set of
cameras and hung a grey velvet curtain
in the studio to separate the conserva-
tive and liberal commentators from
each other’s view,

Mr. Buckley and Mr. Vidal were
only two of a number of outside ex-
perts the networks used to add individ-
uality to each of their broadcasts.

CBS made frequent on-camera use of
author Theodore H. White to analyze
voting trends; Congressional Quarterly
editor Neal Pierce on congressional
questions, and Italian journalist Luigi
Barzini for an international view of the
American election phenomenon,

For those with the endurance to
watch, the lagging early-morning hours
were enlivened by some pungent com-
ments from the outside commentators,
such as Mr. White’s strong objection at

3:15 am. 10 a suggestion ol eliminat-
ing the electorial college in favor of
nationwide popular balloting for the
President. It would, he said, make se-
lection vulnerable to “the Kind of
crooks who manipulate the vote in
Cook County [lllinois] and Texas.”

NBC made use of the advice of a
battery of scholarly experts, most
notably the opinions of Harvard consti-
tutional law scholar Paul Freund. but
it did not put its consultants on the air.

In their efforts to explain details of
this year's ultra-complex election, the
three networks went in heavily for
elaborate hreak-downs of voting pat-
terns, by regions and by social, eco-
nomic, racial and ideological groups.

With each network providing a rcla-
tively distinctive style of organizing and
displaying its data, preference was pret-
ty much in the eye of the individual
viewer, although industry observers
agreed that graphic displays—which
both CBS and NBC did directly from
computers—were improved.

ABC relied primarily on the two-man
give-and-take between Mr. Lawrence
and Mr. Smith. CBS officials expressed
strong satisfaction with the “packaging”
of returns by regions, with the country
divided among Mike Wallace (East).
Roger Mudd (South), Dan Rather
(Midwest) and Joseph Benti (West).
NBC, on the other hand, allotted the
handiing of returns by type of race:
Frank McGee. gubernatorial contests;
Mr. Vanocur. Senate races, and Mr.
Newman, House races. Mr. Chancellor
had his own desk-side computer to field
questions on projections and analysis.

NBC's election set, little changed
from 1964, appeared by far the busiest,
as it was constantly aswarm with execu-
tives, writers, technicians, messengers
and even an occasional strolling VIP,

ABC, with its entire projection-and-
analysis team stationed with its rented
ITT computers in Paramus, N.J., had

Making political hay

At the prodding of their national associ-
ation, cable-television systems through-
out the country gave free exposure to
the major candidates before last week’s
election.

The National Cable Television Asso-
ciation reported last week that 415
CATYV systems in 45 states, represent-
ing 4.5 million viewers, had carried
campaign material for Richard Nixon
and that 350 systems in 44 states, rep-
resenting 3.5 million viewers, had car-
ried Hubert ‘Humphrey tapes or films.
George Wallace supplied material to a
smaller number of systems.

NCTA bhad actively solicited the can-

didates’ use of cable systems (BROAD-
CASTING, Oct. 7).

far fewer people within camera range.

CBS probably scored the greatest
visual advance with its elaborate new
“clections in the round” set (“Closed
Circuit,” Oct. 14), which looked mod-
ern, compact and uncluttered, with
most behind-the-scenes personnel tucked
away behind the scenes, Most common
viewer reaction to the CBS set was
curiosity about the large green bubbles
which dotted it (they were plexiglass
domes enclosing cameras).

In addition to the networks’ national
broadcasts. NBC fed portions of its
coverage live to 18 other countries in
the first simultaneous use of four satel-
lites and land lines.

While the exhaustive video coverage
of the election saturated the nation,
radio was equally active.

Perhaps busiest was ABC, feeding
its four radio networks in continuous
rotation out of one New York studio.
There were only seconds of dead air
per hour. ABC Radio News packaged
20 separate reports an hour continuous-
ly from 7 p.m. Tuesday until election
sign-off at 8:30 a.m. Wednesday. Don
Gardiner anchored coverages on the
American Contemporary Network; Bob
Wilson on the American Entertainment
Network; Al Edel the American FM
Network, and Mort Crim, Merrill
Mueller, Bill Downs and Bob Walker
rotated on the American Information
Network.

CBS Radio carried continuous elec-
tion coverage from 6 p.m. Tuesday
until 11 a.m. Wednesday. Robert Trout
and Daltas Townsend anchored the
broadcast, with Alexander Kendrick
providing analysis.

NBC Radio’s continuous coverage
ran from 7:05 p.m. Tuesday until 10:45
a.m. Wednesday. Peter Hackes and
Russ Ward anchored, with Bill Ryan
handling projection and analysis, Rob-
ert McCormick, the Senate and House
races and Dean Mell, gubernatorial
contests.

Mutual provided continuous election
coverage from 7:36 p.m. until 5:30
a.m. From 5:30 a.m. until 1:15 p.m.
it reported election developments in
five-minute reports at 15 minutes after
and 15 minutes before the hour, as well
as in regularly scheduled newscasts on
the hour and half-hour.

Charles Warren, Washington bureau
chief for Mutual, anchored the election
broadcast from New York, with George
Hamilton Combs and Whitney Bolten
providing analysis in New York and
Fulton Lewis III in Washington.

All four radio networks cut in live
pickups of Mr. Humphrey’s concession
speech at noon Wednesday and Mr.
Nixon’s victory statement at 12:30 p.m.

ABC, NBC and CBS used their net-
work news facilities to provide projec-
tion data for the radio broadcasts. Mu-
tual did not attempt to make projections.
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An aspalt pavement ander this

wasteland could help free the world
from the threat of famine.

(The steels are ready whenever you are)

Two feet below this useless land, a layer
of ordinary asphalt one-eighth inch thin
could help produce a greatly increased
crop yield.

The underlying pavement of asphalt
traps rainwater that would ordinarily
drain away. This keeps the surface soil
moist and much more productive.

Widespread use of asphalt-layered
soil could, with a newly developed
strain of stiff rice plants, double the
acreage of Southeast Asia's paddy fields
and boost output 2,600 percent! Experi-
ments indicate that half-starved coun-
tries could be free of the threat of
famine.

Worldwide application of this
asphalt-barrier technique would require

BROADCASTING, Nov. 11, 1968

large-scale development of the special
farm machinery needed to lift a two-
foot-thick strip of earth, spray liquid
asphalt underneath, and then let the
soil settle back. With more acreage of
formerly unusable land, preduction of
the many types of highly efficient farm
machinery would have to be increased
beyond estimation.

The new asphalt-barrier technique
will require tougher, more durable steels
to do this precision job. Republic has
anticipated the future needs for all
kinds of improved farm equipment. Just
as we have for a full line of tubular
products with a new maximum depend-
ability for the petroleum industry,
refiners of asphalt. These rugged, new

steels will be ready when needed.

At this moment, the long reach of
steel from Republic is probing into
areas wherever man's imagination
needs it — from beneath the land to
beyond the moon, from the heartbeat
of man to the drumbeat of defense.
Republic Steel Corporation, Cleveiand,

Ohio 44101.
-'sm;%
“ ) 4

You Can Take the Pulse of Progress at

REPUBLIC STEEL

CLEVELAND OrID 44101
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The high price
of seeking office

By all accounts
1968 campaigns were
costliest in history

While the politicians and newsmen
were adding up votes last week, other
newsmen and media experts began add-
ing up dollars. And preliminary esti-
mates were that campaign expendi-
tures reached an all-time high, substan-
tially exceeding lrend lines projected
from earlier campaign years.

When all the returns are in—if, in-
deed, they ever are—total Dpolitical
spending in 1968 may reach $300 mil-
lion, with broadcasting’s share in the
vicinity of $50 million. One observer
holds that a total of $67.5 million was
spent for TV alone.

The $300-millicn total figure repre-
sents the outside estimate, with other
projections centering around $250 mil-
lion. But Herbert E. Alexander of
the Citizens Research Foundation of
Princeton, N.J., which keeps tabs on
political spending, says he’s changed his
prediction from “around” $250 million
to “at least” that amount.

The major presidential candidates
have spent an estimated $36 million to
$40 million, with about half going into
media—print and broadcast. It's noted
that much print expenditure is tied to
broadcast, although the revenue is not
collected by broadcasters. Newspaper
display is used to attract audiences for
radio and television broadcasts.

Total broadcast revenues for all

One Democraric project relegated to the
scrap heap was a mock debate with
puppets representing the major candi-
dates. Scheduled for a two-hour elec-
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“rather childish.”

campaigns are expected to range in the
neighborhood of $50 million for the
year. Final figures will be provided by
the FCC, which, if it follows the pat-
tern of prior election years, will report
some time next summer.

Mr. Alexander suggests that another
20% should be allowed for production,
which would up the $50-million projec-
tion for broadcast to $60 million. Add-
ing in another allowance for newspaper
promotion of broadcast messages could
bring the whole broadcast and broad-
casl-related bill for all candidates into
the $60-million to $70-million range.

In 1964 the FCC figures for primary
and general-election use of broadcast
in all campaigns came to $34.6 million.
This figure would include production
cosls levied by stations and networks
but not include production by outside
firms.

The Citizens Research Foundation’s
estimate for direct broadcasting charges,
$50 million, is also above the trend
line from prior election years, Mr.
Alexander notes, but he defends it on
the grounds of increased costs and more
intensive use.

More precise figures await the FCC
report and a Citizens Research Founda-
tion study being funded by the Ford
Foundation. Mr. Alexander says his
study will include—as far as is possible
—breakdowns detailing use of media in
campaigns. He has researchers gather-
ing data from the reports filed under
the Corrupt Practices Act with the
clerk of the House of Representatives.

The House clerk’s filings are not
complete, and won’t be until later this
year or early next year. They include
lists of contributions and expenditures
by all but intrastate campaign com-

tion eve telecast on ABC-TV the show
was abandoned when agency executives
took a look at it and decided it was

mittees, but expenditures for media
are often lumped under payments
for “services” to advertising agencies
and consultants.

Mr. Alexander says that his report
probably can’t be completed before
another year or year and a half.

Media expenses [or the presidential
races can be computed using the 50%
rule of thumb from estimates for total
expenditures. The Republicans are said
to have spent, based on their own an-
nouncements and partial data filed with
the clerk of the House, from $17 mil-
lion 1o $20 million.

The Democrats had $12 million
budgeted, but are generally thought to
have spent more than they had origin-
ally planned. George Wallace’s Ameri-
can Independent Party estimates have
been in the $7-million to $8-million
range, but the Wallace camp has been
particularly uninformative about media
spending.

Another source, in broadcasting, said
Mr. Nixon spent $10.5 million on TV
alone. Mr. Humphrey spent $9 million.
The Humphrey camp’s feast or famine
regarding broadcasting money was laid
to the assassination of Robert Kennedy.
Before the senator’s death, it's reported,
Mr. Humphrey had access to con-
siderable “stop-Kennedy money.” After
the assassination the supply dried up.
Later, in the last three weeks of the
campaign, these funds again became
available as “stop-Nixon money.”

The same source offered the $67.5-
million projection for all political TV
spending for the year. Senator Ken-
nedy, it's added. spent $7 million before
his death, and had been prepared to
spend at least that much more in the
rest of his campaign, if nominated.

Ernest l.ee Jahncke, Jr., an NBC vice
president, declined to estimate total
spending by candidates but observed
that this year saw the ‘“most intensive
use of broadcasting in the history of
broadcasting.” Two factors swelled the
totals. he noted: the intensity of use
during the climax of the campaign and
the duration of this year’s use of the
medium, which began before the New
Hampshire primary and continued al-
most unabated through last week’s
Monday-evening climax.

NBC alone had done more than $1
millien in political business before the
conventions. he added.

Also seen as different this year was a
lack of use of daytime TV (except dur-
ing the final week), an explosive growth
of the use of network radio, an in-
creased emphasis on use of sports pro-
grams as vehicles for political messages
and increased sophistication in the use
of radio-TV by campaign strategists
generally, compared to prior years.

Despite dry spells when money got
tight for either the Democratic or Re-
publican candidates, NBC reported that
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“Beany & Cecil” demonstrate that
it’s possible to have a successful adven-
turesome children’s show without
getting violent about it. They’ve been
demonstrating their popularity to
station managers and aclvertisers by
consistently pulling large audiences.

Here's just a sample of how they
rated around the country in their
recent network run:

® =1 1n Seattle, Sunday 8:30 a.m.,
with an 8 rating and 89% share of this
five station market.

® =1in Minneapolis, outdrawing
competition “Popeyve” and “Forest
Rangers” Sunday at 11:00 a.m. with a
31% share.

® “Beany & Cecil” topped “Tom &
Jerrv” in head up competition in
Charleston, S.C., by a 60 to 40 margin,
Sunday at 9:30 a.m.

® =1 in Rockford. “Beany & Cecil”
out-pulled competition “Captain
Kangarco” better than 2 to 1, with 71%
share, Saturday at 7:30 a.m.

@ A big hit Monday afternoons at
4:001n Springfield, Mo.. gaining 83%
share of the audience.

@ =1 in St. Louis, getting 43% share
of this four station market, Sundays at
11:00 a.m.

® Four out of everv five viewers in
Portland, Oregon were watching
“Beany & Cecil” Sunday mernings at
8:30 a.m.

“Beany & Cecil” is now available
for your market . .. 78 8-minute fun-
filled animated episodes, in color. Made
to fit anv program format . . . or use
three together as a half-hour show.
This 1s the kind of wholesome, non-
violent childrens’ entertainment that
appeals to parents too.

With “Beany & Cecil” you're
likely to end up with the biggest small
audience in your market.

SREARY and CECIL’

78 Color Cartoons @ \BC
4

A

FILMS

NEW YORK 7 LOS ANGELES /CHICAGO / ATLANTA/ DALLAS 7/ LONDON 7 MADRID/ MEXICO CITY / PARIS / RIO DE JANEIROs ROME / SYDNEY / TOKYO/ TORONTO

~ '

Source: ARB Feb '67.




uctual use of that network's time by
both camps came out remarkably even.
On Nov. 1, "quite by chance,” both
groups had logged or contracted for
exactly 351 NBC-TV minutes, counting
half hours as 30, hours as 60 (minutes
as minutes, of course). By election day,
Mr. Humphrey’s forces had added 60
more mioutes to the grand total of
commitments; Mr. Nixon didn’t match
the new total but came in with another
30.

By common consent in all camps it
wasn't Jack of availabilities that
brought the buying to a halt (although
availabilities did get quite tight in the
closing days of the campaign). The
parties ran out of money before the
broadcasters ran out of time. A Nixon
aide was reported saying, “We could
have spent $100 million if we'd had it.”

Despite the record spending by poli-
ticians, it wasn’t all gravy. NBC sources
estimate that the actual costs of elec-
tion-night coverage approximated $3
million, with pre-emption costs esti-
mated as between another $400.000
and $500,000. The network recouped
about $1 million in election-coverage
advertising.

CBS wouldn't discuss any actual
figures, but observers estimated cover-
age and pre-emption costs to be of the
same order of magnitude as NBC's.

ABC estimates its coverage cost $2.2
million. Pre-emption of prime time and
the Joey Bishop Show cost about $1.2
million. Sponsorship of coverage re-
turned only between $300,000 and
$400,000, leaving the operation $800.-
000 to $900.000 in the red.

Campaign stirs up
agency executives

Both sides admit they'd
jump at the chance to do
it all over again

Barry Nova, helmsman of the Hum-
phrey-Muskie advertising campaign.
called the broadcast effort “an adver-
tising man’s dream.” John Poister, ac-
count manager at the Nixon-Agnew
agency, said it had been *a monumental
job.” Communications savants from the
crow's nest of noncommercial televi-
sion, saw paid political broadcasting as
“dangerous” and *a destructive weap-
on.”

These were the comments made after
the campaigns closed last week by those
who had been in the thick of it.

It is estimated that Fuller & Smith
& Ross spent in the neighborhood of
$12 million in broadcast media costs
on behalf of President-elect Nixon and
Spiro Agnew. Of this amount television

N.Y. cable originates
election coverage

Manhattan Cable Television substituted
six hours of election coverage for its
usual news-information fare last Tues-
day night and ‘Wednesday morning.

The CATV company ordinarily uses
channel 6 to disseminate UPI news, to
which it is a subscriber, information on
cultural and entertainment events in
New York, and interviews with ce-
lebrities from 5 p.m. to midnight and
7-10 a.m. The CATV’s announcers be-
gan giving national and local vote totals
from UPI and their own local contacts
at 9 p.m. Tuesday and continued until
sign-off at 12 midnight, then devoted the
three hours Wednesday moring to
election news.

Teleprompter and CATV Enterprises,
New York's other cable companies, did
no local originations.

accounts for 85%-10-90%.

The multimillion dollar broadcast
effort has left its mark on an agency
that billed only 24% in TV last year and
whose accounts are largely industrial.

*l think we have learned the hard
way how to do a tremendous job in
buying for broadcast media,” said Mr.
Poister.

Of the 93 full-time and part-lime
workers on the Nixon-Agnew account,
33 were on loan from other agencies or
“at liberty,” accrding to Mr. Poister. A
total of 131 TV spots and 134 radio
spots for Nixon-Agnew came out of
Fuller & Smith & Ross after the Re-
publican National Convention.

Mr. Nova, senior vice president at
Lennen & Newell and head of Mr.
Humphrey's Campaign Planners Asso-
ciates, said they spent approximately
$6.5 million for radio and television
time and production costs. Other indus-
try sources have estimated that nearly
$9 million was spent by Humphrey-
Muskie in television. Mr. Nova esti-
mated that $2.75 million was spent in
the final week alone.

Mr. Nova and Mr. Poister both indi-
cated that they would jump at the op-
portunity to work on another political
campaign. I would work on another
one tomorrow. It’s the most exciting
thing I've ever done,” said Mr. Nova,
“the whole market is America.”

On election eve, when the candidates
took over prime time with a combined
six-and-a-half hours of paid network
time, wNDpT(TV), New York’s noncom-
mercial NET affiliate, ran a discussion
of the campaign and the election by ex-
perts in the fields of communications
and political science. The guests on
Newsfront included Robert Mountgom-

ery, the actor, director, producer and
former consultant to President Eisen-
hower; Bill Moyers, publisher of News-
day and former news secretary to Pres-
ident Johnson; F. Clifton White, public
affairs consultant and campaign man-
ager to Governor Reagan of California,
and Robert Hirschfield, head of the
political science department at Hunter
College.

The conversation quickly got around
lo campaign advertising, particularly on
television. All the panel members were
critical of the use of the medium by
political candidates. Mr. Montgomery
said he deplored the idea of a candidate
putting himself “in the hands of an
organization that would much rather
he dealing with a can than a candidate,”
and expressed a hope that campaign
advertising would prove ineffectual.

The ad agencies, he said, were doing
too good a job, were too “slick.” “Give
me a pair of scissors and I think I can
etect a President of the United States.
You ask why and I can iell you why.
All you have to do is clip off the
applause on televised, tape-recorded in-
terviews. Clip off the applause on one
man and leave the applause on the
other man, and you've elected a Pres-
ident,” said Mr. Montgomery.

The panel generally concurred with
Mr. Montgomery's views. It was sug-
gested that the “McCarthy phenom-
enon” was a result of TV exposure and
that in future campaigns it would be
possible to present a man before the
public with enough saturation on tele-
vision to make him well known in a
short period of time.

How broadcasters
fared in politics

The pattern of congressional elections
—incumbents staying in and challengers
staying out—held true for both legis-
lators and aspirants with broadcasting
interests or backgrounds. And one gov-
ernor, an ex-broadcaster, also held the
fort by being elected to another two-
year term.

The governor, John R. (Jack) Wil-
liams, a former state senator and an
executive and minority stockholder of
KoY Phoenix, was elected governor of
Arizona two years ago and re-elected
last week.

Representative Clarence (Bud) Brown
Jr. (R-Ohio) and Senator Ernest F.
Hollings (D-S.C.), both members of
their respective Commerce Committees.
were re-elected. Mr. Brown owns wcoM-
FM Urbana, Ohio. Senator Hollings has
been listed as owner of approximately
1% of wsis Beaufort, S.C.

Of the other congressmen and sena-
tors listed in BROADCASTING'S compila-
tion of Hill ownerships and related in-
terests (BROADCASTING, Jan. 15), only
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Senator Thruston Morton (R-Ky.) and
Representative Basil Whitener (D-N.C.)
will be departing next January. Mr.
Whitener, listed with 2% of wsvmM
Valdese, N.C., was defeated by James
Broyhill (R-N.C.), a Commerce Com-
mittee member who, because of redis-
tricting, had to fight for re-election in
what had been predominately Mr.
Whitener's previous territory. Senator
Morton, with family connections to
WaveE Inc., Louisville, Ky., retired from
the Senate and did not stand for re-
election.

Another broadcaster made a run for
Senator Morton's seat, but lost. Kathe-
rine Peden, owner of wnvL Nicholas-
ville, Ky., ran behind Marlow Cook,
a Republican who campaigned with
Senator Morton's cndorsement. Miss
Peden, a Democrat, was the only
woman member of thc Kerner com-
mission on civil disorders, whose find-
ings shc strongly backed.

Another name well known to broad-
casters fell to a conservative tide in
Florida. LeRoy Collins, seeking a seat
vacated by Senator George Smathers
(D), was defeatced by Republican
Edward J. Gurney. Mr. Collins is a
former president of the National Asso-
ciation of Broadcasters. He ran as a
Democrat.

Two other challengers with broad-
casting backgrounds also ran. Richard
Smiley, president of kxxt. Bozeman,
Mont., failed to tooole Representativc
Arnold Olsen (D-Mont.). And Stelio
Salmona, former newsman with wNHC-
Tv Hartford, Conn., could not unseat
Congressman Robert Giaimo (D-Conn.).

All turn to TV
for final appeal

Telethon format is used
by Nixon and Humphrey;
Wallace on three networks

Both major-party candidates wound
up this year’s frenetic campaign for
the Presidency with separate, unprece-
dented election-eve telethons originating
on the West Coast. Each telethon was
conducted live for four hours and each
pre-empted two hours of prime time on
network television. Third-party candi-
date George Wallace pre-empted 90
network minutes that night, a half hour
on each network.

Hubert H. Humphrey talked directly
to telephone callers in a Hollywood
television studio. Richard M. Nixon
answered questions from viewers across
the country telephoned to a TV studio
in Burbank and relayed to him by his
staff, ”

In addition, Mr. Humphrey had two
half-hour film programs, one on CBS

and one on NBC. The NBC hall hour
was up against the same candidate on
another network—it conflicted with the
Humphrey telethon on ABC.

It was estimated ‘that the citizens for
Humphrey-Muskie spent some $300,000
in sponsoring The Humphrey-Muskie
Calli-In over ABC-TV. The bill for the
two additional half-hours was put at
approximately $160,000 not counting
prorated production costs. The Nixon-
Agnew Victory Committee was thought
to have spent some $375,000 to spon-
sor the Ask Richard Nixon telethon
over NBC-TV.

Edward Lee Jahnckc Jr., NBC vice
president, said he thought the Nixon
telethon cost Republicans upwards of
$500,000, figuring in all gross charges,
including AT&T fees for special equip-
ment and personnel.

NBC’s 50% political discount, orig-
inally offered for prime-time participa-
tion minutes and later in the campaign
extended to all spots, did not apply to
the telethon or othcr purchases of whole
time blocks.

The Humphrey telethon pre-empted
Peyton Place. The Quicasts, and the
first half of The Big Valley. The Nixon
telethon prc-empted NBC's Moaday
Night at the Movies.

Mr. Humphrey shared the telethon
questions with his vice presidential can-
didate, Senator Edmund S. Muskie. Mr.
Nixon did not make use of his vice-
presidential candidate, Gov. Spiro T.
Agnew.

A 8:30-10:30 p.m. EST segment for
Mr. Humphrey and 9-11 p.m. EST
segment for Mr. Nixon covered live all
the country but California, Oregon and
Washington. Both candidates took an
hour break after their first two-hour
segment. Then each covered the three
West Coast states live with the second
two-hour segment (8:30-10:30 p.m.
PST, 9-11 p.m. PST, respectively.)

A George Wallace half-hour film pro-
gram appeared at different times on all
three networks Monday night. His com-
bined bill for the three half-hours was
put at approximately $230,000.

Vice President Humphrey and Sena-
tor Muskie, from an ABC-TV studio
in Hollywood, answered questions in
three ways. Primarily they talked direct-
ly to callers. These calls came in to a
telephone switchboard manned by Agar
Jaicks and Linda Gaugal, program pro-
ducers on leave of absence from XGo-
AM-TvV San Francisco. Incoming calls
were screened with the most articulate,
pertinent ones passed on to Jim Dunbar,
a telephone-talk on-air personality for
the ABC-owned stations in San Fran-
cisco who served as moderator for the
political telethon (the personnel from
the KGO stations were brought in as a
paid talent package by the Citizens for
Humphrey-Muskie because of their ex-
perience with call-in shows). Mr. Dun-

bar, who manned a panel that could
handle 23 incoming calls, put the vari-
ous callers on the air in direct commu-
nication with the Vice President or the
senator. No tape delay device was used.

When Mr. Dunbar’s switchboard was
jammed with calls, spillover calls—up
to 77 of them at a time—were passed
to a panel of some 40 celebrities. In-
cluded were Frank and Nancy Sinatra,
Burt Lancaster, Kirk Douglas, Herb
Alpert, Bill Cosby, Buddy Hackett,
Steve Allen and Johnny Carson. The
celebrities at different times paraphrased
questions which were answered by Mr.
Humphrey or Mr. Muskie.

Questions also were taken directly
from the studio audience of some 250.
These questions and questions from the
celebrity panel were coordinated by
Paul Newman and Danny Thomas, who
were co-hosts for the telethon.

The Humphrey program was pro-
duced by the television staff of the
Democratic National Committee. Lloyd
Hand, former U.S. chief of protocol,
assisted in production. Bob Squier was
executive producer, while Sid Galanty
directed. Nick Vanoff and Bill Harbach
of Zodiac Productions, the company
that produces The Hollywood Palace,
also assisted in putting together the
telethon.

The Nixon telethon, originating from
what is normally the Bob Hope studio
at NBC-TV Burbank, was conducted
by the former college football coach
and now ABC-TV sports telecaster,
Bud Wilkinson. He relayed call-in ques-
tions to Mr. Nixon that were first taken
and written down by 100 so-called
“Nixonaires,” young girl volunteers
(actually there were 300 of the young
women on hand but they worked in
shifts). The questions also were care-
fully screened by Mr. Nixon’s staff be-
fore they were aired. Mr. Jahncke noted
that the Nixon telethon was the most
complicated production ever mounted
at the NBC Burbank facility.

The Nixon program was produced
by Jack Rourke, of Jack Rourke Pro-
ductions, Hollywood, who has been con-
ducting telethons for politicians and
charities since 1962, Roger Ailes of
The Mike Douglas Show directed (see
“Week’s Profile,” page 101).

As was the Humphrey Telethon, the
Nixon production was some four weeks
in preparation and made use of 100
telephone lines. Most of the questions
asked on both telethons were asked
and answered previously during the
long campaign. But some questions
produced new answers. One of them
for Mr. Nixon was of particular signifi-
cance to the television industry. Asked
if he would consider inaugurating some
kind of television program on a regular
basis to answer questions if he becomes
President, the soon-to-be President-
elect answered affirmatively, especially,

40 (LEAD STORY)

BROADCASTING, Nov. 11, 1968



ST

DEESPRE ST NG
ever Your Sign...

e There’s Another
/_‘ Great One In Your Future!

d IT'S CALLED
A

OFFICIAL FILMS
presents for the first time

“YOUR DAILY HOROSCOPE”

260 FIVE-MINUTE EPISODES IN COLOR WITH 2 BUILT-IN COMMERCIAL OPENINGS

Avatilable for broadcast “Your Daily Horoscope”
Starting November 18, 1968 Already Sold In The Following Mavkets:
METROMEDIA
“Your Daily Horoscope” provides New York, Washington, D.C.
AVCO

flexible programming in any E

) Dayton, Ohio
time slot as a regular feature,
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before, after and during films. e e

KTSM El Paso, Texas
KBAK Bakersfield, California

Approved by NAB Television Code Authorily |

For screening prints contact AL LANKEN, OFFICIAL FILMS 445 Park Avenue, N.Y.. N.Y. 10022 « PL 9-8900



he sui if it could provi a4 Wi WNBC.TV | Dream of Jeannie 15.4 18.6
. said, if .“' uld d.c f Wiy _lU WNEW.TV Truth or Consequences 11.8 14.2
give a fecling of communicaling with  \woR.TV Steve Allen 32 314
the President to the public. WPIX Rat Patrol 6.3 6.3

A similar question was put 10 Mr. g 330 p..
Humphrey, who said he would. if elect- WAgg-IV :ﬁvensers RFD ﬁ; {g.g
P : f a WCBS-TV Mayberry RF . .
cd, scriously COnsIdf:[' a _lelethon fon.nal WNBC-TV George Wallace s A
as a mecans of presidential communica« WNEW.TV Movie ''Viva Zapata™ 8.2 10.8
tion WOR-TV Steve Allen 53 4.4
. . . WPIX Run lor Your Lite 55 4.8

Here are the Nielsen and Arbitron ryeur

c City i 8:30-9 p.m.
ﬁgures Jor NBV.V York Clt) dl;l.rmg th.e WABC.TV Humphrey telethon 11.6 10.8
hours the candidates were making their  wcgs.yv Here's Lucy 10.1 10.5
final uppeals: WNBC.TV Humphrey-Muskie 8.4 6.3
WNEW.TV Movie 13.5 13.7
Arbi- Niel- WOR-TV  Steve Allen 7.4 10.3
tron sen WPIX Run tor Your Life 7.2 8.2

7:30-8 p.m.

WABC-TV Avengers 9.1 14.9 9-9:30 p.m.

WCBS-TV Humphrey-Muskie 9.2 9.9 11.7 10.1

WABC-TV Humphrey telethan

show.your
local news
minutes after

it happens....

You can do it easily

..with a UREISE
COLOR PROGESSOR!

Now that big things are happening in net-
work color, the logical next step for your
station is to film your local news in color,
You'll gain added interest from your com-
munity . . . enhance your value to adver-
tisers . . . and brighten your profit picture.
Treise makes it possible by offering you a
fully automatic, professional quality proc-
essor that will have your local news “on
the air” in color within minutes after the
exposed film is loaded in the processor.
This compact, setf-contained unit can be

Write for catalogs on Model MTV-30 (illus.), Model MTV-50
(up to 50 fpm)}, and Model MT-20 (up to 70 fpm)

REISE ENGINEERING, INC.
1941 First Street « San Fernando, Calif. 91340 « (213) 365-3124
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operated in a 17’ x 9" area and is so fool-
proof, anyone can run it!

Check these features: Warms up in only
20 minutes o stays on temperature auto-
matically  only processor in its price
range that meets or exceeds all Kodak
color requirements » even provides 50%
additional first-developer time to permit
full utilization of new EF Ektachrome film
» operates up to 40 fpm (ideal speed for
most TV needs). Want more data?

WCBS.TV George Wallace 9.3 6.1
WNBC-TV Nixon telethon 10,0 11.1
WNEW.TV Movie 11.1 16.3
WOR-TV Movie ‘‘La Dolce Vita” 14.2 15.9
WPIX News 3.7 6.3
9:30-10 p.my.

WABC-TV Humphrey lelethon 9,7 9.1
WCBS-TV Family Alfair 14.6 11.1
WNBC-TV Nixon telethon 12.8 11.7
WNEW-TV Movie 9.1 13.5
WOR-TV  Movie 14.0 15.2
WPIX Password 2.8 4.4
10-10:30 p.m,

WABC.TV Humphrey telethon 3.0 8.4
WCBS-TV Carol Burnett 20.4 17.8
WNBC.TV Nixon telethon 12.1 9.1
WNEW-TV News 6.8 8.3
WOR.TV  Movie 9.7 12.9
wPIX Perry mason 3.8 6.4
10:30-11 p.m.

WABC-TV George Wallace 4.8 3.0
WCBS-TV Carol Burnett 22.2 19.1
WNBC.TV Nixon telethon 13.0 10.6
WNEW.TV News 4.9 7.3
WOR.TV  Movie 8.6 11.2
WPIX Perry Mason 4.5 8,

Sindlinger & Co. national interviews
on election eve (Nov. 4) viewing habits
show many adults of voting age watch-
ing or listening to political programs on
television and radio, but a majority of
these voters had already made up their
minds on their choice for President.

Of a projected audience of 116,607.-
000 (56.308.000 mule, 60,299,000 fe-
male). 77,417,000 or 66.4% (37,708.-
000 or 67% . male, 39,709.000 or 65.9%
female) watched political programs on
television Monday. Political radio broad-
casts attracted a projected 17.363,000
or 14.9% (8.662.000 or 15.49% male.
8.701.000 or 14.4% female). The cu-
mulative television-radio audicnce, tak-
ing into account duplicate watchers-
viewers, totaled 86,754.000 or 74.4%
(41.530.000 or 73.8% male, 45.224.000
or 75% femalc).

Of this cumulative audience, 68.800.-
000 or 79.3% (33.504,000 or 80.7%
male, 35.296.000 or 78% female)
heard Richard Nixon; 68,780.000 or
79.3% (32,994.000 or 79.4% mule,
35787.000 or 79.1% female) heard
Hubert Humphrey; 47,246,000 or
54.5% (24.205,000 or 58.3% male.
23.041.000 or 50.9% female) heard
CGicorge Wallace. with the rest refusing
to answer.

A projected 109.117.000 of the [16,-
607.000 base had an opinion on who
they wanted to win the election. and
ol those with opinions, 67,335,000 or
61.7% (33,632,000 or 63.8% male.
33.703.000, or 59.8% female) made
their decisions over a month ago. Only
17.109.000 or 156% (8,408,000 or
167 malce. 8,701,000 or 154% fe-
male) said they decided election eve
or ¢lection dav.

Two who weren't there

NBC waded through the long night of
election coverage without its top news-
man in the control room.

NBC News President Reuven Frank
sat out the marathon telecast in 2 room
at New York's Polyclinic hospital. He
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B&W TV SET SALES ARE AT A
LOW POINT IN HIGH POINT, N.C.

THAT'S WHY WGHP-TV WENT FULL COLOR.

“We didn't want to get behind in
our market,’” explains Chris Shaw,

W GHP Business Manager. “We
know that every time a consumer
makes d major TV purchase in our
areq, it's o color set. So why continue
with black-and-white news and
documentary filming when your
viewers expect to see color?"

Shaw explained more about the
station's switch to Kodak Ektachrome
color film and the Kodak ME-4
Process. "It was time to go color.
Our ABC Network was full ¢color, ond
coming on with local events in
black-and-white would have left us

flat-footed. The Kodak experts came
down to help us set up the process.
We get oll of our Ektachrome films
and processing chemicals from
Kodak. We've been processing right
to Kodak recommendations.”

Has color film poid off for
WGHP-TVZ “It sure has. We've had
increased advertising revenue since
we went full color. We shoot color
spots for local advertisers, too. As
far as the quality of the footage
we've been getting —it's all good.
It's a tough job to figure out what to
put on the air.”

Shaw tells more about the

EASTMAN KODAK COMPANY

timing of the color switch. “I'd like to

say we were first in our market—but

we weren't. Actually, each of the three

stations here went full color almost

simultaneously, without knowing what

the other stations were doing. That's

on indication in itself that it was time

to go to color. Any station that

hadn't would have been behind.”
Don’t let your station get

behind. Everyone will

be full color sooner

or later. Don't be

loter. Contact

Kodak

now.,

ATLANTA: 5315 Peachtree Industrial Blvd.,, Chamblee, 30005, 404 —GL 7.5211,; CHICAGO: 1901 West 22nd 5t., Oak Brook, 60523,
312—654-0200; DALLAS: 4300 Cedar Springs Rd., 75235, 214—FL 1-3221; HOLLYWOOD: 4704 Santa Monica Blvd,, 90038,
213—464.61.31;, NEW YORK. 200 Park Ave., 10017, 212 —mU 7.-7080; SAN FRANCISCO: 3250 Van Ness Ave., 94119, 415—-776-6055




“Properly conceived
sales messages,

strategically placed

in SRDS, motivate
buyers of advertising
to initiate placement
of schedules”

That is why 31.5% of all advertising pages placed by U. S. television stations are placed
in SRDS — why 43.2% of all pages placed by U. S. radio stations are placed in SRDS.*

In SRDS
YOU ARE THERE — selling by helping people buy.

*Advertising of broadcasters to promote time sales in 24 business and
advertising oriented publications in the first nine months of 1968.

@ STANDARD RATE & DATA SERVICE, INC.

The national authority serving the media-buying function
v 5201 OLD ORCHARD ROAD SKOKIE, ILLINO!S 60076




was taken there by ambulance Friday
(Nov. 1) after suffering a seizure in his
Rockefeller Center office.

Mr. Frank was released from the
hospital last Thursday (Nov. 7) after
undergoing a scries of tests and was ex-
pected back at work the next day. Al-
though it was first feared that Mr. Frank
had suffered a heart atrack, final di-
agnosis was a malfunctioning gull blad-

der.

Mr. Frank sent NBC News personnel
a two-page election-eve message noting
that “the last time I wasn't at work at
30 Rockefeller on election night was in
1948,” when he was employed by a
newspaper with an office next to a fish
storc in Elizabeth, N. J., and his as-
signment “was some dissident Repub-
licans trying to capture the Union

TheMedia

county board of chosen freeholders.”

CBS also was without one of its men.
Correspondent Hughes Rudd, who was
to have been stationed at Nixon head-
quarters, was under treatment for in-
juries suffered in an election-eve mug-
ging. Mr. Rudd was attacked by four
youths on a New York city street
corner when he left his apartment to
buy a newspaper.

Sonderling increases TV holdings

Obtains WAST in $8-million

purchase deai;

Park group buys 3 stations from Gamble-Skogmo

The sales of a single TV station, selling
for $3 million, and three radio stations,
selling for $2.9 million, were approved
by the FCC last week.

WAST(Tv) Albany, N.Y., on channel
13 with an ABC affiliation, was bought
by Sonderling Broadcasting Corp. The
$8 million consideration is in cash. The
agreement also calls for an amount
equal to the excess of current assets
over current liabilities at the closing.

The wasT purchase was from Glen
Alden Corp., a conglomerate that ac-
quired wAST's parent company, Stanley-
Warner Corp., through a merger. At
that time, Glen Alden disclosed that it
intended to seltl wasT. Early this year,
it entered into an $8.5 million contract
with RKO General, but this was later
cancelled. The Sonderling purchase be-
came known last May, and the applica-
tion for transfer was filed last July.

Sonderling Broadcasting is a publicly
owned group broadcaster, which ac-
quired its first TV station last year
when it bought channel 32 wLKY-TV
Louisville, Ky., for a record UHF sale
price of $6.9 million. Sonderling’s other
stations: Wora-aM-FM Qak Park, Ill.;
wpoia and wTcv-FM Memphis; KDIA
Qakland, Calif; xFox-aM-FM Long
Beach-Los Angeles; wwrRL New York
and wor and wMoD-FM Washington.

Egmont Sonderling is president and
20.5% owner with Richard Goodman,
first vice president with 15%, and Ma-
son A. Loundy, secretary-treasurer, with
5.2%.

The multiple radio station sale to
Roy H. Park Broadcasting Co. in-
volved krsi-amM-FM St. Louis Park;
wesc Duluth, both Minnesota, and
wNAX Yankton, S.D. They were bought
from Gamble-Skogmo Co., which ear-
lier this year acquired Red Owl Stores,
parent company of the stations. The
sale of the stations was ordered by the
FCC when it approved transfer of con-
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trol of the stations to Gamble-Skogmo
last March. The commission then found
that an unauthorized transfer of control
of the stations had occurred earlier,
and told Gamble-Skogmo to dispose of
the stations within six months. The
commission also issued a fine of $10,-
000 for the unauthorized transfer,
which has been paid.

The Park group contracted for the
stations last July. Actually the stations
are being assigned to Roy H. Park
Broadcasting of the Midwest Inc. This
licensee is 90% owned by Roy H. Park
Broadcasting Co., which is wholly
owned by Roy H. Park, and 10% by
Frank J. Brady, a Yankton attorney.
Park stations are WNCT-AM-FM-TV
Greenville, N.C.; wDEF-AM-FM-Tv Chat-
tanooga; wJHL-Tv Johnson City, Tenn.;
WTVR-AM-FM-Tv Richmond, Va. Park
Broadcasting also holds a construction
nermit for channel 20 in Utica, N. Y.
Mr. Park’'s base is Ithaca, N. Y.

The radio station sales were approved
by FCC Chairman Rosel H. Hyde and
Commissioners Robert E. Lee and
James Wadsworth. Commissioners Ro-
bert T. Bartley and Nicholas Johnson
dissented. Commissioner Kenneth A.
Cox abstained from voting.

The three radio stations are all full

Gannett adds to holdings

Gannet Co., group newspaper publisher-
broadcaster, has agreed to pay $17.7
million for the San Bernardino (Calif.)
Sun and Telegram. The California
newspapers are being bought from the
Times-Mirror Co. (Los Angeles Times),
following a federal court ruling order-
ing Times-Mirror to divest iself of
the San Bernardino newspaper which
it bought in 1964 for $15 million. The
Gannett purchase was originally an-
nounced last month (BROADCASTING.
Oct. 7).

time. WnNax. which was founded in
1922, is on 570 kc with 5 kw; WEBC,
is on 560 kc with 5 kw; krsI is on 950
ke with 1 kw and krsI-FM is on 104.1
me with 30 kw. WnNaxX is affiliated with
CBS, the other two with ABC.

New Commissioner H. Rex Lee did
not participate in either of the two
sules approvals.

FM application raises
concentration question

FCC concern about conceatration of
control of media, frequently discussed
in terms of major markets and multi-
million-dollar broadcasting properties,
isn’t limited to cases involving those
factors. Last week the commission
ordered a hearing on a concentration
issue in a case involving an application
for an FM in Sheboygan, Wis., a com-
munity of 46,000,

The applicant is WHBL Inc., licensee
of wHBL, one of two radio stations in
Sheboygan. Two of wHBL’s stockhold-
ers, Mr. and Mrs. A. M. Werner, who
own a 36.7% interest in the applica-
tion, controt the local daily newspaper,
the Sheboygan Press.

WHBL, in response to a commission
query, had said that the station and
newspaper are not under common con-
trol but, rather, compete commercially
and take different editorial positions.

But the commission, in its order last
week, said a hearing is necessary to
determine whether the stock interests
of the Werners diminish the freedom of
the two media to compete and/or
impinges on their ability to take differ-
ing positions; and whether a grant of
the application would tend to create an
undue concentration of control of local
media in Sheboygan.

Commissioners Robert T. Bartley,
Kenneth A. Cox and Nicholas Johason
voted for the hearing order. Commis-
sioners Robert E. Lee and James J.
Wadsworth dissented. Chairman Rosel
H. Hyde concurred in the designation
for hearing but would have favored a
conditional grant. Commissioner H.
Rex Lee did not participate.
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The Unpredictable Year

The victory of a Democratic maverick in the Year 1968 was a year for the unexpected.
nation’s first primary . . . the announcement
by a President that he would not run for re-
election under any circumstances. . .the
assassination of a Presidential candidate

But. predictably. NBC News provided
thorough and meaningful coverage of both
the foreseeable and the unforeseeable.

in the corridor of a hotel kitchen... And. predictably, the NBC News approach
won the appreciation of the viewing public.
It’s an understatement to say that Election Our coverage of both national political con-

DEMPCRATIC
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ventions this past summer. for example, at-
tracted larger audiences than the other net-
works. (This has been true for each of the six
conventions going back to 1960.)

Finally, NBC News reporting of Election
Night - led by Chet Huntley. David Brinkley.
John Chancellor. Frank McGee. Edwin New-

man and Sander Vanocur — once again set the
standard for broadcasting with coverage that
was incisive. responsible and complete.

But that’s exactly what’s come to be expected
— in any kind of year—from NBC News.




CPB gets rate reduction from AT&T

Pace foresees prime-time interconnection
soon but gives no details on costs

An obviously pleased Frank Pace Jr.,
chairman of the board of the Corpo-
ration for Public Broadcasting, has an-
nounced that a preliminary agreement
has been reached with AT&T that will
provide interconnection for public tele-
vision during prime time at costs lower
than commercial rates,

Mr. Pace’s announcement was made
in a letter to FCC Chairman Rosel H.
Hyde, which the commission made pub-
lic last week. Mr. Pace had kind words
for AT&T and for the commission’s
Common Carrier Bureau chief Bernard
Strassburg, who participated in the ne-
gotiations leading to the agreement.

Mr. Pace, who said that “some of
the details remain to be worked out,”
touched on only the high points in his
letter. He expects the agreement to
make possible the interconnection of
150 public television stations for two
prime-time hours, 8 to 10 p.m., for one
night a week, beginning in December,
and then for five nights, Sunday through
Thursday, beginning in January.

He said “the cost under the proposed
arrangement would represent a sub-

stantial saving to public television in
furtherance of the Public Broadcasting
Act of 1967.” But, he did not state what
the cost would be.

Nor did he indicate whether the
reduced rates would be given for any
particular length of time. In the course
of the negotiations leading up to the
“preliminary agreement,” AT&T has
talked of a six-month trial period.

Mr. Pace said the agreement is “only
a first and tentative step toward public
television’s goal” of the free intercon-
nection or substantially reduced rates
which the act creating the nongovern-
ment corporation authorizes the com-
mission to approve.

He also said “it is not yet clear
precisely how this present initial agree-
ment with AT&T will relate to the
longer term.” But he added, “in our
discussions, AT&T has evidenced a gen-

uine spirit of cooperation in our search-

for answers in this area and has made
a sincere effort to find new ways to
meet our needs.”

Mr. Pace said “this limited irtercon-
nection service” provides the opportu-

WASHINGTON, D.C.

James W. Blackburn
Jack V. Harvey
Joseph M. Sitrick
RCA Building

1725 K St, N.W.
333.9270

CHICAGO

H, W, Cassiil
Willtam B. Ryan

Hub Jackson

Eugene Carr

333 N. Michigan Ave.
346-6460

Blackburn looks out
for gyour interest in
financing. too

Blackburn service is complete. Arranging the proper financing
needed for responsible buyers and sellers to do business is very
much part of it. Other equally important factors include accurate
appraisals, deep market knowledge, and a proven ability to shield
both buyers and sellers from the hazards of the market.

.....................................................................

BILLACKBURN & Company, Inc.

RADIO * TV ¢ CATV * NEWSPAPER BROKERS
NEGOTIATIONS ¢ FINANCING * APPRAISALS

ATLANTA BEVERLY HILLS
Clittord B. Marshall Cofin M. Selph
Robert A, Marshall Roy Rowan

Harold Walker Bank of America 8ldg.

MONY Building 94565 Wilshire Blvd,
1655 Peachiree Rd. N.E. 274-8151
873-5626

nity for new kinds of programing and
for a more effective distribution system.
“Public television is now at the begin-
ning of a regular interconnection Serv-
ice which I hope will provide local sta-
tions with wider program opportunities
and yet rctain the local and regional
character so vital to the further devel-
opment of public television,” he said.

The agreement marks the culmination
of talks initiated under the commission’s
sponsorship last May (BROADCASTING,
May 13). Other participants were the
Ford Foundation, National Educational
Television, the National Association of
Educational Broadcasters, and the East-
ern Educational Network.

Mr. Pace expressed his gratitude for
the initiative of the commission and
for Mr. Strassburg’s efforts *“to bring
this initial negotiation to a successful
conclusion.”

Changinghands

Announced:

=« WarD-Tv Johnstown. Pa.: Sold by
Margaret E. Gartland and others to
Carl L. Shipley, J. William Middendorf
11 and others for $500,000. Sellers will
retain WARD-AM-FM. Buyers own wBNO-
aM-Fm Bryan, Ohio. Mr. Shipley is
Republican national committeeman for
Washington, D. C., and is partner in a
law firm. WarD-Tv (ch. 56) has 91 kw
vis, is affiliated with CBS-TV and ABC-
TV and has a construction permit to
change to channel 19 with 91.2 kw vis.
= WTiM-AM-Fm Taylorville, Til.: Sold
by Milburn H. Stuckwish and Jon R.
Ulz to Donald G. Jones and others for
$270,000. Mr. Stuckwish has interest
in wcsy Morris, Tl Mr. Jones is news
director for wsMi-aM-FM Litchfield,
I, WTim is a daytimer on 1410 ke
with 1 kw. WTIM-FM, not on air, has
construction permit for 92.7 mc with
3 kw. Broker: Chapman Associates.

« Wpaw East Syracuse, N. Y: Sold by
Claude A. Parton, Albert Webb and
others to Bruce A. Houston for $175,-
000. Mr. Houston is former assistant
manager of Robert E. Eastman & Co,,
Chicago, station representative. WpAw
is a daytimer on 1540 kc with 1 kw.
Broker: Chapman Associates.

Aoproved:

The following transfers of station own-
ership were approved by the FCC last
week: (For other FCC activities see
“For the Record,” page 88.)

= Wast(Tv) Albany, N. Y.: Sold by
Glen Alden Corp. to Sonderling Broad-
casting Corp. for $8 million (see page
45).

= KRsI-AM-FM  St. Louis Park, wesc
Duluth, both Minnesota, and wNax
Yankton, S. D.: Sold by Gamble-Skog-
mo Inc. to Roy H. Park Broadcasting
Co. for $2.9 million (see page 45).
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Wometco requests
equal treatment

Tells commission ABC
is still subject to
the same charges

Antwin Theatres Inc. is ready to lorgive
ABC Inc. for alleged anticompetitive
practices in the theater business in
Florida. But Wometco Enterprises says
that the FCC should not be so chari-
table.

Wometco is defending itself in a com-
mission hearing against charges that
Antwin. the operator of a drive-in
theater in the Miami area. filed two
years ago against it and ABC (BRoaD-
CASTING. Nov. 7. 1966).

“So long as the commission feels it
is required to pursue” the allegations
against Wometco, that company said
in a letter to the commission last week.
“it is also required to pursuec the same
allegations  against the alieged co-
conspirator.” ABC.

Antwin had asked the commission to
strip Wometco and ABC of all their
television licenses. Earlier. Antwin had
filed a triple-damages antitrust suit
against ABC. Wometco and a number
of motion-picture distrihutors, in the
federal court for the southern district of
New York,

But Antwin and ABC have reached
an out-of-court settlement of the anti-
trust suit. And last month Antwin
notified the commission that its “prob-
lems” with ABC “have been satisfac-
torily resolved” and that it was with-
drawing its request for a hearing on
the license-renewal applications for
ABC’s stations.

Wometco. however, noted that the
Antwin letter “did not admit the
charges were erroneously made.” The
withdrawal of the complaint against
ABC. it added. does not change the
commission’s duty to determine the
validity of the charges in the original
petition.

The basis of the original complaint
was the charge that ABC. Wometco
and the motion-picture distributors had
engaged in “illegal. fraudulent and
monopolistic activities. “which have pre-
vented Antwin from obtaining first-
run motion pictures. ABC and Womet-
ce own uand operate theaters in Florida.

The hearing in which Womelco finds
itself involves applications for the
renewal of its wrLos-Tv Asheville. N. C..
and wtvI(Tv) Miami. as well as a
comparative contest in which Florida-
Georgia Television. 45% owned by
Wometco. is seeking a1 construction per-
mit for a station on channel 12, Jack-
sonville. Florida-Georgia has operated
WFGA-TY on the channel since 1957,

but a final resolution of the original
comparative proceeding has been held
up by litigation growing out of dis-
closures that one of Florida-Georgia’s
competitors in that hearing made off-
the-record approaches to the late Com-
missioner Richard Mack.

The commission had originally dis-
missed Anlwin’s complaint and granted
the then-pending license renewal appli-
cations for wrLos-rv and wrvy., How-
ever. after Antwin appealed that action
to the U. S, Court of Appeals in the
District of Columbia. the commission
changed its mind and. last February.
asked the court to remand the case so
that the renewal applications could be
designated for hearing.

At the same time, it enlarged the
issues in the comparative proceeding to
include a question as to whether Flori-
da-Georgia had been used in “unticom-
pelitive activitics” in the distrihution of
first-run motion pictures (BROADCAST-
ING, Feh. 5). Threce months later the
commission consolidated in a single
hearing the renewal applications and
Florida-Georgia's  application [or the
construction permit.

In originally asking the commission
to take away all of the Womelco and
ABC television licenses, Antwin urged
the commission to call up in advance
the applications for Wometco's Kvos-Tv
Bellingham, Wash., and ABC’s wxyz-Tv

Detroit, wBkB-Tv Chicago (now wts-
TV), KGO-Tv San Francisco, KABC-TV
Los Angeles, and waBC-Tv New York.
The commission, in its order in Feb-
ruary, left open the question as to
whether it would order hearings on the
renewal applications for those stations
when they were filed. Since then,
Wometco has twice written the commis-
sion to “remind™ it that various ABC
renewal applications were being filed.

Pa. CATV’s may lose
Philadelphia UHF’s

Initial decision orders
carriage curtailed in
Hazleton, Wilkes-Barre

Service Electric Cuble TV Inc. will have
to curtail its carringe of distunt signals
on three Pennsylvania CATV systems, if
an FCC initial decision issucd lust week
becomes u final action.

Hearing Examiner Chester F. Naumo-
wicz Ir. proposed in his decision that
Service Electric be permitted to carry
Philadelphia UHF’s WPHL-TV, WKBS-TV
and WIBF-Tv on its Mahanoy City sys-
tem, but that the firm be prohibited
from carrying noncommercial stations
wiyy-Tv Wilmington, Del., and wLvT-

EXCEPTIONAL OFFERINGS!

SOUTH
CENTRAL

CALIFORNIA ~—Fulltimer in single station market having 25,000
population in coverage area. Retail sales $46 mil-
lion. indicating a billing potential of $200,000.
Present owner established station 15 years ago.
Billings for 1968 estimated to be $100,000. Sta.
lion’s operation consistently profitable. Retirement
reason for selling. Price $200.000, 29% down,
balance 10 years at 7% simple interest.

Contact Don C. Reeves—San Francisco office

—The perfect opportunity-—davtimer with established
FM companion. Single station market and grow-
ing. No daily newspaper or television competition.
Experienced staff. Important national known manu-
facturer employ 2,000 people. Annual billings in
excess of $80,000, could he $100,000 easily by
vounger owner. Same ownership 16 years. Cash
flow $29,000. Station has long record of profit.
Must sell for health reasons. Price $140,000, down
payment $40,000, balance 10 years 7 per cent.

Contact George W. Moore—Dallas office
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INC.

WASHINGTON. D.C.
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Brokers of Radio, TV, CATV & Newspaper Properties

1100 Connecticut Ave., N.W.
20036 202/393-3456
CHICAGO

1507 Tribune Tower 60611
312/337.2754
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1234 Fidelity Union Life Bldg.
75201

214/748-0345
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SAN FRANCISCO
111 Sutter St. 94104
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TV Allentown, Pa.

The examiner also proposed that
Service Electric systems in Hazleton
and Wilkes-Barre be denied permission
to import several signals, including those
Philadelphia UHF’s. Stations involved
in Hazleton are WCAU-TV. WPHL-TvV,
WKBS-TV and wiBF-Tv. all Philadelphia:
WNBF-TV Binghamton, N. Y.; WHYY-Tv,
and wiLvT-Tv. Those in Wilkes-Barre in-
clude WPHL-TvV, WKBS-TV, WIBF-TV,
wHYY-Tv and wWLTv-Tv, Service Electric
trades in those two cities as Mountain
City TV Co. and Teleservice Co. of
Wyoming Valley, respectively.

The basic issue in all three cases was
whether the signals had been sufficiently
carried on the systems prior to Feb. 15,
1966, to be considered “grandfathered”
within the meaning and intent of FCC's
CATYV rules. The rules established a
hearing requirement for CATV systems
that propose to carry distant signals
after that date.

According to Mr. Naumowicz, therc
is no indication that either Wilkcs-Barre
or Hazleton had established grand-
fathered rights to the three Philadelphia
UHF'’s, nor is there evidence that Serv-
ice Electric ever carried wcCAU-Tv or
WNBF-TV on its Hazleton system at
all. Hc also noted that thc firm no
longer carries the signals of wHyY-Tv
and wLvT-Tv and has, in cfiect, waived
any right it might have had to carry
them.

Mahanoy City should be pcrmitted
to carry the thrce Philadclphia UHF's,
Mr. Naumowicz said, because they were
shown to have been given substantial,
though not full-time, exposure prior to
Feb. 15, 1966, Subscribers were not ac-
customed to receiving the full sched-
ules of the stations, but were accustomed
to having available substantial amounts
of their programing, he said.

Additionally, the examiner said,
Mahanoy City is already being served
with those signals from a competing
CATYV system. If he were to deny those
signals to Service Electric, Mr. Naumo-
wicz said, the result would be to favor
one system over another which is both
“inequitable and inappropriate.”

H&B adds Maine CATV'’s,

seeks mail-order firm

H&B American Corp., Beverly Hills,
Calif., has acquired the outstanding
capital stock of Caribou TV Inc. from
Reeves Broadcasting Corp. in exchange
for an undisclosed amount of its com-
mon stock. Caribou TV owns cable
TV systems in Carihou. Fort Fairficld,
Loring Air Force Base. and Presque
Isle, all in Maine. These systems serve
an estimated 3.000 CATV subscribers.
With the acquisition of Caribou TV,
H&B now owns an aggregate of 61 op-
erating CATV systems serving about
219,000 subscribers in 112 communities

across the country. H&B also is con-
structing four additional CATV sys-
tems.

In a separate transaction, H&B re-
vealed plans to enter the mail-order
business. The cable TV company has
agreed in principle to acquire Hanover
House Industries Inc.. Hanover, Pa.,
for 400.000 shares of its common
stock. Included in the deal would be
such Hanover House affiliates as Lana
Lobell, Lakeland Nursery and other
companies. Last fiscal year. Hanover
House chalked up gross revenues of
more than $15 million from sales by
mail order of ladies fashions. specialty
items, gifts, shrubs, trees, bulbs, and
other plant products.

NAB conferences get

some extra touches

The final swing of the National Asso-
ciation of Broadcasters fall confer-
ences this week will present some new
faces along the way.

The NAB’s meetings will be in Cin-
cinnati today (Nov. 11) and Nov. 12;
Dallas Nov. 14-15, and Atlanta Nov.
18-19 with basically the same format
employed in earlier conferences in New
York, Los Angeles and Denver (BROAD-
CATSING, Oct. 7, Sept. 30).

But some of the featurc attractions
have changed. In Cincinnati Richard
Hatcher, mayor of Gary, Ind., will ad-
dress a Nov. 12 general assembly de-
voted to the urban crisis in U. S. cities
and broadcasting’s role in solving local
problems. Tn Dallas Frank M. Wozen-
craft, U. S. assistant attorney general,
will address a Nov. 15 general assembly
on federal laws and the urban crisis. In
Atlanta Patrick V. Murphy, newly-
named administrator of the Justice De-
partment’s law enforcement assistance
administration, will speak on law en-
forcement and urban problems during a
Nov. 19 general assembly.

Other new faces and the cities in
which they will appear include Le-
land Davis, vice-president-advertising
for Kroger Co., national food reteailer,
who will speak in Cincinnati Nov. 11,
and former FCC Commissioner ILee
Loevinger, who will speak in Dallas
Nov. 14.

NAB opposes regular
job-bias examination

The National Association of Broad-
casters has urged the FCC lo reject
suggestions that it require broadcasters
seeking renewal of their licenses to
make an affirmative showing that they
comply with fair-employment practices.

NAB was replying last week to the
comments filed by a number of religious
and civic organizations on the commis-

sion’s proposed rule and policy state-
ment aimed at prohibiting broadcasters
from discriminating in employment on
grounds of race (BROADCASTING, Oct.
14),

The proposed rules would require
only that equal-opportunity notices be
posted in radio and television employ-
ment offices and on employment appli-
cation forms. But the commission also
said it would consider requiring an af-
firmative showing of compliance with
fair employment practices.

And the policy statement declares
that the commission will deny license-
renewal applications in cases where a
broadcaster is found to have discrim-
inated in employment. Action would
come after a complaint has raised a
“substantial issue’ of discrimination.

NAB said that the policy is suffi-
cient. The commission’s traditional ap-
proach “to determine licensee com-
pliance with the fairness doctrine—that
is. careful examination of petitions or
complaints raising substantial questions.
is well suited to insuring compliance
with the equal opportunities policy,”
NAB added.

A requirement that broadcasters make
an affirmative showing of compliance,
NAB said, would attach to them “a
form of original sin,” which would
have to be clcansed at each renewal
period.

Buyer, seller, now
applicants for AM’s

A broadcaster who thought he had
bought two AM’s—but failed to acquire
them when the seller presumably had
a change of heart—is now seeking the
stations via a different route: New-sta-
tion applications.

Brinsfield Broadcasting Co. had com-
pleted negotiations and secured FCC
approval to acquire wotr Corry and
wkrz Qil City, both Pennsylvania,
from group owner Rennekamp Stations.
On July 26, the commission granted re-
newal of the two licenses to Renne-
kamp, conditioned upon consummation
of the transfer within 45 days and
notification of the FCC one day there-
after. The renewals had been deferred
because of alleged technical violations.

When the two firms failed to con-
clude the assignment of license within
the allotted time, the renewals were
automatically rescinded and returned to
deferred status. Brinsfield then charged
that Rennckamp had “‘refused” to con-
summate the transfcr. The would-be
assignee subsequently tendered applica-
tions which are mutually exclusive with
Rennekamp’s renewal applications.

Brinsfield Broadcasting Co. is wholly
owned by J. Stewart Brinsfield Sr. and
J. Stewart Brinsfield Jr. Doing business
as Christian Broadcasting Co., the
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Brinstields own 100% of wurN Hern- |
don, Va. Rennekamp Stations, owned
by Kenneth E. and Olivia Rennekamp,
is licensee of three other Pennsylvania
stations: WoJr{Fm) Oil City, wkni Si.
Mary's. and wTra Latrobe.

Economic-injury pleas
prompt Waterbury hearing

The unusual question of UHF-on-UHF
impact is to be included in a hearing
ordered by the FCC last week.

At issue is an application by WATR-
Tv (ch. 20) Waterbury, Conn., to move
its transmitter from a location 0.2 miles
south of Waterbury to a new location
about eight miles southeast of the pres-
ent site. WHNB-Tv (ch. 30) New Brit-
ain, Conn., opposed the application, al-
leging that it would be economically in-
jured, because both it and WATR-Tv are
NBC afliliates and duoplication would
cause a reduction in rates.

Impart Systems Inc., permittee of
wTvu(Tv) New Haven, Conn., also
urged denial, citing loss of service
lo Waterbury, adverse impact of UHF |
development, foreclosure of its own
activation and a de facto reallocation
of channel 20. All three stations are in
the same TV market.

The commission noted that, although
the problem of UHF development is
usually framed in terms of VHF effect,
the extension of WATR-TV's signal would
clearly introduce a new competitive |
factor. Other issues include questions of |
fact concerning field intensity and |
shadow effect and whether the proposed
antenna system and site would be a
hazard to air navigation.

Pacific & Southern getting
into CATV; names Bevis

Charles C. Bevis Jr.,, VI operations,
administration and sales, Telesis Corp.,
Chicago, muluple CATV group. has
been appointed director of cable TV,
Pacific & Southern Broadcasting Co.,
New York, group broadcaster. Ap-
pointment of Mr. Bevis marks Pacific
& Southern's expansion into the CATV
field, according to Arthur H. McCoy,
president.

Previous to his association with Tele-
sis, Mr. Bevis was director of operations
of group broadcaster Polaris Broadcast-
ing Co. (now defunct). He also served
for a time as assistant executive director
of the Association of Maximum Serv-
ice Telecasters; executive director of
the Association on Broadcasting Stand-
ards, a group of AM stations, and for
23 years was an executive with NBC,

Pacific and Southern Broadcasting
owns KHON-Tv  Honolulu, KHAw-TvV
Hilo and kan-rv Wailuku. all Hawair:
WOXI-AM-FM-TV Atlanta and wsar and
wJBI(FM) Cincinnati.
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The New “WHAT’S MY LINE?//

L 2

\5 4:30 to 5:00 P.M.

7:00

s:oo“;’.m. HOURS 7:30t°P. M.

... OF GREAT, NEW
SELLING TIME

(MONDAY THRU FRIDAY)

There's a whole new look lo late afternoon and early evening
on WSYR-TV this season.

Take a look at it. Coming out of NBC at 4:30 p.m. is the allnew
“What's My Line?”, followed from S to 6 p.m. by "Perry Mason.”
Then comes WSYR-TV's one hour perennial news blockbuster emd ot
7 p.m. "Hazel” moves into her new home in the schedule.

They're all selling for you in the strongest audience flow pattern
in Central New York Television.

Get the Full Story from HARRINGTON, RIGHTER & PARSONS

NBC
Aftiliate %

14 af »de. . N A i
Channel 3 SYRACUSE, N. Y. 100 KW

]

Plus WSYE-TV chancel 18 ELMIRA, N.Y,




Join
the Gang

IVC’s NAEB
Booth.




Compact, fully equipped, easy to
operate . . . with superb taste In color
... she's called the IVC-200. She is our
teleproduction color camera . . .
available today at one-third the price of
comparable cameras. Based on IVC’s
unique new camera technology,
1VC-200 has ALL the operating features
a broadcaster needs for studio and
focation production.

BRIGHT, 9” VIEWFINDER with built-in,
extendable hood for outdoor operation;
VAROTAL XX, 10:1 ZOOM LENS with
{ocal or remote servo-driven iris:
3-STEP GAMMA CORRECTION (0.5,
0.65, 1.0) for natural gray scale
rendition in any light level; FULL

~ We're
introducing
our

new studio

SHADING CORRECTION for complete
compensation of color-shading
effects; BUILT-IN FILTER WHEEL,
operable from camera exterior,
provides selection of neutral density
and/or color correction filters;
NEGATIVE REGISTRATION FEATURE
allows sensitive, accurate and rapid
color image alignment on viewfinder
monitor; RGB SEQUENCER OPTION
for convenient signal amplitude
adjustment via waveform monitor
display.

Other IVC-200 features include: totally
solid-state design with low-noise FET
preamps (3 special vidicons and
viewfinder CRT are ONLY tubes in

camera); compatibitity with popular
image enhancers, high-visibility
camera tally light; muttiple outputs for
picture and waveform monitors.

Take a {ook at our new beauty soon.
She’s the leading lady in IVC's Color
Camera Carousel. Turn the page for

the complete line.

ERIVG

International Video Corporation

SEepRAT IV

ERE oA 18 &4 Lk o5 E]




IVC
color camera
carousel.

IVC-200

Fully equipped camera
for multiple-camera stu-
dio and location produc-
tion. Price ranges from R -~
$19,000 to $25,000, de- =1 ==
pending on options. ;

IVC-120

General purpose camera
for small-to-medium
sized broadcasters — or
single-camera fixed in-
stallations such as
weather and news sta-
tions. Priced at $18,500.

IVC-110/111

Film chain cameras for
use in either IVC Film
Chain or chains of other
makes. IVC-110: a basic,
fixed-lens camera priced
at $12,500. IVC-111: a
convertible film chain/
studio camera with fixed
and 6:1 zoom lens, priced
at $14,600.

4.
IVC-100

Self-contained camera
with built-in color en-
coder and sync genera-
tor. A single output cable
provides NTSC encoded
signals. Used in CATV
origination{cablecasting)
and broadcast preview.
Priced at $14,000.

Unretouched, off-the-
monitor photos demon-
strate excellent color
quality and sensitivity of
3-vidicon design used in
ALL IVC cameras.

For a demonstration of
the IVC-100, 120 or 200
color cameras, contact
the IVC office nearest
you.

tashions by Joseph Magnin

' International Video Corporation
67 East Evelyn Avenue, Mountain View, California 94040 + Phone (415) 968-7650
690 North Broadway, White Plains, New York 10603 » Phone (914) 761-7820
2200 East Devon Avenue, Des Plaines, Illinois 60018 + Phone (312) 287-5158



ABC, NBC affiliates meet

in Barbados, California

The programing affairs of ABC-TV and R
NBC-TV, including the extent of =
changes at midscason and discussion of | B8 |
development plans for 1969-70, are ex- | " !
pected to be allotted special attention at
affiliate board meetings held this week. | "
The ABC-TV Affiliates Board of
Governors opens a four-dav meeting
todavy (Nov, 11) with network officials
in Barbados, British West Indies.
The NBC-TV Affiliates Board of
Delegates will meet with NBC execu-
tives at La Costa Spa, Carlsbad, Calif.. i
beginning with a reception 1onight
(Nov. 11) and a presentation on future
network programing tomorrow with 2 BT
provision for a continuation of business .
on Wednesday (Nov. 13). {
Reports of impending midseason and
program changes on the nefworks were
circulated last week (see page 64).

Tower blasts Hoving,
defends commercial TV

Charles H. Tower, e¢xecutive vice presi-
dent of Corinthian Broadcasting Corp..
last week wrofc an open letter to
Thomas P. F. Hoving, chairman of the
National Citizens Committce for Broad-
casting, challenging Mr. Hoving's criti-
cism of commercial TV programing and
the contributions made to educational
TV by commercial broadcasters.

Mr. Tower, who said he was writing
as an individual broadcaster. chided
Mr. Hoving for having indicated “col-
lusion™ between the networks and
AT&T. He said Mr. Hoving had ad-
duced no cvidence supporting his al-
legations.

Mr. Tower defended current com-
mercial programing, claiming there is = Fhe Felyor Sintions
“a popular demand” for certain types LT a— WWTV WW”P_TV
of shows. But he added that commer- A D Pt zon
cial TV, within limits, responds to more | & ERAMRNTE Y, [ CADIVEAS
Specializcd tas[cs 1hrol|gh Clllttll'ﬂl pro_ ¥ p Lf;l.l[nv.lt.';lmcl""n AAPID'S- KALAMAZOO CADILLACTRAVERSE CITY / SAULI SIE MARIE
grams and a considerable amount of in- % :'::ﬁ%;ﬁ{ﬁ:{hcwﬂﬁ
formational programing.

*$1,214,015,000 in Consumer Spendable
income in the 35 counties where
WWTV/WWUP-TV is the dominant CBS
station. Source: SRDS.
Audience measurement data are estimates

only, subject to defects and limitations of
source material and methods.

o Avery-Knodel, Inc., Exclusive National Representatives
KEIN-TY GHAND [SLANOD, NEB.

g S L P e e el it =
TV cited as ‘villain’ | % Please send PO g
. . . BSCRIBE
by fitness council | - SERVICE s
The Television Information Office has | : ’”ﬂ nas ’”y I|
taken issuc with a new campaign forl i THE BUSINESSWEEKLY UF TELEVISION ANU RADIO ] 1 year $10 |
the President’s Council on Physical Fit- = | O 2 years $17 |
ness and Health. | Name Posltion 1 3 years $25 !
Print ads developed by Mike Becker, | | Cumn Add 52 Par Year :
art director at Young & Rubicam, iz his | | company . A
spare time, cite “the milkshake, the | | [ Business Address Ei,l‘fg ﬁe:lr,bo:‘)k $t1150 |
TV, the escalator and the elevator” as = ] Home Address e =
g;evo\:;ilgnns and “killers” of physically | | a P?yment — |
Bert ﬁr'll r. executive editor at TTO, | | o e e -0 Bill me l
iller. executivi g ) = |
objected in a letter to Mr. Becker last I | BROADCASTING, 1735 DeSales Street, N.W., Washington, D. C. 20036. I

- L1
week that the fﬂ(?! that BIA enough ADDRESS CHANGE: Print new address above and attach address label from a reesnt Issue, or print oid address,
voungsters are phystcally fit stems from tneluding zip cods. Please allow two wesks for Prosessing, mailing labels are addressed ons te two [ssuss In advames.
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many causes. Why direct all the darts
at television? Particularly when the
medium is giving your campagin lots
of free air time.”

Mr. Becker estimated the campaign
received about $18 million in free air
time and print space last year.

Mr. Briller also attacked the reason-
ing behind the ads. “Your announced
target, youngsters 10 to 17, does less
televiewing than any other segment of
the population, about two-and one-half
hours per day,” he pointed out. *More-
over, research on children indicates that
television tends to displace activities
which are similar to it (such as going
to the movies), but not activities which
are different (such as outdoor play)
. . . therefore it seems unfair to fix on

(1]

television as the ‘villain' or the ‘killer’.

Carol Music Inc. gets
$18,000 settlement

Settlement of the Carol Music Inc. law-
suit for $18,000 was with the estate of
the late William A. Roberts and not
with the firm of Roberts and Mclnnis
as erroneously reported two weeks ago
(BROADCASTING, Nov. 4). The late Mr.
Roberts withdrew from the firm on
Nov. 30, 1964, and handled the Carol
Music case privately.

The complaint by Carol Music
(which formerly owned wCLM[FM]
Chicago) against Charles B. McInnis,
individually. and as a partner in Rob-
erts and McInnis, was dismissed with the

consent of Carol Music on Oct. 28 by
U. S. District Judge Edward M. Cur-
ran. Roberts and Mclnnis is not de-
funct, as reported, but is now Mclnnis,
Wilson, Munson and Woods.

CATV put on couch
at Belmont retreat

FCC members, six experts
confer at Maryland hideaway
on Supreme Court decisions

Six independent experts, including spe-
cialists in communications, law and
economics, accompanied members of
the FCC on their get-away-from-it-all
study of CATV problems at Beimont,
Md., last week (“Closed Circuit,” Nov.
4).

The experts, as identified by a com-
mission spokesman on Thursday, the
day the two-day retreat began, included:

Ben H. Bagdikian, of the Rand Corp.,
Santa Monica, Calif.,, a former news-
paper and magazine writer who has
written criticisms of newspapers.

Donaild A. Dunn, of the Stanford
Research Institute, Menlo Park, Calif.

Professor Hyman H. Goldin, of the
School of Communications of Boston
University, an economist on the com-
mission’s staff for 22 years before leav-
ing three years ago.

Professor W. Kenneth Jones, Colum-

bia University School of Law.

Thomas F. Rogers, director of the
Office of Urban Technology and Re-
search, Department of Housing and
Urban Development.

Charles L. Schultze, of the Brookings
Institution, a former director of the
Bureau of the Budget.

The unusual retreat, reportedly sug-
gested and planned by Commissioner
Nicholas Johnson, is designed to enable
the commissioners to focus on the
knotty problems facing them in their
effort to revise the FCC’s basic CATV
policy.

The problems of CATV regulation,
always difficult, became urgent as a
result of two Supreme Court decisions
Jast summer. One upheld the commis-
sion in its assertion of jurisdiction over
CATV. The other held that CATV
systems were not liable for copyright
payments for the material they pick
up and transmit.

The second one was almost as much
a blow to the commission as to the
copyright owners. The commission had
expected the court to rule that the sys-
tems were liable—and had believed that
once that decision was handed down,
the forces of the market place would
come into play, and the commission’s
burden in CATV regulation would be
tifted.

The commission took no members of
its staff to Belmont. The only commis-
sioner not making the trip was James
J. Wadsworth, who had conflicting com-
mitments in the two days.

Programing

Landmark case goes to high court

Government seeks Supreme Court review
of First Amendment and broadcasting

Broadcasting’s freedom-of-press issue
was tossed directly to the U.S. Supreme
Court last week. The court was asked
to review a federal appeals court deci-
sion that overturned the FCC's fairness
rules and that held that broadcasters,
like newspapers, are protected com-
pletely by the First Amendment,

The solicitor general of the United
States and the FCC, which filed the
petition for certiorari, did not make
their arguments in the filing last week,
but they did raise a new possibility.
This is the specter that the constitution-
ality of Section 315 of the Communica-
tions Act might also be in question if
the appellate court’s ruling is accepted.
Section 315 requires broadcasters to
provide equal time to political candi-

dates for the same office whenever one
of those candidates uses their facilities.

The request for review was filed last
Thursday (Nov. 7), three days short of
two months after the U. S. Court of
Appeals for the Seventh Circuit held
that the FCC’s fairness rules violate
the First Amendment (BROADCASTING,
Sept. 16).

In essence, the government told the
Supreme Court that two federal circuit
courts have ruled differently on the
commission's fairness rules and policy,
requiring adjudication by the high tri-
bunal.

The earlier case, decided by the
District of Columbia circuit in 1967,
upheld the commission’s fairness doc-
trine (there were no rules then). That

case involved Red Lion Broadcasting
Co. (wgcs-aM-FM Red Lion, Pa.),
which had been ordered by the FCC
to provide time to author Fred J. Cook
who had been personally attacked in a
paid broadcast over the station dur-
ing the 1964 presidential election cam-
paign. The Supreme Court accepted re-
view in this case, but delayed argument
pending the outcome of the Seventh
Circuit case which was then in its
initial stages.

The Seventh Circuit case was insti-
tuted by the Radio Television News Di-
rectors Association, CBS, NBC and
eight other broadcast groups. The object
of their attack was rules promulgated
by the FCC in 1967 requiring broad-
casters to provide time for responses
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THE AMERICAN MEDICAL ASSOCIATION'S

MEDICAL
B

PURPOSE

... to recognize journalism that contributes to a
better public understanding of medicine and
health in the United States.

CATEGORIES OF COMPETITION

1—NEWSPAPERS: For a distinguished news or
feature story or series in a United States news-
paper of general circulation published daily, Sun-
day or at least once a week. Sunday supplements
with nationwide distribution will be considered in
the magazine category.

2—MAGAZINES: For a distinguished article or
articles in a United States magazine of general
circulation published weekly, monthly, quarterly
or at other regular intervals.

3—EDITORIAL: For distinguished editorial writing
in a United States newspaper of general circulation
published daily, Sunday or at least once a week or
on a U.S. radio or television station or network.

4—RADIO: For distinguished reporting on medi-
cine or health on a United States radio station or
network.

5-—TELEVISION: For distinguished reporting on
medicine or health on a United States television
station or network.

The awards will not be given for work, however
excellent, that involves primarily the relaying of
medical knowledge to the medical profession and
to allied professions. Members of the medical
profession, medical associations and their em-
ployees are not eligible.

AWARDS AND PRESENTATION

The award in each of the five categories will
consist of $1,000 and an appropriately inscribed

= MAGAZINES

= EDITORIAL

= NEWSPAPERS
= RADIO

= TELEVISION

plague. The awards will be presented at a time and
place to be selected by the Awards Committee.

GENERAL RULES
1-Deadline for receipt of all entries is February 1, 1969,

2—Entries must have been published or broadcast during the
calendar year of 1968,

3—Entries for newspaper and magazine articles must be sub-
mitted in triplicate, at least one copy of which must be a tear
sheet, validating the date of publication and showing the mate-
rial as it appeared when presented to the public.

4——Entries for radio or tesevision must consist of three copies of
the complete script and, except for editorials, a 200-word sum-
mary of the script. Television entries must be accompanied by
a 16mm film with sound recording, a kinescope or a videotape.
Radio entries must be accompanied by a transcription or an
audio tape of the show.

S—Elaborateness of presentation will not be a factor in the
judging.

6—Awards will be presented at the AMA Annual Convention in
June 1969,

7—An entrant may make as many entries as he wishes and may
receive more than one award or the same award in subsequent
years.

8_Radio and television films, tapes or kinescopes will be re-
turned if requested. Other entries will not be returned.

9_—All entries must be accompanied by the following informa-
tion: Title of entry, writer or producer, publication in which arti-
cle appeared or station or network over which program was
broadcast, date entry was published or broadcast, category for
which entry is submitted, name, address, and titie of person
submitting entry.

JUDGING OF ENTRIES

Entries will be judged on a basis of accuracy, significance,
quality, public interest, and impact. In the absence of meri.
torious entries in any category. the Medical Journalism Awards
Committee may determine that no award shall be made in the
category. The Medical Journalism Awards Committee will include
outstanding members of the publishing industry, radio and
television industry and .the medical profession.

All entries must be sent 1o the Medical Journalism Awards Committee, American Medical Association, 535
North Dearborn St., Chicago, Hlinois 60610. Awards subject lo slate, federal and other applicable laws.
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ABC | 6.3

Audience rating estimates, CBS Evening News with Walter Cronkite and competing evening television news series, Monday-Friday,
based on NTI-AA household data for |atest 12 months, October 1967-September 1968. Subject to qualifications availdble on request.



where an attack is made over the sta-
tion on a person or group, and for
other candidates where the station it-
self editorializes in favor of one candi-
date for political office.

In citing the reasons why the Su-
preme Court should review the Seventh
Circuit decision, the government noted
that the Red Lion case does not involve
the rules attacked by RTNDA and the
two networks. Also noted was the fact
that the Seventh Circuit, in its refer-
ence to the Red Lion decision, con-
sidered the ruling by the District of
Columbia circuit as incorrect,

"It is evident,” the government con-
cluded, “that this case [RTNDA et al],
like Red Lion, presents questions of
major importance in the administration
of the Communications Act that should
be settled by this court. Although the
court below [Seventh Circuit] stated
that it was ‘not prepared’ to hold the
general fairness doctrine unconstitu-
tional, its reasoning can only be read
as an expression of serious doubt that
the doctrine could be properly applied
in other contexts. Indeed, the approach
taken by the court below may amount
to a questioning of the validitv of the
provisions of Section 315 of the Act
requiring stations to make equal time
available to candidates for political
office.”

The Seventh Circuit decision, adopted
unanimously by a three-judge panel, not
only found the challenged rules uncon-
stitutional, but also found that they are
vague, impose an undue burden on
broadcasters, threaten censorship and
likely would inhibit broadcasters from
making their views known on political
candidates and controversial public
issues.

The court also specifically disallowed
the FCC argument—Iong used to justi-
fy regulation—that broadcasters must
be licensed because of the scarcity of
radio spectrum space and that, once
licensed, broadcasters have a lower or-
der of freedom of press than the printed
media.

The Red Lion and RTNDA cases
are the direct challenges to the FCC’s
fairness doctrine and the rules which
the commission enunciated in 1967.
Still awaiting a court decision is the
attack by the National Association of
Broadcasters, WTRF-Tv Wheeling, W.
Va., ABC, CBS and NBC and others
on the commission’s ruling in the Banz-
haf case. This decision. adopted last
year, requires broadcasters to provide
antismoking public announcements on
a proportional basis to offset cigarette
advertisements. This case was argued
before a three-judge panel of the Dis-
trict of Columbia circuit court last
spring. No decision has yet been ren-
dered.

The government’s petition filed last
week was signed by Solicitor General

Erwin N. Griswold; Assistant Attorney
General Edwin M. Zimmerman, in
charge of the Department of Justice's
antitrust division, and Gregory B. Hoen-
don, a Justice Department lawyer. It
was also signed by Henry Geller, gen-
eral counsel, and Daniel R. Ohlbaum,
deputy general counsel, of the FCC.

Salant criticizes
government policy

Defends news coverage,
says First Amendment
is being ‘chipped away’

CBS News President Richard S. Salant
voiced a strong plea last week for
government restraint in acting upon
complaints against broadcast news cov-
erage of contemporary news events.

At the same time, Mr. Salant was
outspoken in his criticism of the past
handling of such complaints by official
government agencies, indicating plainly
such actions had infringed on the rights
of the broadcast news media as set
down in the First Amendment.

He embodied his views in a talk pre-
pared for delivery before the Oregon
Association of Broadcasters in Port-
land last Friday (Nov, 8), during which
he summarized the problems TV-radio
newsmen face in reporting “instant his-
tory” in these critical times. He dwelt
at length on the “deep and wide public
hostility” toward the press in general
and broadcast news in particular.

Mr. Salant stressed that it is the duty
and the responsibility of all news or-
ganizations to report fully on people
and events involved in problems and
crises. and added: “As a result, we in

Mr. Salant

news have made people very uncom-
fortable because a lot of people just do
not want to hear about, or see, or be
reminded of, these things.”

Mr. Salant pointed out that broadcast
journalism is particularly vulnerable
because it reaches many people, who
relv on TV-radio as their chief source
of news; its audience directly indentifies
with the media, and, most important of
all, TV-radio stations are licensed by
the government.

These three factors, according to Mr.
Salant, combine to create “a disturbing
official attitude” that broadcasting
“somehow or other must perform as
government or political instrumental-
ities,” He contended that the broadcast
media are “treated as something a good
deal less than an independent part of
the press; we are treated as being there
to be used.”

Turning to criticism of broadcast
news coverage, Mr. Salant stated that
not only extremists of the right and
left but congressmen and senators, cab-
inet members and government agencies,
and even the President of the U. S.
appear to hold the view that “the First
Amendment is divisible: It applies fully
to print but hardly at all to broadcast
news.

“I do not know how much further,
for us in broadcast news, the First
Amedment is going to be chipped away,
or for all practical purposes repealed al-
together,” Mr. Salant asserted. “I do
know that this is too common, too im-
portant to our society, too threatening
to the morale of our reporters to ig-
nore.” He said a friend recently said
to him that the prevailing notion is that
the First Amendment “is there for the
press only when the press says what
most people want it to say, and there
is no general understanding that it is
explicitly designed to keep the govern-
ment out even when the majority of
people and the government itself are
outraged by what the press says.” Mr.
Salant made this observation: “My
friend believes—and sadly I share this
belief—that if the First Amendment
were advanced today as a new proposi-
tion, it would be rejected. Surely, it
seems to be in the process of rejection
in respect of broadcast news.”

Mr. Salant contended that if the First
Amendment is to be meaningful in the
area of broadcast news, “it must mean
that the government cannot investigate
and regulate and tell us what to do
and how we ought to do it and punish
us if we have not met its notion of
proper reporting.” He added that he
is “equally convinced that this gives us
no moral license to be wrong or care-
less or biased.”

Broadcasting must be accountable to
everybody except the government if it

60 (PROGRAMING)
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is to remain free, Mr. Salant insisted.
It must be accountable to its editors,
to its managements and to the public,
he said.

Mr. Salant conceded there is a fine
line separating what the government
can and must do because of its licens-
ing power and what the press is entitled
to do in pursuit of its journalistic
function in acordance with the letter
and spirit of the First Amendment. He
claimed the line “is being drawn too
far toward licensing and its concomit-
ant regulation than toward the spirit
of the First Amendment.”

In concluding remarks, Mr. Salant
raised these questions: “At the very
least, should not there be congressional,
executive and administrative self-re-
straint? Should not the FCC stop and
consider the First Amendment implica-
tions before it sets its wheels in motion
—should it not write back to those
who complain, and tell them about the
First Amendment and explain that the
complainant has some burden of proof
in advancing specific evidence of fraud,
or impropriety, or chicanery—going to
the licensee’s character?

“After all, it’s the FCC’s and Con-
gress’s First Amendment, too, as well as
yours and mine.”

AMST holds to prior
views on copyright

The Association of Maximum Service
Telecasters, meeting the Nov. 1 dead-
line for comments on copyright revision
legislation asked by Senator John L.
McClellan (D-Ark.), told the chairman
of the Copyright Subcommittee that
AMST still supports a formula that
would levy varying degrees of liability
on CATV systems depending on im-
portation of distant signals and origina-
tion of cablécast programing.

The AMST attorney noted that the
U.S. Supreme Court decision on CATV
liability should be narrowly construed
as exempting only the simplest types of
cable systems.

Georgians back screening bill

The board of directors of the Georgia
Association of Broadcasters has voted
to endorse a bill introduced in the 90th
Congress by Representative John Din-
gell (D-Mich,) that would require rec-
ord manufacturers to supply with each
record distributed the texts of the re-
corded lyrics, The measure (H.R.
18328) is expected to facilitate efforts
by broadcasters to screen records for
suggestive or off-color material. Mr.
Dingell is expected to reintroduce the
bill in the next Congress, which meets
in January. A similar measure is before
the Georgia legislature.
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CATV importation request denied

FCC says bringing distant signals into Cleveland
area would hamper development of UHF service

Three CATV systems were turned down
last week in their requests for FCC
permission to import distant signals into
the Cleveland television market. They
were also told they could originate pro-
graming—but that they could not sell
advertising time.

The rejection of the requests and the
limitation on program origination were
contained in an initial decision issued
by Hearing Examiner Forest L. Mc-
Clenning. The systems involved—Akron
Telerama Inc., of Akron, Ohio; Tele-
rama Inc., of Cleveland, and Lorain Ca-
ble TV Inc., of Lorain, Ohio—are free
to ask the commission to review the
decision.

The largest single owner of Tele-
rama (49% ) is Scripps-Howard Broad-
casting Co., which owns WEWS(TV)
Cleveland, as well as other broadcast
properties. Akron Telerama is a Tele-
rama subsidiary formed to provide
CATYV service to Lorain and to the
Lorain-Elyria metropolitan area. A ma-
jority of Lorain Cable’s outstanding
stock is owned by the Lorain Journal.

At issue was the commission rule pro-
hibiting CATV systems from importing
distant signals into any of the top 100
markets unless they can demonstrate
that the importation would be consistent
with the public interest—specifically,
with the maintenance of viable televi-
sion service in the area. Cleveland is the
eighth-ranked TV market.

Mr. McClenning concluded that the
importation of distant signals would
have an adverse impact on the develop-
ment of the growing UHF service in
the Cleveland market. The only CATV
system now operating in the Cleveland
market is Telerama’s, which serves cus-
tomers in four Cleveland suburbs with
six local and 12 distant signals.

There are four VHF stations in the
market, three in Cleveland and one in
Toledo, Ohio. Mr. McClenning said the
hearing has developed evidence that
Cleveland and Akron areas have be-
come areas “of extensive CATV activ-
ity with major interests being in compe-
tition for CATV franchises . . .” and
UHF activity, he said, has developed to
the point where, “if effectuated and
preserved,” Cleveland, Akron and Lo-
rain residents will have a choice of nine
to 11 stations, most of them providing
those communities with city-grade serv-
ice.

The examiner said the systems had
failed to sustain the burden of proving
that their proposed service would not

harm the present and proposed TV serv-
ice. He said economic analysis, supple-
mented by full testimony by experi-
enced broadcasters and advertisers, is
the evidence needed.

Instead, he said, the systems chose to
accept conditional waivers in Cleveland
and Akron of the distant-signal rule,
and had urged that such waivers, plus
the Lorain proposal, were too minimal
to affect UHF development. Telerama
had reduced the number of suburbs it
was seeking to enter, and Akron said
it would limit the number of subscribers
it would serve.

Mr. McClenning also noted that the
proposals for importing distant signals
with the presently available channel
capacity will be rendered moot before
the proceeding is concluded. In view of
the number of stations present and pro-
posed that CATV companies are
committed to carry, and the fact that
three channels on each of the compa-
nies’ 12-channel systems cannot be used
because of technical problems, MTr.
McClenning said, availability of chan-
nels for regular carriage of distant sig-
nals would be “completely inadequate.”

Mr. McClenning said this lack of
availability could not be relied on to
afford protection for the developing
UHF stations. He noted that Akron
Telerama and Lorain Cable are con-
sidering expanding their respective sys-
tems to a 20-channel capacity.

The examiner, noting that the systems
propose to originate programing—prin-
cipally time, weather and news and (in
the case of Lorain) local public affairs
—said no restrictions should be placed
on program originations, “except against
the sale of commercial time.”

He said the commission has followed
a policy “of encouraging the develop-
ment of additional outlets for commu-
nity self-expression,” And he said the
limitation on commercial originations is
required to prevent the CATV systems
from becoming additional competitors
for local advertising revenue, “ordinarily
a vital source of UHF revenue.”

The Telerama aspect of the proceed-
ing involves one of the first distant-
signal cases brought under the CATV
rules. It grows out of a court appeal
Telerama took from an April 29, 1966,
commission letter advising the system
that it would be violating the then new
rules if it provided distant-signal service
to communities it was not serving when
the rules became effective, on Feb. 15
of that year. The system was then in-

stalling cable in two suburbs, Euclid
and Maple Heights. The U. S. Court of
Appeals, in Cincinnati, held its decision
on the appeal in abeyance, pending a
commission decision in the major-mar-
ket proceeding,

One of the issues in the hearing is
whether the equities established by Tele-
rama’s investment in CATV operations
in areas following Feb. 15, 1966, suffi-
ciently outweigh the likely impact on
UHF in the area to warrant the waiver
that would permit CATV service in
those communities.

The examiner ruled in the negative.
He said Telerama should have known,
from a commission statement in April
1965, that restrictions on the signals
that CATYV systems could carry might
be coming in the CATV rules then
under consideration. Telerama, the ex-
aminer said, “simply made a mistake in
judgment” of the time that would be
needed for the commission to put its
proposed rules into effect. In any event,
he noted, the greater portion of Tele-
rama’s expenditures has been on that
portion of the system that was in opera-
tion before the rules were adopted.

Guidelines issued
on nonduplication

Continuing program exclusivity squab-
bles bctween broadcasters and CATV's
have caused the FCC to reiterate those
applicable portions of its CATV rules
in a public notice.

The reminder was prompted by a
long-standing dispute between KCMT-
(Tv) Alexandria, Minn., and Willmar
Video Inc., serving Willmar, Minn.,
whether program exclusivity should be
provided to kcMT. The commission had
said it should and ordered the cable
system to comply.

Apparently the cable system didn't,
in part, and KCMT re-issued its com-
plaint that the CATV refused to afford
it protection. Willmar contended xcMT
was obligated to specify the programs
and broadcast times on a distant station
it did not want duplicated. Those pro-
grams, the CATV said were at different
times than they appeared on KCMT.

The commission found that KCMT in-
deed had not indicated the broadcast
times of those programs, but it noted
that the CATV system “‘appears to have
seized upon a few errors as an excuse
for affording no protection at all.”
Kemt was ordered to meet its notifica-
tion obligations and Wilimar to afford
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same-day nonduplication protection cven
in case of errors in notification. Willmar
was asked to inform the commission if
the errors occurred “with any significant
irequency.”

In addition the commission took the

apportunity to “clarify” broadeaster and
CATV obligations under the CATV
rules. It specified that the broadcaster
is responsible for indicating programs
10 be deleted. the stations carrving these
programs and the times of their presen-
iation on the cable svstem, all notifica-
tion to be given cight days before the
programs’ air dates. For its part the

cable system must inform thc broad- |

caster about its plans for carrying sig-
nals and program schedules. if they are
known, of the stations providing the
signals. If the cable system can't obtain
this information,
must get it directly from the source of
the signals, the commission said.
Broadcasters originating the signals
were urged to cooperate with the local
stations in providing this information.
The commission noted that since the
nonduplication rules apply primarily to
network programs. a local station should
provide CATV’'s with both programs
and broadcast times to be deleted at the
beginning of a network scason, and pro-

then the broadcaster |

vide CATV's with notice of change |

only when there has been an alteration
cither by the network or the originating
station.

Local stations should be informed of
any such changes, the commission
stressed. And even though specials are
scheduled on short notice, the commis-
sion said “‘coopecration among the in-
terested parties should still permit . . .
the 48-hours notice specified in the
rules. . . .”

Tors plans increase
in film productions

Plans for an cxpanded program of fea-
ture films and TV series for Ivan Tors
Films, Los Angelcs,
Studios. North Miami, Fla., were an-
nounced last week by the Norris Grain
Co., Chicago, a conglomerate which has
a major investment in Tors.

Sig Shore has been named executive
in charge of motion picture and TV in-
vestments for Norris Grain
been clected to the board of directors
of the two Tors companies. Mr. Shore,
who has been associated with David
O. Selznick Productions, Warner Broth-
ers and several of his own companies
in capacities that include TV. will over-
see development and implementation of
production plans.

Tors currently has five feature films

and has |

and Ivan Tor5|

in various phases of development for |

1969 production and its TV activities
include the Tiger, Tiger series for NBC-
TV in 1969-70 and the current Daktari
and Gentle Ben series for CBS-TV.

Joan
‘Rivers

“Possibly the most

intuitively junny
woman alive,” says

Gould,

N.Y. Times

.it is the tireless vi-
vacity of Miss Rivers that
keeps the program on

the move and her spirit Starring

of fun is totally conta- JOA 'VE

gious . .. her great asset Daity par 1. RS

is that she particularly annco, “Mouy
D

thrives on topics with a
trace of substance and
manages to deal with
them in the framework
of laughter.”

P.S. Joan Rivers £1 rated
in N.Y.!
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PLAY IT SAFE:

Start now
fo save
their hearts

Help your children form good health habits now to
reduce risk of heart attack later:
e Encourage normal weight; obesity in youth may
persist throughout life;
® Build body health through regular physical activity;
® Serve them foods low in saturated fats;
e Teach them that cigarette smoking is hazardous
to health;
® Make medical check-ups a family routine.
Set a good example. Follow the rules yourseif and guard
your heart, too.

so more will live

HEART
FUND

Contributed by the Publisher
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Jelling: an obit list of network shows

At least eight are on way out with three
of them involved in ABC-TV's Friday night

The television networks may drop as
many as eight shows from their night-
time schedules at replacement time in
mid-season, according to reports last
week from advertising agency and net-
work sources.

Most certain to be dropped are these
six: Daktari on CBS-TV; Phyllis Diller
on NBC-TV; Journey to the Unknown,
Don Rickles Show, Operation: Enter-
tainment, and Felonv Squad on ABC-
TV.
CBS has already announced the de-
mise of Daktari (Wednesday, 7:30-
8:30) in January. It will be replaced
on Jan. 29 by a variety program starring
Glen Campbell (BROADCASTING, Nov.
4). There are reports that one of two
other new shows on CBS—Good Guys
{(Wednesday, 8:30-9) or Blondie (Thurs-
day, 7:30-8)—may be cut loose.

NBC’s Phyliis Diller (Sunday, 10-11)
is expected to be succeeded by one of
two one-hour shows NBC now has in
production—the investigative suspense
Strange Report, and the mystery-com-
edy My Friend Tony—or by a variety-

DIVORCE COURT

lands with

IMPACT

in market
after market

In Phoenix

DIVORCE COURT

sent
homes up 22%
adults up 59%
women up 70%

over the program previously
in the time slot

on KPHO-TV,

Monday through Friday,
3:30-4p.m.

ane: rEe./Man. 1968 vs. FEB.SMar. 195-

“Divorce Court”
consistently delivers I
more homes, IR b 5
more women. - GCherchez
- LesFemmes
=) 3 4 o]

- 30 Rockefeiler Plaza

& New York, N.Y. See page 14

type program. Mentioned were Soul,
an all-Negro version of Laugh-In, or A
Family Thing which stars the Cowsills.

Agency executives said that most
likely NBC will decide on whether to
effect time-period adjustments of The
Jerry Lewis Show (Tuesday, 7:30-
8:30) and Star Trek (Friday, 9-10).
The New Adventures of Huckleberry
Finn (Sunday, 7-7:30) was reported
to be suffering in audience levels and
may be dropped.

ABC’s Friday night schedule is ex-
pected to receive substantial face-lifting.
Operation: Entertainment, Felony Squad
and Don Rickles now fill the 7:30-9:30
slots on Friday. The network has an-
nounced previously that one of the re-
placements Friday would be a one-hour
contemporary-variety series starring Brit-
ish pop singer Tom Jones, starting at
10. Retained on Friday would be Judd
for the Defense and Guns of Will Son-
nett and inserted would be two half-
hour games shows, a nighttime version
of Ler's Make a Deal, purchased initial-
ly from NBC for daytime showing, and
The Generation Gap.

ABC’s Thursday’s schedule also is to
be changed to some degree. Mentioned
is the move up to 7:30 of The Flying
Nun to be followed by That Girl at §
and Bewitched at 8:30 with a new
program, What's It All About World?
(Laugh-In type), at 9-10 and 10-10:30
would be returned to the stations. (The
10:30-11 period on ABC Thursday is
now station time). The future of Ugliest
Girl in Town now at 7:30 on Thursday
and Peyton Place (Wednesday, 8:30-9),
which was said by some agencies to be
in trouble, was not indicated.

CBS on top in NTI;
no movies in top 20

CBS-TV reclaimed the lead in national
Nielsen ratings by less than one point
for the week of Oct. 21-27. The aver-
ages were CBS-TV 19.7, NBC-TV 19.0
and ABC-TV 14.5.

CBS’s strong night was Monday,
when its entire line-up was in the top
20. The NBC movie opposite this pro-
graming, ‘The Satan Bug”, ranked 25
with a 20 rating and 34 share, and was
the top-rated movie of the week.
This was the first week movies had not
appeared in national Nielsen top-20
rankings, although two made the list in
the Nielsen MNA ratings (BROADCAST-
ING, Nov. 4).

It was hardly an average week, how-
ever, with national and local political

broadcasts, Olympic coverage and var-
ious specials interrupting normal net-
work fare. The politicals scored less
than 10, and the Summer Olympics
ranged from 17.3 to 10.9, but four of
the specials made the top 20—Ir's the
Great Pumpkin, Charlie Brown, which
was first on the list, Bing Crosby and
Jim Nabors, who ranked ninth and
10th, respectively, and the Friars’ Roast
of Johnny Carson, 16th in line.

NTI top 20 Oct, 21-27:
. It's the Great Pumpkin

Rating]Share

—

special (CBS) 29.5 43

. Rowan and Martin (NBC) 29.4 43
. Mayberry RFD (CBS) 27.9 42
Bonanza (NBC) 26.5 41
Family Affair (CBS) 26.4 42
Gomer Pyle (CBS) 25.5 45

. Jutia (NBC) 24,
. Red Skelton (CBS)
. Bing Crosby special (NBC) 23.
. Girlfriends & Nabors
special (CBS) 2
11. Ed Sullivan (CBS) 2
12. Here's Lucy (CBS) 2
13, Beverly Hillbillies (CBS) 2
14, Dean Martin (NBC) 22.
2
2
2
2

15. Mission: Impaoassible (CBS)

16. Friars Roast Johnny
Carson special (NBC)

17. Green Acres (CBS)

18. Carol Burnett (CBS)

18. Gunsmoke (CBS) 2

20. Petticoat Junction (CBS) 21.

WBC 65-part series
to study American Negro

Westinghouse Broadcasting Co. last
week disclosed plans for the production
and telecast on its five-owned stations
of 65 half-hour programs entitled A
Thing Called Pride, a documented study
of the American Negro.

The Westinghouse stations will tele-
cast the shows weekly, thus spreading
the series over more than a year’s time.
The shows will be scheduled starting in
early 1969.

In announcing the series, Donald H.
McGannon, president and chairman of
Westinghouse Broadcasting, described
the undertaking as a comprehensive
sociological survey of Negro life, cul-
ture and history in the U.S. exploring
the origins and dynamics of the black
American world. It will cover Negro so-
ciety from “slum to high society, from
slavery to militant protest, from the
arts to religion, from separatism to in-
termarriage,” according to Westing-
house.

The survey will have Dr. Thomas R.
Cripps, historian who is associated with
Morgan State College, as the host,
writer and chief consultant.

Westinghouse indicated it regards the
new series as a continuation of other
efforts it's made to focus attention on
the racial crisis in America, Last May,
a three-and-a-half-hour documentary
telecast in prime time on all five West-
inghouse stations, also was shown on
more than 60 other stations across the
country and rebroadcast in morning
hours during October on Westinghouse

NUNED OWRDHAT 0 =
F-Y
=]

64 (PROGRAMING)

BROADCASTING, Nov. 11; 1968



stations for the benefit of high school
students. A series of 10 half-hour pro-
grams, The Great Ones, a biographical
and historical telling of the lives of
notable American Negroes, was on
Westinghouse’s radio stations a year
ago and since then has been rebroad-
cast,

The TV stations are wBz-Tv Boston,
Kyw-Tv Philadelphia, KDKA-Tv Pitts-
burgh, waz-Tv Baltimore and KPIx(TV)
San Francisco.

L.A. ETV wants okay
for specialized service

Noncommercial KCET(Tv) Los Angeles
has asked the FCC to propose and
establish a rule permitting noncommer-
cial educational TV stations to transmit
a limited amount of encoded (‘‘scram-
bled”) instructional material designed
for doctors, nurses and law enforce-
ment personnel, and “not suitable for
viewing by the general public.” KCET
has provided such service on an ex-
perimental basis for the past four years.

The rapid increase of knowledge in
the medical and law enforcement fields,
KCET said, has created a corresponding
need for more rapid transmission of
new information to specialists in those
areas. The station added that, based on
its experience, scrambled TV transmis-
sions are an effective, technically feasi-
ble way to meet that need, and are also
fully compatible with operation of
standard broadcast service.

Such specialized material should not
be available to the public over instruc-
tional broadcast stations, KCET said.
The medical programs could lead to
baseless public fear, untrained self-
diagnosis and misinterpretation of pro-
fessional differences of opinion, while
the law enforcement programs would
deal with techniques best kept secret
for reasons of security, the station said.

Stag show on cable
leads to felony charge

The video operator accused of inadvert-
ently showing a pornographic program
over several Palm Springs, Calif. area
cable TV systems last month has been
arraigned on federal felony charges. If
Robert Veatch, formerly emploved by
xPLM-Tv Palm Springs, is convicted, he
could be sentenced to two years in fed-
eral prison or a $10,000 fine or both.

Mr, Veatch, who apparently meant
to privately screen at the station photo-
graphic material featuring a nude scene
but accidentally distributed the images
over the area’s cable systems (BRoOaD-
CASTING, Nov. 4), has been bound over
to U. S. district court in Los Angeles.
A date for entering his plea has not
been set.

R. C. CRISLER & CO., INC.

BUSINESS BROKERS FOR C.A.T.Y., TV & RADIO PROPERTIES
LICENSED SECURITIES DEALERS
UNDERWRITING — FINANCING

x

CINCINNATI—
Richard C. Crisler, James L. Brown, James J. Espy
5th]3rd Bank Building, phone (513) 381-7775
GALLIPOLIS, OHIO—
Paul E. Wagner
POB 448, phone (614) 446-3543
TUCSON—

Edwin G. Richter, Jr.
POB 5131, phone (602) §22-3336

Joan
‘Rivers

“...lively
...aggressive comedy...
should get sizeable
femme following,” says

.Vari’ety

... a lively daytime stri “

.. with ”l./'e aygtgressivg THAT SH W"
comedy talents of Joan Starring H
Rivers to keep it bounc- Joan RIVE
ing....Miss Rivers D.a,,yha“r RS
opened with a bright flpcOlo :‘0:

monolog and wrapped it
up by going into the
audience for questions,
a situation she handles
very well...production
values are first-rate.”

P_S. Joan Rivers #1 rated
in N.Y.!
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Copyright positions are set

Broadcasters, NCTA, others go on record
before copyright comes up in Congress

Combatants in next year’s CATV copy-
right battle in Congress have staked out
their preliminary positions for negotia-
tions. Position papers requested by Sen-
ator John L. McClellan (D-Ark.),
chairman of the Senate Copyright Sub-
committee, were released last week by
the subcommittee.

Positions of the National Association
of Broadcasters and ABC Inc. were un-
veiled Nov. 1, on the subcommittee’s
deadline day for filing (BROADCASTING,
Nov. 4). Made available last week
were the bulk of responses from other
parties to the dispute over copyright
liability for cable systems.

Key filings came from the NAB,
National Cable Television Association
and from attorney Louis Nizer, repre-
senting organizations supplying copy-
righted film programs for television
broadcast, and the Motion Picture As-
sociation of America.

Other responses came from the Asso-
ciation of Maximum Service Telecast-
ers, the All-Channel Television Society,
the American Society of Composers,
Authors and Publishers, CBS Inc., NBC
Inc., the American and National Foot-
ball Leagues, Westinghouse Broadcast-

ing Co., attorneys for Broadcast Music
Inc., and assorted print copyright pro-
prietors.

The filings are in response to an
attempt by Senator McClellan to devel-
op legislative language acceptable to all
parties for copyright revision that
would, for the first time, cover cable-
casting. A measure passed the House
in the 90th Congress, but with a section
providing for CATV exemptions deleted
on final passage, after a jurisdictional
dispute between the Judiciary Commit-
tee, in charge of copyright legislation,
and the Commerce Committee, charged
with matters concerning regulation of
communications. Later, the Senate
failed to advance the House-passed bill,
postponing action until the new Con-
gress meets next year.

Several of the broadcasters’ com-
ments indicate agreement with the ori-
ginal section on the proposed copy-
right revision measure (Section 111)
that was dropped on the House floor
but remained in the Senate biil. Sub-
committee and Copyright Office staff
members have indicated that language
similar to that in Section 111 would
also have rough sledding in the next

Congress because of the “regulatory™
content, which gave rise to the trouble
with the House Commerce Committee.

(Staff members now expect the Sen-
ate to report a bill that would not at-
tempt to assess varying degrees of copy-
right liability on differing types of
cable systems [depending on such fac-
tors as program origination and import-
ation of distant signals], as did the
modified Section 111 that the House
dropped. At issue, it's indicated, will
be simply the questions of whether
CATV’s in general should be subject
to copyright, and, if so, by what means
fees should be collected and at what
level they should be set.)

In addition to the NAB, which favors
Section 111 as modified during floor
debate before being dropped by the
House, AMST and ACTS also opted for
retention of the Section 111 principles.

NBC suggests that all cable systems
be brought under the “public perform-
ance umbrella,” with statutory licenses
for stations relaying only unmodified
signals of stations in whose normal
service areas they are located. No such
special treatment is suggested for sys-
tems that vary from simple relaying
of local signals.

CBS, as in previous filings, holds
for exemption for classic CATV’s pro-
viding a supplementary service as in
Section 111; others should pay. How-
ever, CBS modified its previous stand
of full liability for all originating cable

Program notes:

Stokowski special = Metromedia Pro-
ducers Corp., Hollywood, is producing
a one-hour program on conductor Leo-
pold Stokowski in association with
Laurie Productions. The show is
planned for network broadcast it was
explained.

Rehabilitation series = A new series of
10 half-hour programs on the problems
faced by handicapped persons and the
ways in which they overcome their
disabilities is now scheduled for five
NBC-owned TV stations. The series, To
Live Again, was produced by NBC-TV
in cooperation with the Department of
Health, Education and Welfare.

Busy shop ® Filmation Associates, Los
Angeles, is preparing a new TV series,
a series of TV specials and a feature
film. A pilot for King Arthur and the
Knights of the Roundtable, a Saturday
morning animated children’s series for
NBC-TV, is in development. In story-
board stage is a projected series of six
prime-time live-animated specials star-
ring Marcel Marceau. The third project
is Guiliver, a combination live-animated
feature film starring Kirk Douglas.

Serendipity and Schwarz » A one-hour
Christmas season special, taped at F.

A. O, Schwarz, New York toy store, re-
leased by Trans Lux Television, New
York, for showing, has had initial sales
in nine markets: Wrix(Tv) New York,
KHJ-Tv Los Angeles, wrLD-Tv Chicago,
wisH-Tv Indianapolis, XOA-Tv Denver,
KoAA - TV Pueblo - Colorado  Springs,
WwTAE-Tv Pittsburgh, wrRpw-Tv Augusta,
Ga.,, and xGMB-Tv Honolulu. Fred
Weintraub is executive producer of
show starring the Serendipity Singers
and titled Christnas at F. A. O.
Schwarz.

Houdini special = Triangle Stations Inc.,
New York, will produce Houdini: The
Impossible Possible, a one-hour special
for release next year.

Cartoon sale = Murakami Wolf Films,
Hollywood, has sold two animated short
subjects to Westinghouse Broadcasting
Co. for a one-time presentation on
WBC’s five television stations. The ani-
mated films, entitled The Box and
Insects, have won prizes in animation
festivals held in various countries. This
marks the first time they will be shown
on television.

Animation expansion » Hanna-Barbera
Productions is building a 35,000 square-
foot wing directly behind its Holly-
wood studio. This will bring H-B’s total

plant space to 75,000 square feet and
will include a 100-seat theater and
dubbing and recording rooms with mod-
ern acoustical facilities. The construc-
tion reportedly will cost more than $1
million.

Hearing Stars = The Los Angeles Stars,
the latest major league sporting attrac-
tion to be started in the Southern Cali-
fornia area, have found a broadcast
home. All their American Basketball
Association games will be carried by
KBIG-FM Los Angeles.

From London = TME Inc., London, is
offering the Dave Cash Radio Pro-
gramme direct from London on a one
or five times weekly basis. The half-
hour radio program features new Eng.
lish recordings and interviews. TME
has set up an office in the Northwestern
Bank building, Suite 310, Asheville,
N. C. 28801.

TV hot line = KuJ-Tv Los Angeles has
added a “hot line” feature to its pro-
graming. The new program, called
Community Press Conference, ables
viewers to speak directly to public
figures in the news, both nationally and
regionally, on a regular basis. The first
such figure to field questions from the
viewer audience was Vice President
Hubert Humphrey.
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systems by agreeing to exemption for
classic systems that originate only non-
commercial public-service programing.

Westinghouse, a group broadcaster
and multiple-CATV operator, sketched
out a compromise modification of Sec-
tion-111 principles exempting classic
CATV’s but defining local service in
terms of a 30-mile radius from the post
office of the community served (rather
than in terms of signal-strength con-
tours). and with a grandfather clause
protecting CATV’s in areas underserved
by over-the-air signals. Systems import-
ing distant signals into a fully served
area would be subject to negotiated
compulsory licenses. Issues such as pro-
gram origination and pay-TV would be
left to the FCC to regulate.

NCTA reaffirmed its opposition to
the regulatory functions inherent in the
Section-111 principles while agreeing
to pay “for both local and distant sig-
nals.” if proposed Section-ill controls
on distant signals would be removed.
The cablecasters suggest a compulsory
license for relaying unaltered broadcast
signals, involving a statutory flat fee
paid to a single collection point, based
on a percentage of gross. and a pro-
vision honoring blackouts of sports
events, all coupled with no restrictions
on origination or use of noncopyrighted
material.

The filing for the film proprietors,
submitted by Mr. Nizer. holds that
negotiations with NCTA have been
snagged on a definition of “adequately
served” markets. Under the film-owners’
proposal, three classes of CATV sys-
tems would be provided for: systems
within the markets of four or more
commercial TV stations (and all sys-
tems in the top 75 markets); all systems
in markets served by three stations (or
all in markets 76 through 100), and
all others.

Systems in the first category would
be fully liable for retransmission of all
distant signals, In category two, a
compulsory license would be provided
or any system until it had achieved a
20% penetration of its potential mar-
ket (or for three years, with all ex-
emptions ending by 1974). A com-
pulsory license would be provided for
all systems in category three. In addi-
tion, a compulsory license would be
mandatory for all retransmissions of
local signals in all three categories.

The Nizer filing adds that the copy-
right owners would agree to fees based
on a percentage of gross.

The football leagues contend that
copyright legislation may provide “the
only feasible medium for returning to
the leagues control over their own pat-
tern of telecasts.” The leagues oppose
compulsory licensing that would leave
systems free to import signals into
areas the clubs would prefer to have
blacked out. Co

Tone, Pertschuk
join study staff

Violence commission
to hear from network
TV presidents next

The National Commission on the Causcs
and Prevention of Violence is treading
carefully as it prepares to look further
into the question of violence and the
mass media. It has already had one hear-
ing on this subject, principally consid-
ering television (BROADCASTING, Oct.
21), and early next month it’s going to
interrogate the presidents of the na-
tion’s three television networks, as well
as spokesmen for motion pictures and
comic-book publishing (BROADCASTING,
Oct. 28).

In preparation for this occasion, the
commission last week announced that it
had hired a special counsel to run the
mass-media hearings. He's 45-year-old
Philip W. Tone, a well-regarded Chicago
lawyer who's a partner in that city’s
law firm of Raymond, Mayer, Jenner
and Block. Albert E. Jenner Jr.,, 2 mem-
ber of the firm, is a member of the
violence commission and also was a
senior attorney with the Warren Com-
mission that investigated the assassina-
tion of President John F. Kennedy.

The violence commission was estab-
lished by President Johnson last June
after the assassination of Senator Rob-
ert F. Kennedy. Dr. Milton Eisenhower,
president emeritus of the Johns Hopkins
University, Baltimore, and brother of
former President Eisenhower, is chair-
man.

To further boost its weight in the
media investigation, the commission also
announced that it had added as special
consultant Michael Pertschuk, general
counsel of the Senate Commerce Com-
mittee. Mr. Pertschuk will supervise the
studies being made on violence and
the mass media, it was reported.

Also announced last week were two
additions to the mass media task force
staff. They are human resources expert
Carolyn M. McClelland, George Wash-
ington University, Washington, and be-
havioral scientist Lieutenant Colonel
Frederick C. Berry of the U.S. Army's
Office of Research and Development.
This brings to nine the staff of the mass-
media task force.

Co-directors of the mass-media task
force are Robert Baker, former Depart-
ment of Justice attorney, and Dr. San-
dra Ball, San Diego (Calif.) State Col-
lege, on leave from the University of
Alberta, Canada. Special consultant to
the task force is Dr. Otto N. Larsen,
University of Washington sociologist.

Mr. Tone has served as a law clerk
to Associate Justice Wiley B. Rutledge

of the U, S. Supreme Court for a year.
He has been active in bar activities,
serving on state and city committees
that resulted in new rules for the Illi-
nois Supreme Court, as well as revi-
sions on practices and procedures in
lower courts. Although the firm is noted
for its trial work, Mr. Tone’s specialty
is corporation law, with emphasis on
antitrust work.

The appointment of Mr. Tone to
handle the mass media inquiry is seen
not only as lending weight to the staff
but also as relieving the commission’s
executive director, Washington lawyer
Lloyd N. Cutler, of what could be an
embarrassing situation. Mr. Cutler’s
firm, Wilmer, Cutler and Pickering, has
a number of broadcasters, among them
CBS, among its clients,

Because of this relationship, which
was known and publicized when he ac-
cepted the appointment, Mr, Cutler has,
it’s understood, walled himself off from
all activity in the mass media area of
the commission’s considerations.

Violence and TV, motion pictures,
comic books and newspapers and peri-
odicals, have generated the greatest
amount of mail of any of the subjects
the commission is investigating, a com-
mission source said last week.

Now its ‘nonprogram’
for noncommercial TV

Noncommercial XQED(TvV) San Fran-
cisco this month started a weekly pres-
entation of five half-hour “nonpro-
grams,” Videospace, The special series
is the byproduct of a one-year experi-
mental project at the station by the
Rockefeller Foundation and the Nation-
al Endowment for the Arts. The Rocke-
feller group contributed $150,000 and
the National Endowment chipped in
with an additional $70,000 to explore
the potential of television as a medium.

The so-called “nonprograms” that
partially resulted from this combined
largess of $220,000 consist of visual
and audio effects, some described as
“nightmarish.” Various series segments
—one is called “trio for speaker, screen
and viewer"—were put together by
“pioneer” techniques, including the
mingling of sequences and sounds orig-
inally recorded at different times.

‘Canned Heat' canned by Star

The Star Stations have banned all air
plays of records by “The Canned Heat”
group as the result of an alleged inci-
dent of public profanity by a member
of the group, which appeared Oct. 26
in Portland, Ore. The public show was
advertised, though not broadcast by
kisN Portland, a Star Station. Don W.
Burden, chairman of the Star Stations,
wrote the group’s manager to advise
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him of the action.

A copy of the Burden letter also was
sent to the FCC. “Any artist or group
conducting themselves in this depraved
fashion will not be presented in public
nor on the air,” Mr. Burden wrote to
Skip Taylor, The Canned Heat man-
ager. The group's records, however,
contain no profanity, it was acknowl-
edged.

New York delays edict

on CATV originations

An expected decision on CATV pro-
gram origination in New York last week
was postponed until Dec. 5.

The city’s board of estimate, licensing
body for the cable systems, heard argu-
ments for and against origination for al-
most five hours Oct. 24 and then sched-
uled a decision for Nov. 7 (Broap-
CASTING, Oct. 28). Presumably more
time was needed to study the issue.

The three New York CATV compa-

nies operating under experimental fran-
chises from the board of estimate, Tele-
promter, Manhattan Cable and CATV
Enterprises, have all applied to the
board for permission to program on
their own. Theater-owner groups are
leading the fight against the resolution
to be voted on by the board.

Hopes not bright
for AFM-network accord

The strike by the American Federation
of Musicians against ABC, CBS and
NBC, which began on Oct. 30, con-
tinued last week with no apparent set-
tlement in sight.

Networks continued broadcast opera-
tions uninterrupted, relying on pro-
grams taped in advance; repeats of
earlier shows or carrying programs
without live music, when necessary. No
meetings were scheduled between the
union and management.,

Representatives of 14 locals in New
York affiliated with entertainment

unions adopted a resolution last
Wednesday (Nov. 6) calling on their
parent organizations to give “immediate
and full support” to the AFM's strike.
Among the unions represented at the
meetings at which the resolution was
passed were locals of the American
Federation of Television and Radio
Artists, National Association of Broad-
cast Employes and Technicians, Inter-
national Brotherhood of Electrical
Workers and the International Alliance
of Theatrical State Employes. They rep-
resent performers and announcers,
technicians, electricians and stage hands.

Approximately 800 employes through-
out the country are involved in the
strike which the union claims resulted
from wages and working conditions and
which NBC insists was over the mu-
sicians' staff size (BROADCASTING, Nov.
4).

The union removed its pickets from
network facilities broadcasting election
returns from 7 p.m. last Tuesday (elec-
tion day) until last Wednesday morn-

ing.

BroadeastAdvertising

GF to change method
of buying spot TV

In a move to improve the cost efficiency
of its spot TV expenditures which ex-
ceeded $43 million in 1967, General
Foods Corp., White Plains, N. Y., will
convert to a consolidated TV spot-time-
buying method by Jan. 1, 1969.

General Foods last week said its five
agencies will be given responsibilities
for buying all of its spot announcements
in assigned geographical markets. Plan-
ning will remain the responsibility of
the brand agency.

Under the plan, a designated agency
will purchase all the TV spots, for ex-
ample, in Los Angeles, San Francisco,
Denver, for all GF brands.

The company stressed that its decision
was based on its own needs and mar-
keting approaches, and in no way re-
flected on other client-agency relation-
ships. A spokesman said the move is
“being made as a result of the grow-
ing complexities which now surround
the spot TV business.”

Asked if the emergence of the inde-
pendent media buyer services was a
factor in General Foods’ decision, the
spokesman said: “No, not at all. We’ve
been testing this approach for about
two years and we have decided that it
is feasible. We think we will be able to
cut costs, not that this is a cost-cutting
dévice.

“But we feel that by using this method,
we will be able to eliminate parallel ef-

forts by our agencies.”

The agencies in the plan include Ben-
ton & Bowles, Young & Rubicam, Ogilvy
& Mather, Grey Advertising and Doyle
Dane Bernbach.

Strips in projector
subbed for storyboards

Authenticolor Inc., New York film
processing company, has developed a
TV film-strip method of presenting com-
mercial concepts as a replacement for
the storyboard. Jack Flanagan, Authen-
ticolor president, said the method in-
volves making of fllm strips for each
sequence in a storyboard and showing
them via a compact projector, which is

given free to agencies hiring Authen-
ticolor.

Mr. Flanagan pointed out that the
TV film strip of a storyboard elimi-
nates the “squinting, jumping ahead by
the client to the last panel and the in-
ability of the client to ‘feel’ the com-
mercial from a piece of cardboard.”

Authenticolor’'s method is being
shown to New York advertising agen-
cies by Bob Popper (1), executive vice
president of Authenticolor, who dis-
cusses the technmique with Bob Plisker
of Benton & Bowles.

BRC grants researchers’
stamp of approval

The Broadcast Rating Council Inc.,
New York, announced last week that a
number of research organizations' re-
ports have been accredited and may
carry the council's “seal.”

Among the reports accredited are the
American Research Bureau's Local
Market Television’s Audience (except
New York), Television Market Sum-
mary, Day-Part Television Audience
Summary and New York Instantaneous
Audience (Arbitron); the A. C. Nielsen
Co.’s Nielsen Station Index (TV),
Nielsen Television Index and New York
Instantaneous Audimeter; the Pulse
Inc.’s Radio Pulse (local radio reports
published in white covers); Survey &
Marketing Services’ Traffic Radio Audit
—Coincidental Enumeration (TRACE).

The council noted that accreditation
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Your Next Disc Jockey

A disc jockey is a likable fellow.

He sits at his turn table —hours on end.
Playing records and talking.

Sometimes he talks too much. Or forgets to.
He may play only the music he likes.

Instead of what your listeners like.

If he gets a phone call—or nature beckons—
the record may come to its end.

Ther there is silence.

Or the record may stick.

And repeat-repeat-repeat-repeat-repeat.
He may be your employee for weeks.

For months, Occasionally even for years.
But you're never sure if he'll get drafted.

Go Hollywood. Win the Irish Sweepstakes.
Or go to work for your competitor.

His salary may be $100 a week.

Or $200. Or more.

And don't forget those fringe benefits.
Vacations. Unemployment insurance.

Sick leave. Coffee breaks. Expense accounts.
Sure can add up to a lot. Can't it?

A disc jockey may be right for your station.
But if you have a really good man

A Schafer Automation System will make him even better.
He'll have time to generate new ideas,
create fresh programming.

Sell more Advertising.

Sure beats sitting at that turn table.
Hours—on end.

$55

A Schafer Automation System

is kind of like a disc jockey.

fn fact it does all of the things

a whole stable of disc jockeys used to do.
It plays exactly the music you choose.
Rock and Roll. Country-Western.
Contemporary. Middle of the Road.

Or any other kind you can think of.
There's never a pop.

A click. A fade-out.

Or deadly silence.

It inserts commercials.

IDs. Time signals. Personality tracks.

It switches to the network. And back.

It's perfect for FM...and for AM.

For big cities. For small towns.

It works 24 hours a day.

7 days a week. 52 weeks a year.

It doesn’t drink. Or smoke.

Or swear. Or have hangovers.

It never needs a vacation,

Never takes sick leave.

Never leaves you for another station.

You don't have to pay overtime.

Or unemployment insurance.

Some station owners call it @ magician
because it turns red ink into black. C
Makes black ink even blacker.

Never deals the same programming hand twice.
And makes all sorts of problems vanish.

All this happiness for as little as
a week. With SCHAFER instant credit approval
you could be automated real soon.

schafer

Schater Electronics, 9119 De Soto Avenue,
Chatsworth, California 21311 {213) 882-2000
A division of Applied Magnetics Corporation



applies only to the report series listed
and not to other output of the various
services. It also applies only to the
estimates of the size and composition of
the broadcast audiences and not to
other estimates published in some of
the reports.

Forecasts as seen
in clouded crystal

Brower takes ad research,
networks over coals on
ability to pick winners

Advertising research drew some sharp
digs from Charles H. Brower, chairman
of BBDO, in the creative session wind-
ing up the 59th annual meeting of the
Association of National Advertisers on
Nov. 2 (BROADCASTING, Nov. 4).

He said he wasn’t “attacking” adver-
tising research but that he had reserva-
tions about the value of a good deal of it.

In an apparent allusion to commer-
cial testing services like that of Schwerin
Research Corp., Mr. Brower said that
trying to forecast the success of a cam-
paign by “exposing a few commercials
to a shanghaied audience” brought in
off the street was like trying to forecast
next year's tides by “sitting in your
kitchen” contemplating “a cup of salt
water.”

He also said that no TV network in
the last three years has been “even 50%
right” in judging which of its new shows
would be worth bringing back the fol-
lowing season. They might have done
better, he suggested, by “pitching pen-
nies.”

He predicted advertising costs in the

future would rise at a rate of about
7% a year, and, facing up to a ques-
tion that's asked more often than an-
swered, said he thought commercials—
and other advertising forms—that win
awards “probably” sell more than those
that don't win awards.

Stressing the importance of simplicity
in advertising, the BBDO chairman
showed eight commercials by other
agencies—and one by his own—that
he considered particularly well done.

They were for Raisin Bran, by Grey
Advertising; Polaroid, by Doyle Dane
Bernbach; Edward & Hanley, by Lois,
Holland. Calloway; Xerox, by Papert,
Koenig, Lois, which at that time was
the Xerox agency; AT&T, by N. W.
Ayer & Son; Union Carbide, by Young
& Rubicam: Bugles, by Wells, Rich,
Greene; Yellow Pages, by Cunningham
& Walsh, and Diet Pepsi, BBDO.

Mr. Brower was the wind-up speaker
on a session exploring “The Quality
of Today's Ads,” which also featured
Carl Ally, chairman and chief executive
officer of Carl Ally Inc., who showed
a selection of his agency’s commercials,
and an illustrated talk by Jack Roberts,
vice chairman and creative director of
Carson/Roberts.

ANA officials also announced at the
closing session that the 1969 annual
meeting will be held Dec. 6-10 at Scotts-
dale, Ariz. This year’s, like most ANA
conventions. was at The Homestead,
Hot Springs, Va.

Business briefly:

Motorola Inc., Chicago, through Fuller
& Smith & Ross Inc., New York, will
sponsor a Christmas special, Fenwick,
starring Walter Slezak. It will be test
marketed in seven cities this year with
Motorola possibly sponsoring a second

How TV-network billings stand in BAR's ranking

Broadcast Advertisers Reports’ network-TV[dollar revenuelestimate—week ended Oct. 27,[1968

(net time and talent charges in thousands of doliars)

version of the program for network
telecast next year. Henry Jaffe Enter-
prises is producing the special. Execu-
tive producer is Ed Mahoney, senior
vice president, broadcast, F&S&R.

General Foods Corp., White Plains,
N. Y, is supporting the national intro-
duction by its Post division of three
new flavors of Toast 'Em Animals
(toaster food) with a heavy network
TV schedule. Agency is Benton &
Bowles, New York.

Pepperidge Farm Inc,, Norwalk, Conn.,
through Ogilvy & Mather, New York,
has purchased time on CBS Radio’s
News-on-the-Hour and Dimension.

General Foods Corp.,, Maxwell House
Division, White Plains, N. Y., through
Ogilvy & Mather, New York, is ex-
panding its introduction of “New In-
stant Max.” a form of Instant Maxwell
House Coffee. Spot TV will be used in
eastern and midwestern states.

Levi Strauss & Co.,, San Francisco,
through Honig, Cooper and Harrington,
that city. will sponsor the first telecast
of the “Miss Rodeo America” pageant
Nov. 11-13 on about 185 stations this
winter. Triangle Stations, the producer
and distributor, will carry the program
on its six outlets.

Suburban banks unite
in Atlanta radio campaign

Six independent banks in as many At-
lanta suburbs have joined forces and
budgets in a cooperative radic cam-
paign aimed at competing for new cus-
tomers with the larger Atlanta banks
and branches.

The Bank of Jonesboro, First Nation-
al Bank of Tucker, Rosewell Bank, Bank

' Total : Total
ABC CBS NBC - minutes' dollars
Week Cume Week Cume Week Cume ' week week 1968 1968
ended Jan 1- ended Jan.1- ended Jan. 1- | ended ;| ended total total

Day parts Oct, 27 Oct. 27 Qct. 27 Oct. 27 Oct. 27 Oct. 27 | Oct. 271 Oct. 27 minutes dollars
Monday-Friday i

Sign-on-107a.m, {1 560000 $ 1458 | § 208.0 $ 3,498.1 | $ 3757 § 14,282.6 112 '$ 5837 3,180 $ 17,926.5
Monday-Friday !

10 a.m.-6 p.m. 1,843.2 50,578.1 2,940.8 116,944.0 2,407.6 93,380.8 981 7,191.6 38,039 263,842.9
Saturday-Sunday

Sign-on-6 p.m, 1,775.4 43,546.2 1,958.0 41,435.5 843.8 26,846.0 327 i 4,577.2 10,723 111,8272.7
Monday-Saturday !

6 p.m.-7:30 p.m. 1,439.3 15,440.7 761.7 23,706.6 709.5 24,680.1 122 2,910.5 3.898 63,827.4
Sunday ,

6 p.m.-7:30 p.m. 468.0 4,879.6 278.4 8,300.5 269.8 7,591.2 33 i 1,016.2 870 20,771.3
Monday-Sunday

7:30-11 p.m. 7,311.7  200,460.0 8,154.7  244,972.1 7.786.5  246,539.9 461 | 23,252.9 | 18,865 691,972.0
Monday-Sunday
;‘ ll;g-m--slsn-off 972.1 14,8288 61.3 4,802.5 4336 192635 «+ 99 1,467.0 3,353 38,894.8
k Total $13,809.7 §329,816.2 | $14,362.9 $443,659,3 | $12,826.5 $435,584.1 | 2,135  $40,999.1 | 78,936 | $1,209,062.6
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of Smyrna, Fairburn Banking Co. and
Peoples Bank of Lithonia are using
drive-time spots and other time an-
nouncements to reach commuters, peo-
ple at home on the weekends and house-
wives.

Structured so that all the banks are
mentioned in each commercial and
each bank has its name mentioned first
in rotating spots, the message is: “Keep
a little bread where you lay your head,
get an extra edge-—keep a little hedge,
put your money in a Frontyard Bank.”

Agency for the banks is Liller, Neal,
Battle and Lindsay, Atlanta.

Variety of subjects
highlight 4A agenda

Everything from profits
to post-election report
planned for discussion

A Chicago meeting of more than 200
advertising agency executives will open
this morning (Nov. 11) with a discus-
sion of business—particularly profits—
and will close tomorrow afternoon with
an ‘inside” look at an agency, Los
Angeles-based Carson/Roberts.

In the interval, the annual meeting of
the American Association of Advertis-
ing Agencies central region, will also
touch on minority group employment
and creative sessions of “big idea” cam-
paigns. Included in the program is a
post-election report, “Television and the
Election,” featuring Floyd Kalber, NBC
News's Chicago correspondent, at a
luncheon today.

A closed management session starts
things off this morning. John Crichton,
AAAA president, will speak on “A
Matter of Pride”; Harry Paster, vice
president cf the association, will dis-
cuss “Recent Trends in Stock Distribu-
tion in Member Agencies”, while “The
Profit Crisis” will fall to the attention
of Richard Turnbull, 4A’s senior vice
president and director of consulting
services.

Taking part in panel discussions this
morning — on “Controlling Agehcy
Costs™ and “Increasing Agency Income”
—are Charles D. Peebler JIr., Bozell &
Jacobs, Omaha; Robert E. Pflegler of
Meldrum & Fewsmith, Cleveland; John
R. McAlpine, Young & Rubicam, De-
troit; David B, Arnold, Gray & Rogers,
Philadelphia; Warren J. Kratky of
Gardner Advertising, St. Louis, and
Philip H. Schaff Jr. of Leo Burnett,
Chicago.

This afternoon’s session is devoted to
a discussion of how Chicago agencies
are working to recruit and train tal-
ented Negroes for careers in advertis-
ing through the Chicago Council’s basic

Any time is right time
for glass of bubbly

Gold Seal Vineyards Inc.,, Hanimonds-
port, N. Y., unveiled a new commercial
approach to selling champagne last Fri-
day (Nov. 8) during its co-sponsorship
of ABC-TV’s Don Rickles Show (9:30-
10 pm.): It urges viewers to drink
champagne on occasions that are not
special.

The commercial’s theme is: “What
are you saving it for?” The niessage
suggests that special occasions take care
of themselves. A feature of the color
commercial is that it goes to black sev-
eral times while showing a bottle of
Gold Seal Brut champagne inside a

refrigerator.

The commercial was produced at
MPO Videotronics, New York. Agency:
Gilbert Advertising, New York.

advertising course. Participants sched-
uled are Willard Klose of Campbell-
Ewald, Detroit; and—all from Chicago
~—Robert Ross and Lynn Small of Leo
Burnett; William Sharp, Glenn Hawkins
and J. Franklin Johnson, all three with
J. Walter Thompson; Julius Hunter of
Foote, Cone & Belding, and William
Aiston of BBDO.

Edward L. Bond Ir. of Young &
Rubicam and 4A chairman talks on
“What's the Color of his Collar” at a
dinner meeting tonight.

The “big idea” campaigns will be
discussed at a session Tuesday morning,
including speakers J. Gerald Fortis of
Needham, Harper & Steers, Chicago,
on “America’s Oldest Eight-Year Old,”
the Morton Salt story; Jim Shymkus of
Leo Burnett, Chicago, on “Moment of
Truth.” the Clark Teaberry Gum Ad-
paign; A. Laney Lee of Gardner Ad-
vertising, St. Louis on “Cessna’s $100
Million Coupon” campaign; Emery T.
Smyth, formerly of Interpublic Group of
Co.’s product development workshop in
New York and newly appointed Prit-
chard Wood Associates (New York)
president on the introduction of Simba,
a new Coca-Cola Co. soft drink, and
Waller Ambruster of D’Arcy Advertis-
ing, St. Louis, on “Budweiser is the
King of Beers (But You Know That).”

Also Tuesday morning, Alvin Ham-
pel of Young & Rubicam, will employ wit
in addressing himself to “Losing Money
the Creative Way, or Watch Out for
Clients in Pleated Pants.” At lunch
Tuesday, Robert W. Galvin, chairman
and chief executive officer, Motorola
Inc., will examine the questions and at-
titudes raised about the advertising
business as expressed by a representa-
tive group of college students. The
“Inside Carson/Roberts” presentation
in the afternoon will be given by the
agency’s principals, Ralph Carson and
Jack Roberts. A special breakfast meet-
ing is planned for educator guests Tues-
day by the 4A’s central region agency-
educator committee.

Also in advertising:

Caribbean expansion s Ross Roy of
New York Inc. has opened a branch
office in San Juan, P. R., to service its
client, Bacardi Corp. Jose A. Valdes-
Chao was named manager of the new
office and will serve as account execu-
tive for Bacardi, Raymond Stokes in
New York will continue as account su-
pervisor.

Los Angeles merger = Speer & Mays
Inc., Los Angeles-based agency with
estimated 1967 billings of more than
$1.1 million, has merged with Young
& Hollander Inc., an agency formed in
Los Angeles last year, which also had
1967 billings of about $1.1 million.
The new firm formed is Speer, Young &
Hollander,

Name change s Lewis & Dobrow, Wash-
ington. has changed its name to Law-
rence Dobrow & Associates. Started in
1952, the firm was originally named
Larrabee Associates.

AAAA offering grants

The American Association of Advertis-
ing Agencies Educational Foundation
has invited applications for a new group
of grants to support college professors’
research programs in advertising, mar-
keting communications and consumer
behavior, Each grant is in an amount
up to $10,000 per year. Applications
should be sent to the foundation at 200
Park Avenue, New York 10017, and
must be received before Jan. 5, 1969.

FC&B adds another

Foote Cone & Belding, San Francisco,
has been assigned the MidAmerica
charge card account. MidAmerica is an
association of 315 banks in Nebraska,
Towa, Wyoming and South Dakota.
which expects to issue master charge
cards in 1969. FC&B zalready handles
the master charge for the Western and
Eastern States Bankcard Association.
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The right to Rnow

The public’s right to know—and the responsibility of a
station to report—are greatest when American lives are
at stake. This was the case surrounding the controversy
of the M16 rifle used in Vietnam. A Michigan manu-
facturer . . . backed by GI reports . . . claimed he could
solve much of the malfunctioning problem. The Fetzer
television station in Kalamazoo sent in a three-man film
reporting team. One Fetzer reporter was a participant
in the firing tests under simulated battle conditions. On-
camera closeups clarified the controversy for Western
Michigan viewers. This is an example of the in-depth
reporting our listeners have learned to expect.
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WKZ0 WKZO-TV KOULN-TV KGIN-TV WIJEF
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Specialfeport

The care and feeding of a new product

Broadcasting rates high as the means of whetting
consumer interest, but experts warn of some pitfalls

That old bromide about building a bet-
ter mousetrap does not turn out to be
a very good marketing principle. The
truth is it's tough to get the world to
take notice of a better mousetrap. and
it’s tougher yet if you've only built an-
other mousetrap.

When it comes to new product in-
troduction, the most vital of communi-
cations media is the grapevine. The
broadcast media are second.

The consumer has a strong appetite
for newness—a fact that has been
familiar to copy departments for a
long time, where “new” has always
been a facile adjective. no matier what
was being sold.

More often than not, a new product
is something less than a srartling dis-
covery. Most new products are the re-
sult of a game of corporate leap-frog
whereby one company takes the risk of
introducing something new and then
all its competitors must follow suit in
order to protect their market shares.
Sometimes a ‘“new product” is an old
product spruced up in some way——new
packaging or new size. for example.

The introduction of a product with a
distinctive product difference. rather
than one that just matches a competi-
tor's market entry, is the easier job.
In a presentation to the Advertising
Research Foundation annual conference
in 1966, A, C, Nielsen Co.'s James
Peckham calied the imitative product a
“me-too product.”

If the mapufacturer has a unique
brand “with a strong consumer-plus
and an exceptionally strong copy story.”
said Mr. Peckbam, he can save as much
as one-third on advertising expenditures.

“On the other hand,” Mr. Peckham
continued, “if you are the second or
third brand to exploit a particular con-
sumer-plus characteristic and/or if the
product advantages are minor Or per-
haps difficult to develop into an effec-
tive copy story, you will probably find
it necessary to increase vour advertis-
ing by 50% or more.”

There seems to be a growing depend-
ence on new products among manu-
facturers, and this growth will eventual-
ly translate into advertising growth. The
National Industrial Conference Board

polled 50 consumer-goods manufactur-
ers and learned that the average per-
centage of current sales attributable to
new products is 22% (products are
defined as new if they were first mar-
keted within the last five years).

In a study of new products in the
food business conducted hy Nielsen for
the Grocery Manufacturers Association,
it was discovered that almost all the
growth in the grocery field could be
traced to new items. In 1966 old prod-
ucts accounted for $57 billion in vol-
ume, Nielsen reporied. while products
introduced that year accounted for $8
billion. That $8 billion represents 12.2%
of the total food business, or practical-
ly all of the 1966 gain.

According to a Katz Agency survey,
Procter & Gamble. the biggest user of
network television, considers 70% of
its annual sales to be new products.
Bristol-Myers says 60% of its annual
sales are new products; General Foods
claims 20% and Alberto-Culver. 90%.

Successful new products sell at a
higher price per unit. too. Not only do
increased manufacturing costs figure in,
but there are increased profit margins.
Nielsen reported that new jtems in 1966
had an average 23.2% profit margin,
while surviving items had a 19.4% mar-
gin, and discontinued items had had an
average 18.6% profit margin. The risks
are great, but the rewards can be ample.

One marketing expert estimates that
6,000 new products are introduced an-
nually and that the cost of their debuts
may be $500 million. But the mortality
rate, too, is high. A study of new prod-
ucts on television made by the Katz
Agency suggests that out of 40 seriously
considered new-product ideas, only
two products ever get to market—where
one fails. The odds are 40 to one, and
it's not every day you hear a success
story like the one they are telling at
Young & Rubicam.

In the past year, General Cigar and
Y&R successfully introduced a new
product using TV almost exclusively.
Cigar smokers are an especially con-
servative bunch with a virile self-image,
and Y&R feared they would not warm
up to a mentholated cigar. Tiparillo M,
now two years old, was first introduced

in the summer of 1966, in 10 seconds
tacked onto the end of every Tiparillo
spot. The original plan was for Tiparillo
M to ride the coattails of the regular
Tiparillo.

“It didn’t work very well.” says Vice
President and Account Supervisor Joe
Vaamonde. So they did some of what
Mr. Vaamonde calls “haphazard re-
search.” “We were talking to typical
cigar smokers who said: “You want to
ruin a good cigar?’ " says Mr. Vaamon-
de. “Out of this came basically the
campaign.”

The campaign that resulted was:
“The great taste that sounds terrible.”
In the spring of 1967 the campaign
was test-marketed in the Boston area,
despite some reservations about the
negativism of the copy.

Says Mr. Vaamonde: “We went into
New England. And we had the ad-
vantage of having one-sixth rights to
the Red Sox baseball games which is
a terrific media buy, as you know. And
that was the year they won the pen-
nant, which we didn't know they were
going to do.”

Three different commercials were
used in both 30-second and 60-second
versions, all calling the mentholated
Tiparillo M, “the great taste that sounds
terrible.”

“All of a sudden things started to
go this way,” says Mr. Vaamonde us-
ing his arm for an ascending graph-
line, “and it took Tiparillo with it. We
put our money behind the new and
exciting product and it took the old
one with it.,”

After an original assumption that the
new product would capitalize on the
reputation of the established product,
it was ironic but the opposite had oc-
curred.

The Tiparillo M campaign is now
national with about 70% of the adver-
tising budget in television, 20% in ra-
dio and 10% in print. The ratio of spot
to network has been about three-to-one.
“We have been heavily committed to
television at General Cigar for five or
six years, This is our prime medium,”
explains Mr. Vaamonde.

With the new campaign, sales are up
about 40% nationally. “We have raised
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menthol Tiparillo to the same level as
menthol cigarettes in the cigarette mar-
ket,” says Mr. Vaamonde.

Television offers advertisers an op-
portunity to demonstrate something new
and at a high level of impact. One net-
work executive suggests that special-
event television, with its high levels of
awareness, is particularly well-suited to
new-product marketing.

“The chances of breaking through
the awareness barrier are likely to be
greater on television, likely to be faster
than any other medium,” according to
Peter Bardach, vice president and di-
rector for broadcast at Foote, Cone &
Belding.

“Television gives you something that
people can talk about,” says Erwin
Fishman, vice president and director
of research, also at FC&B. “It can pos-
sibly stimulate the person-to-person
communication.”

In February of this year NBC pub-
lished the results of research into the

viewing habits of the ‘venturesome
shopper.” The network learned that
41% of the homemakers who heavily
view nighttime television are also
adventurous consumers. Homemakers
who used at least eight products intro-
duced within the previous five years
qualified as venturesome shoppers. A
viewer who saw more than 4.4 half-
hour segments of television per day
was classified as a heavy viewer. The
theory holds up in daytime television
and among men, as well.

Among the experts, two schools of
thought on the new-product consumer
have polarized. One theory holds that
the buying public is shrewder, more
determined not to be had, more cauti-
ous than ever before. The other theory
holds the consumer is more open to new
items and better able to afford new
items than ever before.

In a study of housewives and new
grocery items for the Grocery Manu-
facturers of America, Home Testing

Institute found the woman between
45 and 54 years of age to be the prime
new-product target. This group is
weary of the old products, and, most
important, has the money to experi-
ment. The more educated homemaker,
and often the younger homemaker, is
reluctant to buy new products. HTI
found that demographic factors such
as income and geography made little
difference in new-product buying habits.
Lower income groups, as might be ex-
pected, are less influenced by advertis-
ing, however.

Costs, as well as risks, run high in a
new-product introduction. Vic Bloede,
president of Benton & Bowles, consid-
ers his the new-product agency. “I don’t
know whether we have introduced more
new products than any other agency,
but it seems we have had more in the
last three years” says Mr. Bloede. So
when he says new-product marketing
is an expensive business, he says it with
a certain authority, “The price of the

A sampler of new products on TV

Examples of new products that were introduced last summer through
television. Where introduction was done via spot TV, sector of

country is given.

Source: Broadcast Advertisers Reports.

U. S. sector & U. S. sector &
Product Agency date started Product Agency date started
Ideal Popin Hoppy Central Hasbro Penguin Polo Bruns Advertising Western
Ideal Toy Corp. 5/14/63 Hassenfeld Brothers New York 6/2/68
Body Build Food Supple- Erwin Wasey Western Betty Crocker Mashed Knox Reeves Network
ment Los Angeles §/17/68 Potatoes with Onions Minneapolis 6/9/68
Carnation Co. General Mills
Lipton Flavor Bases Food SSC&B Western Twenty-Six Top Hits Record Len Cart Advertising Network
Seasonings New York 5/17/68 Album New York 6/9/68
Thomas Lipton Inc. RTV Sales
Mattei Dr. Doolittle toys & Carson/Roberts Network Hasbro Pie Face Game Bruns Advertising Eastern
games Los Angeles 5/26/68 Hassenfeid Brothers New York 6/7/68
Mattel Inc. Gillette Hot Shave Cream DDB Eastern
Topper Johnny Toy Maker D.F.S Network Gillette New York 6/9/68
Delux Topper Corp. New York 5/26/68 Sunbrella Sun Hair Lotion Y&R Eastern
Sport Cola Ted Bates Eastern John H. Breck inc. New York 6/9/68
Canada Dy Corp. New York 5/24/68 Go Back Game Harvey & Carlson Network
Hasbro Game of Love Bruns Advertising Western Mitton Bradley Co. New York 6/23/68
Hassenfeld Brothers DAL 5/26/68 Mattel Bath House Brass Carson/Roberts Network
Hasbro Sound Fleet Bruns Advertising Western Mattel Inc. Los Angeles 6/23/68
Hassenfeld Brothers New York 5/26/68 Mattel Sister Small Talk Dol Carson/Roberts Network
Hasbro Sugar Plum Bruns Advertising Western Matte! inc. Los Angeles 6/23/68
Products New York 5/26/68 Mattel Talking Barbie Doll Carson/Roberts Network
Hassenfeld Brothers Matte! inc. Los Angeles 6/23/68
Breck Basic Texturizer SsC&B Network Mattel Taiking Stacey Doll Carson/Roberts Network
American Cyanamid Co. New York 6/2/68 Mattel Inc. Los Angeles 6/23/68
Bucket of Fun Game Harvey & Carlson Network Mattel Tippee Toes Carson/Roberts Network
Milton Bradley Co. New York 6/2/68 Mattel inc. Los Angeles 6/23/68
Clairol Sudden Summer Network Cacklebird Fried Chicken FC&B Eastern
Men's Hair Lightener 6/2/68 Corn Products Co. New York 6/7/68
Bristol-Myers Co. Cackiebird Main Dishes FC&B Eastern
Schick Solid State Retrac- D-F-S Network Corn Products Co. New York 6/7/68
table Electric Razor New York 6/2/68 Simba Beverage Pritchard Wood Central
Schick Inc. Coca-Cola New York 6/7/68
Glory Spray Foam Rug FC&B Eastern Oh! de London Pressed Per- Y&R Network
Cleaner Chicago 5/10/68 fume Powder New York 6/23/68
5. C. Johnson & Son Yardley of London
Sugar Twin Low Caiorie Ayer Western Eheids Syjagues BeeLO8 UER Ietwark
Granulated Sugar Sub- Chicago 5/10/68 L) WAL LR
stitute g American Home Products
Alberto-Culver Glidden New Royale 1-Coat Meldrum & Fewsmith Network
. . . House Paint Cleveland 6/30/68
Wham-0 Air Zapper Marlin Midwestern S C M Corp.
- i . Los les §5/24/68 :
V,"han'{ e iallh —_— Colgate Dental Cream with Ted Bates Eastern
Listerine Breath Spray JWT Eastern MFP New York 6/21/68
Warner Lambert Pharmas New York 5/31/68 Colgate.Paimolive
ceutical , Pall Mali Filter 88's ssca&B Western
Daybrite Bleach Daniels & Charles Network cigarettes New York 6/21/68
American Home Products New York 6/2/68 American Tobacco
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chips to get into the game is very high,”
he says.

The initial advertising push, designed
often to interest the trade as much as
the consumer, is costly. Joe Ostrow,
vice president in charge of media plan-
ning for Y&R, describes the initial ef-
fort: “The tendency is to use the long-
er commercial length at the outset and
cut down as you go along sometimes
vou tend to go into nighttime in the
introduction period,” when a less ex-
pensive day part will suffice later on.

But Mr. Ostrow is quick to add that
the real costs of new-product marketing
are not media costs. Alterations in the
production line, shipping and distribu-
tion, the sales force, the diversion of
executive time and legal costs—there
are where the big money goes.

Radio offers its new-product success
stories, too. When P. R. Mallory & Co.
developed Duracell batteries, its agency,
Needham, Harper and Steers, drew up
a campaign—half radio, half print.

Duracell batteries had a different chem-
ical make-up that provided a much
longer life span and a stronger surge
of power than conventional batteries,
but the price was necessarily much
higher than other batteries on the mar-
ket. The need for an intensive introduc-
tory campaign was clear.

A spokesman on the account summed
up the reasons radio was the chosen
medium. Its cost-per-thousand im-
pressed the client: “Our budget wasn’t
geared to television;” and radio was
“more dynamic than print.” Plus, the
more or less unconscious association
of batteries and radios made radio a
natural advertising medium for Dura-
cell.

Duracell started out in four markets,
has since expanded to 11 key markets
virtually giving the product national
coverage. If things continue to go as
well as they have been, Indianapolis
will be added as the 12th market.

There are media planners who would

not recommend radio for a product
with mass appeal, but who will concede
radio’s selectivity.

Robert H. Alter. executive vice pres-
ident of the Radio Advertising Bureau,
suggests: “Advertisers can use the lev-
erage of the right stations, and time
periods, to cut through the vast ‘not
interested’ audience often impossible or
difficult to avoid in other mass media.”
Advertisers who would appeal to teen-
agers, drivers or ethnic groups, for
example, have long found radio the
effective medium for launching prod-
ucts.

“Advertisers, involved in the chancey,
expensive, challenging job of launching
a new product must reach a large
chunk of their potential market as
rapidly as possible,” says RAB’s Mr.
Alter. Radio, he contends “can reach
most people within a week with budgets
in line with new product introduction.”
What's more, radio does not demand
the long-range commitments necessary

U. S, sector & U. S, sector &
Product Agency date started Product Agency date started
Pace Spray Deodorant D-F-8 Western Lady Esther Facial Washing Edward H. Weiss Network
Proctor & Gamble New York 7/5/68 Cream Chicago 8/4/68
Gibson Side-by.Side Allen, Anderson, Network Chemway Corp.

Refrigerator-Freezer Niefeld & Paley 7/7/68 Sunoco Special Motor Qil Esty Network
Hupp Corp. Chicago Sun Oil New York 8/4/68
Aqua Velva Redwood After Parkson Network Sing Deodorant Soap Edward H. Weiss Southern

Shavg lrotion New York 7/14/68 Purex Corp. Chicago 6/7/68
J. B. Williams Co. Lipton Low Calorie Lemaon SSC&B Eastern
Betty Crocker Sunkist NH&S Network Flavored !ced Tea Mix New York 8/11/68

Lemon (;ake Mix Chicagoe 7/14/68 Thornas Lipton Inc.

General Mills . Dcean Spray Grapeberry Y&R Central
Betty Crocker Sunkist NH&S Network Juice New York 7/26/68

Lemon Frosting Mix Chicago 7/14/68 Ocean Spray Cranberries Inc.

General Mills Amoco 120 SS Radial Dval MJ&A Network

Brut 33 Men’'s Toiletries Nadler & Larimer Network Tires Bloomfield Hills 8/11/68

Rayette Faberge New York 7/14/68 Standard Oil of Indiana Mich.

Duncan Hines Drange Compton Network Gulfgas Fuel Y&R Network

b Supreg'lé Catl,(’e Mix New York 7/14/68 Gulf il New York 8/11/68
rocter amble

Brut 33 Body Freshener & Nadler & Larimer Central m::::,l ’I:goky [lakes E:;s::és’lc;t;erts ;l/eltl\;féaark

Deodorant New Yark 7/12/68 !

Rayette Faberge Mattel Sgt. Storm Carson/Roberts Network
Softene Bath Oil Allen, Anderson, Central Matte/ Inc. Los Angeles 8/11/68
Climalene Co. Niefeld & Paley 7/12/68 Chiffon Diet Margarine B&B Network
Chicage Anderson Clayton Co. New York 8/18/68
Betty Crocker Pizza Spins Wells Rich, Greene Network Kenner Spirotop Leonard M, Sive Network

Snacks New York 7/21/68 Kenner Products Co. Cincinnati 8/18/68
Gleneral N Seven Seas Creole French B&B Network
Llptop Ha_m &‘Cheddar SSC&B Network Salad Dressing New York 3/18/68
Le'fearlg oD.;Sh Dinner New York 7/21/68 Anderson Clayton Co.

r0S.
N Micrin Toothpaste North Advertising Western
Mattel Tog-L Building Carson/Roberts Network N 8/2/68

Blocks Los Angeles 7/21/68 Johnson & Johnson Chicago /2/
Mattei Inc. Bounty Cooking Sauce NH&S Western
Ben Gay Foot Guard LaRoche, McCaffrey & Central Campbell Soup Co. Chicago 8/16/68
Leeming/Pacquin Div. McCall 7/19/68 Clackers Cereal D-F.S Network

Charles Ptizer & Co. New York General Mills New York 8/25/68
Mattel Strange Change Carson/Roberts Network Kenner Betty Crocker Leonard M. Sive Network
Mattel Inc. Los Angeles 7/28/68 Baking Kits Cincinnati 8/25/68
Wham.O Super Foam Marlin Network Kenner Products Co. )

Machine Los Angeles 7/28/68 Kenner Easy Curl Leonard M. Sive Network
Wham 0 Manufacturing Co, Kenner Products Co. Cincinnati 8/25/68
Ralston Sugar Frosted Chex FC&B Central Kenner Zippity Speedway Leonard M. Sive Network
Ralston Purina Chicago 7/19/68 Kenner Products Co. Cincinnati 8/25/68
DuPont Teflon 2 Certified Ayer Network University Seal Permanent Griswold-Eshleman Network

Cookware Philadelphia 8/4/68 Pressed Men’s Suits New York 8/25/68
DuPont Brookfield Industries Inc.
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to other media.

The champions of radio are also
quick to point out the medium’s cli-
mate is appropriate to new products.
The sense of intimacy and familiarity
that radio communicates provides an
atmosphere of trust and confidence for
a new product. And as a prime new
medium, radio is a logical vehicle for
new-product news.

“New-product introductions are news,
news from the point of view of
the advertiser and the consumer. A
new product or service is now available
and people have got to be informed
rapidly and effectively,” says Mr. Al-
ter.

But a visual impression can be im-
portant to the new product. One media
man at a major agency who worked on
the campaign to introduce a new food
product says of radio: It can work
to your advantage. A person’s imagina-
tion is considerably larger than a tele-
vision screen. But one of the things you
do lose is the identification of the
package. But as far as appetite appeal,
you get that from good description.”

In the beginnings of a campaign,
when second guesses are, euphemistic-
ally, “projections,” advertisers some-
times avoid radio because radio test
markets are difficult to reproduce on a
national scale.

In a discussion of new-product in-
troduction, it is impossible to get away
from the issues of test-marketing. Find-
ing a community with the stable eco-
nomic coenditions and demographic bal-

ance and introducing the product and
its advertising over a year-and-a-half
cost a lot in time and money. Accord-
ing to one member of the National In-
dustrial Conference Board: ‘“The cost
of a 5% test market is in the neighbor-
hood of $400,000 to $500,000 for 12
to 18 months.”

The temptations are many to cut
back on test marketing or eliminate
it altogether. The espionage activities
of the competition are seidom under-
rated. A vice president at a major agen-
cy confesses: “I have been in situations
where the competitor learned more in
test market than the advertiser.”

After careful planning of a campaign,
an advertiser cannot be sure that dur-
ing the time spent in test marketing
the media environment will not have
changed. One media man talks of cur-
rent experimentation in the industry
with “different kinds of clustering.” He
says: “When we go national, 30-second
availabilities might be the rule rather
than the exception.”

Y&R’s Joe Ostrow accuses TV sta-
tions in a test market of blackmailing
the advertisers. Rates are high on cut-
ins that simulate network commercial
messages, even though, according to
Mr. Ostrow: “To make a cut-in re-
quires the intelligence of a chimpanzee
and the dexterity of a turtle.” The sta-
tions’ answer is that cut-ins are busi-
ness that ultimately will go to the net-
works, so it does not pay them to be
cooperative,

Despite all the problems and in-

efficiency in test marketing, no one
seems to have an alternative. Most
marketing men concur that not to test
is suicidal. Certain products that are
either seasonal or that depend largely
on a novelty appeal find it expedient
not to test. And some products go na-
tional when, in highly competitive situa-
tions, risk of other manufacturers either
learning something or exerting competi-
tive pressure tends to muddy the re-
sults.

The limits of shelf space have already
been reached, and one wonders what
the consumer’s threshold for “new” is.
But the new items keep coming. If
today's research-and-development budg-
ets are any indication of what tomor-
row’s marketing budgets will be like,
business can expect to become even
more dependent upon new products.
According to the National Industrial
Conference Board, seven out of 10 man-
ufacturers expect to be more depend-
ent on new-product sales in five years.
As one member explains it: *Our ex-
penditures for research and develop-
ment are at an all-time high, and the
competitive pressures upon us are cer-
tainly not going to decline.”

Y&R’s Mr. Ostrow sees these prod-
ucts sold to fragmented markets by
fragmented media. “With the greater
availability of leisure time, of educa-
tion. of aflluence, people can develop
more special tastes,” says Mr. Ostrow.
"With the greater segmentation, you
don’t have to sell a product to two mil-
lion people to make money.

FquipmentbEnginecring

NAB fights field-strength standards

Says proposed use of such measurements
for coverage purposes is unnecessary

The National Association of Broadcast-
ers said last week that the FCC’s prac-
tice of predicting station coverage
through the use of field-strength charts
is crucial to the whole framework of
television broadcasting, and that any
changes in the present criteria “could
severely disrupt the orderly growth of
broadcasting and unduly complicate the
determination of service contours.”
NAB’s comments were among a
sparse few filed with the commission in
response to a proposed rulemaking ex-
ploring the possibility of using actual
field-strength measurements to deter-
mine TV and FM coverage instead of
the present theoretical field-strength
charts. The commission presently rec-
ognizes the use of field-strength meas-

urements only in formal rulemaking
proceedings that have as their objective
the amendment of commission techni-
cal standards. They may not be used as
a representation of station coverage in
competitive sjtuations.

In a petition for rulemaking which
prompted the proposed rule, the engi-
neering firm of Kear & Kennedy con-
tended that some of these competitive
situations require supplementary show-
ings, and recommended that FCC rules
be amended to permit such a showing
in cases where the actua]l coverage
would be markedly different from that
shown by the standard prediction
method.

While it acknowledged the “short-
comings” of field-strength charts, NAB

characterized them as “workable tools
for designing an over-all assignment
plan and for administering rules regard-
ing overlap of service areas, carriage of
signals by CATV systems, and other
similar matters.” Any widely employed
and recognized method of field-inten-
sity measurement, NAB said, must yield
“substantially the same results when
made under similar conditions by in-
dependent observers and at different
times.” Tt's doubtful that such a method
exists at present, NAB added.
Objections were also filed by the As-
sociation of Maximum Service Telecast-
ers. According to AMST, the proposed
rule would “authorize use of a measure.
ment technique for purposes quite dif-
ferent from that intended for that tech-
nique.” As originally developed by the
Television Allocations Study Organiza-
tion, AMST said, the method was in-
tended to be used to collect data for
“propagation analysis,” and not for es-
tablishing the coverage area of operat-
ing stations. Moreover, AMST said, the
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method *“provides no assurance that
measurements taken independently by
different engineers would regularly yield
similar results.”

AMST also questioned what it sees
as the commission’s intention—the “use
of measured contours in nearly all cases
where predicted contours are now pre-
scribed.”

The areas where accurate measure-
ments are most crucial—in the outer
reaches of stations’ service arcas—are
those where measurcd contours are least
accurate, AMST said, adding that “the
uncertainties in contour location deter-
mined by the measurements would cut
one way in some cases and the other
way in other cases.”

The Association of Federal Com-
munications Consulting Engineers said
that a majority of its members endorses
the commission’s proposal. but added
that no presently proposed method of
measurement will give a “unique” result
for different observers at different
times.

UHF wsRre-tv Wilkes-Barre, Pa.,
said that measurements for U’s are
reasonably accurate when the surround-
ing terrain is smooth, but are unreliable
in hilly areas. In the latter case, the
station said, the commission should
either use only predicted contours or
employ the “mountaintop theory,” in
which field strength is measured at high

elevation along a radial and compared
to the predicted contour.

Deadline for comments on the pro-
posed rule was Thursday {Nov. 7). Re-
ply comments are due Nov. 21.

KGPC gets $5,000 fine

Korec Grafton, N. D., has been notified
by the FCC of its apparent liability for
forfeiture of $5,000. Alleged violations
include failurc to have equipment per-
formance measurements and mainte-
nance logs available; operating with
daytime facilities prior to sunrise or
after sunset on numerous occasions dur-
ing August-December 1967, and false
representation in its renewal applica-
tion that it had made complete equip-
ment performance mecasurements for
1967. Kgpc has 30 days to pay or con-
test the forfeiture,

Technical briefs:

Zoom lens » Zolomatics Corp., Holly-
wood, has developed a new zoom lens
for black and white Plumbicon TV
cameras. The lens has a focal range
of 22.5-225 mm. (10-1) and a maxi-
mum aperture of F/3.5. For use with
studio viewfinder cameras, the lens is
offered with manual controls. Optional
is a remote control unit.

New tap unit * C-Cor Electronics Inc.,

A

COLOR FILM

MADE.

controller. Size: 6'3”(L),

HOUSTON
FEARLESS
EXCLUSIVE!

MINI-COLOR™ IS THE
FIRST TRULY LOW
COST, COMPACT

PROCESSOR EVER

A first in the industry! Mini-Color
is simplicity and economy in

a compact processing package.
All stations and processing areas
are immediately accessible.
Impingement film dryer is
complete with thermometer and

24" (W), 50" (H). Fits in less than
100 square feet. Send for free
brochure and see how the
Mini-Color can eliminate your
color film processing problems
before or after they develop.

State College, Pa., is offering CATV
systems an advanced, eight-port tap
unit with 50 mc to 300 mc bandpass,
directional coupler, designed especially
to overcome interference problems
among TV receivers in high density
areas. Price: $21.95 in quantity.

Multiplexer available » Telemation Inc.,
Salt Lake City, has developed a new
four-input, multiplexer for color TV.
The TMM-212 features fluid mounting
and enclosed field lenses.

Acquisition move = Audience Studios
Inc., New York, a worldwide research
company, has acquired N, T. Fouriezos
& Associates Inc., New York, market-
ing research firm. ASI is a subsidiary
of Screen Gems Inc.

Cartridge machine » Tapecaster TCM,
Rockville, Md., has developed a new
all-silicon solid-state series 700 profes-
sional broadcast-type tape cartridge ma-
chine. In mono, the playback-only ma-
chine is listed at $300; combination
record and playback, $450. In stereo,
the machines are $450 for playback
only; $700 for record and playback. A
mono record and playback unit with
delay interval, for telephone radio

shows, is priced at $500. A $50 price
increase for each machine is scheduled
to go into effect during the first quar-
ter of 1969.

CORPORATION

SEE THE
MINI-COLOR™
AT RTNDA
SHOW AT

BEVERLY
HILTON
HOTEL

NOV. 19:23

=

World's Largest Manufacturer of
Film Processing Equipment and TV

HOUSTON Broadcast Equipment/Precision
| Measuring Systems/Unit Record
u FEARLESS Viewers/Automatic Microfiche Re-

trieval and Display Systems.

NAME

Houston Fearless Corporation, Westwood Division, Dept. B
11801 W, Olympic Blvd., Los Angeles, Calif. 90064

Gentlemen: Please send me the FREE Mini-Color brochure.

— _—

COMPANY _

ADDRESS

(o] , (e

STATE ZIP
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FocusOnfinance

Broadcasting stocks
exceed S&P average

Issues in October mixed
with manufacturing at top;
five stocks added to lists

October was a month of mixed success
for individual groups of broadcasting
stocks, but on the whole, industry shares
climbed healthily.

The BROADCASTING index of selected
stocks registered an over-all increase
of 2.9% for the period ended Oct. 31,
compared to only a 1% gain for the
Standard & Poor Industrial Average in
the same period.

Excluding five stocks added to the

listing during the month, the BRroaD-
CASTING index showed gains in the
categories of purely broadcasting, pro-
graming and manufacturing, while there
were declines in broadcasting with
other major interests, CATV and serv-
ice stocks.

The manufacturing category’s even
4% gain was responsible for raising the
over-all index because of the large total
market in this category. The manufactur-
ing increase offset declines of 8.2% in
the broadcasting with other major in-
terests category, 7.3% in CATV and
2.1% in the service category.

Purely broadcasting stocks increased
1.7% and programing stocks just under
1%.

As part of an expansion of the
BRrRoOADCASTING index. five companies
were added this month, three of them

having just gone public with stock sales:
in CATV, Cox Cable Communications
Co. and Cypress Communications Co.,
both sold over-the-counter, and in the
broadcasting with other major interests
category, Pacific & Southern Broadcast-
ing Inc., also over-the-counter.

Also added to the index were Plough
Inc.. on the New York exchange, in the
broadcasting with other major interests
division, and Transamerica Corp., also
on the Ncw York exchange, in the pro-
graming category.

Sale of 145,000 shares
offered by Music Makers

A New York firm that made its mark
writing music and jingles for TV and
radio advertising is planning to offer

The Broadcasting stock index

A weekly summary of market movement in the shares of 74 companies
associated with broadcasting, compiled by Roth Gerard & Co.

Total
Approx. Market
% change Shares Capitali-
Stock Ex- Closing Closing Month of Year to 1968 Out 2ation
symbol change Nov. 7 Oct. 31 Oct. date High Low (000) (000)
Broadcasting
ABC ABC N 664 6514 -7 - 1 75 44 4,709 $307,300
CBS cBS N 54 541{ + 1 unch. 61 44 23,665 1,283,800
Capital Cities ccs N 74 75 + 4 + 64 78 43 2,811 210,300
Corinthian CRB N 3637 3734 + 6 + 28 41 23 3,384 126,500
Cox coxX N 553 5514 + 4 + 5 65 44 2,879 159,800
Gross Telecasting GST (o] 33 34 + 4 + 8 37 28 400 13,600
Metromedia MET N 49%¢ 5234 +14 + 93 53 34 4,362 254,600
Reeves Broadcasting RBT A 354 35 o +264 10 1,825 63,900
Scripps-Howard SHB (o] 31k 314 + 6 + 18 34 24 2,389 74,700
Sonderling SDB A 37 37 -9 + 34 48 24 930 34,400
Taft TFB N 40 4214 + 3 + 14 46 30 3,363 141,700
To‘al 51,217 $2,671,100
Broadcasting with other major interests
Avco AV N 4414 434 -7 — 33 65 37 14,075 §612,300
Bartell Media BMC A 1454 1534 + 4 + 67 21 9 2,106 32,100
Boston Herald-Traveler BHT 8] 68 64 + 7 + 23 71 48 569 36,400
Chris-Craft CCN N 37% 3654 + 4 - 15 45 27 1,153 42,200
Cowles Communications CWL N 1434 15% + 9 + 1 18 13 3,625 57,100
Fuqua FQA N 37% 3714 + 6 + 8 45 33 3,600 94,200
Gannett (o] 393¢ 40 — 5 + 74 44 23 4,736 189,400
General Tire GY N 3234 3214 — 2 + 17 34 23 17,061 560,900
Gray Communications (o] 113¢ 1134 -5 NA 15 9 475 5,600
LIN (o} 28 28% - 6 + 51 31 6 1,550 43,3800
Meredith MDP N 4734 45% + 9 + 70 49 23 2,732 124,300
The Outlet Co. oTU N 28% 3034 +10 + 18 34 20 1,184 35,800
Pacific & Southern (o] 20 1644 —+30 NA 20 6 1,614 26,200
Plough PLO N 68 69 -7 + 15 79 52 6,761 466,500
Rollins ROL N 78 77 +1 + 69 78 43 3,959 304,800
Rust Craft RUS A 3034 634 -4 + 44 52 29 779 36,400
Storer SBK N 5034 51 -9 + 8 63 36 4,188 214,600
Time Inc. TL N 1033 1084 + 5 + 11 110 86 7,018 760,600
Wometco woM N 30% 30%¢ -3 + 31 34 18 3,815 117,800
Tota! 81,000 $3,761,000
CATV
Ameco ACO A 14% 15 -7 + 45 19 8 1,200 $18,000
Cox Catle [¢] 20% 2034 +26 NA 25 16 2,500 51,900
Cypress Communcations o] 18 18 -4 NA 23 12 808 14,500
Entron NRN [o] 10 10% + 3 +110 10 4 607 6,200
H & B American HBA A 2234 22%% + 4 + 58 24 10 2,956 67,600
Teleprompter TP A 673 63 -11 + 81 78 24 994 62,600
Vikoa VIK A 313 28%% ~19 + 91 37 13 1,364 39,400
Total 10,429 $260,200
Programing
Columbia Pictures CPS N uy 4414 13 + 55 43 23 4,701 $209,200
Commonwealth United cuc A 18 18% -3 + 61 22 7 6,087 114,900
Disney DIS N 7634 76 + 3 + 38 82 42 4,230 321,500
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145,000
public.

In a registration QOct. 25 with the
Securities and Exchange Commission,
Music Makers Group Inc., principally
owned by composer Mitch Leigh
(“Man of La Mancha”), proposes to
sell the securities at about $10 a share
to realize between $1.45 million and
$1.55 million.

Underwriter is to be Scheinman,
Hochstin & Trotta, which is to receive
warrants convertible over a period of
years into 14,500 common shares for a
price of $145. The underwriting firm
also has an option to purchase up to
10,000 additional shares at the same
price as the publicly sold shares.

Music Makers Group is presently
86.7% owned by Mitch Leigh Co., and
10.6% by Marvin A. Kemper, Mitch
Leigh Co. is 80% owned by Mr. Leigh
and 20% by Milton Herson. After the
sale of the securities, Mitch Leigh Co.'s
ownership will drop to 60.8%. Mr.
Leigh is chairman and Mr. Herson pres-

shares of its stock to the

Kempner is vice president of the com-
pany.

Music Makers includes these divi-
sions: Mark Century Corp., Mark Cen-
tury Sales Corp., Andrew Scott Inc. and
Renleigh Inc.

Mark Century sells radio programing
services (ID's, music programing and
other short programing bits) to stations.
Mark Century Sales, as the name im-
plies, is the sales arm. Mark Century
Sales also sells tailored animated film in
color to stations.

Andrew Scott and Renleigh are the
music publishing arms of Music Makers.

Music Makers Group owns 21%,
and individual stockholders in the ag-
gregate 59% of 5-kw daytimer wrEA
Manchester, N.H. {on 1370 kc).

For the fiscal year ended June 30,
Music Makers Group took in $1,475,-
114 in revenues. had income before
taxes of $427.050, and after taxes of
$206.219 (59 cents a share) with
350,000 shares outstanding. Total as-
sets of the company as of June 30

$1,847,274 were current assets. Total
current liabilities were listed as $1,077,-
674.

Music Makers Group also divulged
that it has an agreement with three
major advertising agencies guaranteeing
minimum annual billings of $230,000
providing the company does not create
or supply original music for TV and
radio commercials to more than five
advertising agencies during the year.
The contract is with Carl Ally iInc,
Wells, Rich, Greene Inc., and Doyle
Dane Bernbach, all New York.

Optico plans expansion
after stock sale

Optico Inc., New York, wholly owned
by MPQO Videotronics Inc., has filed a
registration statement with the Securi-
ties and Exchange Commission offering
150,000 shares for public sale through
Michael G. Kletz & Co., that city.
The offering price is $6 per share.
The company has agreed to sell to

ident of Music Makers Group. Mr. amounted to $1.996.073, of which Kletz. for $150, five-year warrants to
Total
Approx. Market
% change Shares Capitali-
Stock Ex- Closing Closing Month of Year to 1968 Out zation
symbol change Nov, 7 Oct. 31 Oct. date High Low {000)' {000)
Programing (cont.)
Filmways FWY A 34% 38 + 2 + 63 39 17 951 36,500
Four Star (o] 7 75§ +9 + 9 10 5 666 5,100
Gulf & Western GW N 4934 51 +11 - 14 66 39 11,680 595,700
MCA MCA N 477 4814 -4 - 2 53 43 7,764 374,600
MGM MGM N 4247 47 —10 - 2 55 36 5,759 270,700
Screen Gems SGE A 428 42 +13 + 47 43 23 4,048 170,000
Transamerica TA N 765¢ 7753 +15 + 47 30 44 28,859 2,240,200
Trans-Lux TLX A 567 6037 —25 +178 84 22 753 45,700
20th Century-Fox TF N 343 33 —-12 + b6 40 25 7,035 232,200
Walter Reade o] 1514 1637 +25 +103 17 7 1,662 27,800
Warner-Seven Arts WBS A 437y 4537 + 4 + 27 48 26 3,810 174,300
Wrather Corp., o] 14 133 -5 +293 15 4 1,710 23,500
Total 89,725 $4,841,900
Service
John Blair BLA o} 425 43 +15 + 69 44 20 1.080 $46,400
Comsat CcQ N 5234 53 — 2 + 7 65 42 10,000 530,000
Dayie Dane Bernbach o} 2944 30°; 4+ 3 — 27 41 31 2,104 64,700
Foote, Cone & Belding FCB N 1434 1434 + 4 - 5 20 13 2,157 32,160
General Artists o] 14 134 ~10 + 61 26 10 610 8,200
Grey Advertising o] 15%7 14}; —12 — 10 20 12 1.201 17,160
MPO Videotronies MPO A 15 1534 —11 + 3 18 11 517 7,900
Moavielab MOV A 1234 1234 -3 - 13 18 13 1,404 18,100
Nielsen o} 33 3414 - 8 - 15 40 27 5,130 177,000
Ogilvy & Mather o] 21 203 + 6 + 34 21 14 1,090 22,600
Papert, Koenig, Lois PKL A 634 65§ -2 unch. 10 5 791 5,200
Total 26,084 §929,300
Manufacturing
Admiral ADL N 20%% 197¢ — 6 + 5 25 i7 5,110 $101,600
Ampex APX N 34¢ 3534 — 3 -1 38 27 9,629 340,600
General Electric GE N 953, 95 +11 -1 100 80 91,068 8,651,500
Magnavox MAG N 5914 573¢ + 5 + 46 59 37 15,442 891,800
3M MMM N 1081 10833 + 5 + 15 120 81 53,793 5,829,800
Motorola MOT N 1374 1344y -4 + 15 154 97 6,122 824,900
National Video NVD A 1547 1314 +1 — 33 25 12 2,782 36,900
RCA RCA N 4714 47 -5 - 12 5% 44 62,606 2,942,500
Reeves Industries RSC A 624 733 + 4 + 4 9 5 3,240 23,900
Westinghouse WX N 74 75 — 2 + 7 79 60 38,064 2,854,800
Zernith Radio 4 N 5913 573¢ -1 + 1 66 51 18,860 1,086,800
Total 306,716 $23,585,100
Grand total §65,171 §36,048,600
Standard & Poor Industrial Average 112.87 112.86 + 1 + 7 114.70 95.05

N-New York Stock Exchange
A-American Stock Exchange
0O-Over the counter (bid price shown)

Shares outstanding and capitalization as of Oct. 31
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In each field, there

is a leader—and this leader
selectively attracts the major
share of men and women who are
leaders themselves.

Your best index of a business
paper's worth is the PAID
circulation it commands. People
pay for a publication because
they value it, want it, depend
upon it as a reliable source of
facts. Only quality of editorial
coverage can make this possible.

IN THE BUSINESS OF BROAD-
CAST ADVERTISING the leader is
BROADCASTING. Through the
pages of BROADCASTING, your
own advertising reaches more
than twice the paid circulation
among vital agency-&-advertiser
readers than any other

TV-radio publication can offer.
And at a cost-per-contact |ess
than half that of any other.

This is the largest audience with
the greatest potential at the
biggest economy. BROADCASTING
delivers it.

Broadeasting

THE BUSINESSWEEKLY OF TELEVISION ANO RADID

purchase 15,000 shares.

The company produces optical effects
for TV commercials, supplies TV sta-
tions with films and video tapes pro-
duced by others and sells and distributes
8mm sound film projectors designed for
commercial and industrial uses.

Of the net proceeds from the sale,
$100,000 will be used to increase sales,
promotion and advertising for film pro-
jectors and $400,000 for increasing the
inventory of projectors for sale and
rental. The balance will be added to
working capital.

The company has 350,000 shares
outstanding. Judd L. Pollock is presi-
dent.

Financial notes:

s WnNJU-Tv Newark-Linden, N. J., has
reported gross sales for the fiscal six-
month period ended last Oct. 31 of
$1.2 million, an increase of approxi-
mately $450,000 over the same period
last year. The Spanish-language UHF
station serving the New York area ex-
pects to bill more than $2.5 million for
the fiscal year ending April 30, 1969,

= Gulf & Western Industries Inc., New
York, has declared quarterly cash divi-
dends of all class and series of stock,
payable Jan. 1, 1969 to stockholders
of record on Nov. 29. G&W declared
the regular quarterly 7' cents per
share dividend on the common stock;

New lssue

This advertisement is not an offer to sell nor a solicitation of an offer to buy any
of these securities. The offering is made only by the Prospectus.

130,000 Shares
Rice Broadcasting Company, Inc.
Common Stock

($1.00 Par Vaiue)

Price $5.00 per Share

Copies of the Prospectus may be obtained from the
undersigned only in states where the securities may
legally be offered in compliance with the securities laws thereof.

The Robinson-Humphrey Company, Inc.

October 18,1968

$.4375 per share on the $1.75 series
A cumulative convertible preferred
stock; $.875 per share on the $3.50
series B cumulative convertible pre-
ferred stock; $.96875 per share on the
$3.85 series C cumulative convertible
preferred stock and $1.4375 on the
$5.75 sinking fund preferred stock.

s Sylvania Electric Products Inc., a sub-
sidiary of General Telephone & Elec-
tronics Corp., both New York, reported
a 50% increase in color TV sales for
the nine months ended Sept. 30. Syl-
vania sales for the first nine months con-
tributed $618,317,000 to GT&E's con-
solidated revenue and sales of $2,126,-
082,000. Sylvania’s net income was
$19,210,000. GT&E’s consolidated net
income amounted to $161,302,000 (or
$1.33 per share).

Public offering made
by Hal Roach Studios

Hal Roach Studios Inc., New York, TV
film and motion-picture producer, has
filed a registration statement with the
Securities and Exchange Commission
offering 130,000 shares for public sale
through Amos Treat Associates Inc.,
that city.

The offering price is $7.50 per share.
The company has agreed to sell Amos
Treat warrants to buy 13,000 shares
for $13.

The company, formerly Hal Roach
Inc., resumed active business in the fall
of 1967. In addition to TV-film and
motion picture production, the com-
pany licenses and rents motion pictures
and TV films.

Of the net proceeds of the sale,
$525,000 will be applied to proposed
new film productions and other projects.
The balance will be used for working
capital.

The company has outstanding 80,000
shares of preferred and 195,000 shares
of common stock. Hal E. Roach, presi-
dent, owns 29% of the preferred and
50% of the common. The directors
and promoters of the company acquired
195,000 common shares for an aggre-
gate of $50,000.

$26 million in debentures
offered by Chris-Craft

Chris-Craft Industries Inc., a diversified
firm with multiple broadcast interests,
has filed a registration statement with
the Securities and ‘Exchange Commis-
sion seeking registration of $26 million
of convertible subordinated debentures.

Of the debentures, $21.5 million will
be offered for subscription by stock-
holders at the rate of $100 for each 12
shares of common stock, for each 12
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shares of $1.40 convertible preferred
stock, or for each 24 shares of prior
preferred held. The debentures are
being offered through Loeb, Rhoades &
Co., and Shields & Co., both New
York.

Net proceeds of the bond sale will
be added to the company’s general
funds and be available for further ac-
quisitions and diversifications of its
business. The company has outstanding
1,395,461 common shares, of which
management officials as a group own
1.1%.

Chris-Craft owns kcor(1v) Los An-

geles, XpTv(TV) Portland, Ore.. and
WTCN-TV Minneapolis.
Company reports:
Metro-Goldwyn-Mayer last week re-

ported a steep drop in carnings. blamed
on “temporary factors,” including low-
er-than-expected boxofficc returns for
major film rcleascs, a loss on record
company operations and cancellation
of threc out of four nctwork television
series, for thc fiscal year ended Aug.
31:

1968 1967

Earned per share $0.16 852.52
Income before extra-

ordinary fitems 8,491.000 14,029.000

Net income 9.409,000 14.029.000

Norton Simon Inc., Fullerton. Calif.,
diversified firm which acquired Talent
Associates Ltd.,, New York, TV pro-
gram produccr, on Oct. !, reported
substantial growth in earnings for the
first quarter ended Sept. 30:

1968 1967

Earned per share %0.57 $0.34

Net sales 242.000.000 219,319.000

Net income 7.310,000* 5.255.000
Average shares

outstanding 10.526.000 10.287.000

*Exclusive of gain of $10.043.000 on sale
of stock of Crucible Stee! Corp.

Memorex Corp., Santa Clara. Calif.,
producer of recording equipment and
tape, reported increases in net sales,
net income and earnings per share for
the nine months ended Sept. 30:

1968 1967
Earncd per share* $0.83 $0.70
Net sales 39.956.000 23.310.000
Income before federal
and foreign income
taxes 6,200,000 4.454.000
Net income 3.020.000 2.316.000
Average shares
outstanding 3.660.000 3.588,000

*Adjusted to reflect conversion of com-
pany's 5% convertible subordinated deben-
tures on Feb. 1. 1968 and threc-for-one
stock sDlit-uD on Feb. 2, 1968,

Cohu Electronics Inc., San Diego, TV
equipment manufacturer, reported a
decline in net income for the nine
months ended Sept. 30 due to increased
development expenses during the first
six months of the year and imposition
of the federal surcharge on earnings:

1968 1967

Earned per share $0.17 $0.20

Net sales 6.769.016 6.097.569
Income before federal

income tax 470,036 502.194

Net Income 237,036 262.194

Shares outstanding 1,394,446 1.343.656

Ameco Inc., Phoenix-based manufac-

turer and installer of CATV systems, re-
ported a slight increase in net inconmie
but a decline in net sales for the first
fiscal quarter ended Sept. 30:

1963 1967
Earned Dper share (loss) $0.01 ($0.04)
Net sales 1,419,616 1,648.096
Net income (loss) 15,252 (46.308)

Shares outstanding 1,200,000 1,200.000

Lewron Television Inc., New York, re-
ported an increase in revenues and in-
come for six months ended Sept. 30:

19 1967
Earned per share $0.23 $0.10
Operating revenues 535.147 432,965
Net income 55,973 20,460

238,688 209,355

A. C. Nielsen Co., Chicago, reported
a 7% increase in consolidated sales for

Shares outstanding

the 12 months ended Aug. 31:
1968

1967
E t Share $1.22 $1.20
S:IIJ;Ed pe 83.414.521 77,711,015
Income hefore taxes 12.054.069 12,479,930
Net income 6,414,523 6,299,658

Note: 1967 Agures are restated to reflect the
acqulsition of Petroleum Information Corp.
on a pooling-of-interest basis and relevant
treatnient of deferred taxes. The 1968 earn-
ings per share are based on 5,240,300 shares
outstanding Aug. 31, 1968.

Vikoa Inc.. Hoboken, N. J., group
CATV owner and manufacturer of
CATY equipment, reported record sales
and increased earnings for the nine
months ended Sept. 30:

1968 s%sgz
Earned per share $0.56 B
Salrer; P nar 13.840,736 10,323,434
Net income 790,707 419,062

Shares outstanding  1.415.698 1,351,812

NEW ISSUE

This announcement is neither an offer to sell nor a solicitation of an offer
to buy any of these securities. The offering is made only by the Prospectus.

145,000 Shares

THE MUSIC MAKERS GROUP,

Common Stock
8.10 Par Value

Price $10.00 per share

=

November 1, 1968

INC.

Copies of the Prospectus may be obtained from the undersigned and such
other brokers and dealers as may legally offer these secnrities in this State.

Scheinman, Hochstin & Trotta

Incorporated
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A second series of ARB Station Seminars & Research
Clinics will begin soon, and the emphasis is on seiling better
with ARB.

We've streamlined the agenda to include more "“how to
use' information you've asked us to provide. In addition,
you'll get the story behind ARB data and learn of more
improvements in methodology that have been added.

The Clinic portion of the meetings will offer time for
discussion of your special research problems. You'll also
have an opportunity to tell ARB about additional informaticn
you would like added to future reports.

The ARB executives who will be conducting the seminars
are men who understand station sales and research prob-
lems. The ideas they will offer are sure to be of special
value to managers, sales managers, research and promotion
managers of every television station.

Here's this season's schedule — expanded to ten cen-
trally iocated cities and slated in two cycles. The first series
follows October report delivery and offers the added ad-
vantage of those in markets scheduled for November surveys
to attend prior to their first report of the season, The
second series follows delivery of November sweep reports.

82

SELLING BETTER WITH ARB

"I consider the ARB Station Seminars
most valuable and would like to see them
continued. ™

"I did find your seminar of significant
value and I would look forward to attend-
ing future sessions."

"The coverage of material was excellent
—and this pace should be kept up."

"I think the seminars are worthwhile
and look forward to attending the second
annual meeting."

e

Philadelphia......... ....Thursday, November 21, 1968
St. Louis oo ...Tuesday, December 3, 1968 |

| San Francisco.. ....Monday, December 9, 1968 ‘
_ - — _— I3

{  Washington...__.._...... Thursday, January 9, 1969

| Boston....... . .....Tuesday, January 14, 1969
Detroit............. . ..Thursday, January 16, 1969
Atlanta.. ... .. Tuesday, January 21, 1969
Dallas........ ... ........Thursday, January 23, 1969 !
Denver.......cooeeneen, .Tuesday, January 28, 1969

l Los Angeles............ : ....Thursday, January 30, 1969

Ask your ARB representative for registration material now
(open to the staff of all commercial television stations at no
charge). You're sure to profit by our efforts to put real
meaning into '‘selling better with ARB.”

YTIY 2) I‘AME'RICAN RESEARCH BUREAU

ge( C-E-i+R SUBSIDIARY OF CONTROL DATA CORPORATION
R

( o X’B"- WASHINGTON NEW YORK CHICAGD ATLANTA

ot 105 ANGELES SAN FRANCISCD
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International

U.S.-Mexico try again on treaty

Four points on AM band usage confront
third negotiating session in Mexico City

Representatives of the U.S. and Mexico
will sit down across a table from each
other in Mexico City, on Tucsday (Nov.
12) for the start of the third formal
negotiating session in two years in the
two nations’ efforts to agree on a new
treaty to govern their respective broad-
casters’ use of the AM broadcast band.

Members of the U.S. tcam expressed
hope—and it was no more than that—
that the upcoming talks, cxpected to
last 10 days, will end in agreement on
a new treaty. The two countries are
currently operating under the second
extension of the five-year treaty which
was to have expired June 9. 1966. The
present extension runs out Dec. 31.

The talks come less than two months
after technical experts representing the
two sides met in Washington in what
proved to be an unsuccessful effort to
resolve the issues still separating the
two countrics (BROADCASTING. Sept. 23).
Last May FCC Chairman Rosel H.
Hyde headed a special thrce-man team
that participated in what proved to be
generally fruitless talks on the treaty
in Mexico (BROADCASTING. May 20).

Formal negotiating sessions that have
been held occurred in Washington, in
September 1966, and in Mexico City,
in the following February.

As on those occassions, the U.S. dele-
gation this week will bc headed by Com-
missioner James J. Wadsworth, who is
chairman of thc negotiating team. The
delegation will also include Richard
Black, of the Statc Department, and
commission staff members Wallace E.
Johnson, assistant chief of the Broad-
cast Burcau, Bruce Longfellow, of the
rules and standards division, and Don-
ald S. Kanode, chief of the technical
and allocations branch.

Four points remain as obstacles to
final agreement. One involves the U.S.
effort to have Mexico permit U.S. day-
time-only stations operating on Mexican
clear channels to sign on before sun-
rise; this provision, if accepted by the
Mexicans, would benefit some 270
American stations. But the Mexicans
are said to be asking return permission
for their stations on U.S. clear channels
to operate postsunset.

One issue involves each side’s effort
to have included as “special cases,” and
therefore exempt from the requirements
of the treaty, a number of stations that
would be permitted to operate on the
other nation’s clear channels at night

A second “special cases” issue involves
stations operating on nonclear channels.
All told, some 60 U.S. and Mexican
outlets are involved.

The fourth point involves Mexico's
efforts to have the U.S. accept a lesser
priority than 1-A clear chanei for 1030
kc, on which wrz Boslon is the domi-
nant station, Mexico wants to clear the
way for an increase in power for a
Mexico City station that operates on
that channel.

One point on which agrecment was
reached early in the negotiations pro-
vides for an increase in power for some
20 class 1V stations on cach side of
the border, from 250 w to 1 kw. Other
points have either becn resolved or
referred for considcration to a joint
technical committee that was cstablished
to work on problems conccrning the
countries on a continuing basis.

CBS Labs steps up
foreign marketing

CBS Laboratories is expanding its mar-
keting of broadcast products overseas.
The expansion is expected to be placed
in effect some time next month.

The announcement, made last week
by Dr. Stafford L. Hopwood Jr., vice
president for business devclopment and
professional products, stresscd the role
of CBS's image enhancer, which of-
ficials said has rung up substantial sales
since its introduction in the U.S. about
a ycar ago.

CBS Laberatorics, a division of CBS
Inc., markets several broadcast prod-
ucts in the U.S. In addition to the image
enhancer (sells for approximately
$5,000), its products include clectronic
devices to measure and control sound
levels, digital display units (particular
use in TV newscasts) and mobile tele-
vision vans for pickups of news, sport-
ing and other events.

Dr. Hopwood said that CBS was in
negotiation with “several prospective
distributors to make available a com-
plete line of products to European
broadcasters.”

Image enhancement is a technique
CBS Laboratories developed to sharpen
the quality of television signals as they
are transmitted. The effect is to provide
crisper, more detailed pictures for home
viewing.

CBS officials pointed to the use of

color throughout the broadcast industry
both hcre and abroad as increasing the
demand for enhancers. The market for
the gear is made up of TV manufactur-
ers, nctwork affiliates, independent
broadcasters and advertising agencies
(for production purposes).

In the industrial and medical fields
the potential application of the image
enhancer is being studied for such areas
as X-ray technology and visual displays.
Still another area, according to Dr.
Hopwood, for the enhancer’s use is in
satellite communications. The Com-
munications Satellite Corp (Comsat)
has already ordered enhancers for use
at ground receiving stations where
they'll increase the sharpness of video
signals that are being received from sat-
ellites.

Football attendance lag
blamed on CATV

Cablc television apparently is winning
very few friends among owners of the
Canadian Eastern Conference footbail
teams who claim CATYV is hurting their
home attendances.

The Ottawa Rough Riders say they
have failed to fili their 27,000-seat home
stadium to capacity, despite the team’s
active contention for the conference
title. Average home attendance has been
about 22,000.

The empty seats, the officials claim,
arc attributable to local CATV importa-
tion of distant TV signals of stations in
Kingston, Ont.,, and Montreal, which
carry the Riders home games. “We've
been hollering for three years. And it
is going to gct worse before its gets
better,” says one team Sspokesman.

There arc  indications other con-
ference teams are also feeling the home
attendance pinch and blaming CATV.
The matter may be brought before the
Canadian Radio-Television Commission,
the government regulatory body for
broadcasting. It's said the conference
will arguc against CATV’s carrying
conference games without paying for
the rights. Currently the conference
negotiates contracts for television rights
with the Canadian TV networks and re-
ceives about $118,000 a team.

Abroad in brief:

Below border sale » Television Inde-
pendiente de Mexico. Mexico City, has
received a $1.1 million television equip-
ment order from Ampex Corp.,, Red-
wood City, Calif. Included are two
mobile TV vans, nine high-band, color
video-tape recorders, eight studio video-

BROADCASTING, Nov. 11, 1968

83



, ‘%@@j}\jﬁ v

NN

2 N
4
%E ¢
1963 ChiRisTyas 4 A ]
’?( "H’ AC.

Use Christmas Seals. It's a matter of life and breath.
Fight tuberculosis, emphysema, air pollution. %F

84 BROADCASTING, Nov. 11, 1968



tape recorders and a battery-operated
video tape recorder.

New O&M acquisitions s Ogilvy &
Mather, Ltd., Canada, agency for Pep-
peridge Farm Products and Campbell
soups by Campbell Soup Co. Ltd., has
been appointed for all additional Camp-
bell products. New billings are esti-
mated at $750,000, with the majority in
TV, for Swanson Frozen Foods, Franco
American, V8 Juice and new products.
These will now be added to the $1 mil-
lion O & M is already billing on Camp-
bell. Leo Burnett Co., Canada, was the
previous agency. )

BookNotes |

“The Great Comedians Talk About
Comedy,” by Larry Wilde. The Citadel
Press, New York. 382 pp. $6.95.

The author, a comedian, interviewed
16 top comedians, each of the meetings
was put on tape and “The Great Come-
dians Talk About Comedy” is the sum
total of the effort. All of the interviews
are current in that the material was
collected over the past two years. Each
comedian is introduced with a brief
biegraphical sketch along with some
samplings of the individual's humor.
Mr. Wilde’s contribution is for the
comic buff, and ever since radio’s on-
slaught on the funnybone. continued
with motion pictures and with televi-
sion, the fans would number just about
cverybody. The comedians: Woody Al-
len, Jack Benny, Milton Berle. Shelley
Berman, Joey Bishop, George Burns.
Johnny Carson, Phyllis Diller. Jimmy
Durante. Dick Gregory. Boh Hope.
George Jessel, Jerry Lewis. Danny
Thomas and the late Ed Wynn.

“The Golden Web: A History of Broad-
casting in the United Staies, Volume
11—1933 to 1953, 1968, by Erik
Barnouw. Oxford University  Press,
New York. 391 pp. $9.

With the public’s current dependence
on radio and television as primary
sources of news, it's difficult to remem-
ber a time a scant 30 years ago when
one of the media, radio, was fighting
for that very right to carry the news at
all. How it won that privilege—and
more—is detailed in this second volume .
of broadcasting history by Erik Barn-
ouw, chairman of the TV, film and
radio division of the Columbia Univer-
sity School of Arts. .

As a colorful chronicler of those two |
most formative decades Mr. Barnouw
delineates the formation and growth of
the major networks, and their creation
of a national rather than a local con-
sciousness and a strengthened executive
branch of government “at the expense |
of other elements in the body politic.” |

Crisp Bacon
iNn 90 Seconds

with INTERNATIONAL'S
MICROWAVE OVEN

The culinary wonder of space age cooking moves to your
kitchen with this new International countertop oven that
cooks with radar-spawned microwave power.

People on the go will welcome an oven that makes cooking
chores a pleasure. Imagine a “piping hot” TV dinner (frozen)
in 3%2 minutes* instead of 20 to 50 minutes. Bake a potato
in 5 minutes instead of 60 minutes. Warm a chilled baby
bottle in 60 seconds. Fry crisp bacon in 90 seconds on a
paper plate. Great for those leftovers.

International Microwave Oven is truly remarkable. No more
waiting for the oven to reach cooking temperature.

Countertop designed for the home, mobile home, or the
galley on your boat. No special wiring required. Works on
115 vac house circuit. Comes in baked vinyl white with
attractive trim. $545.00

Available direct from International or through your local appliance dealer.

*Timas listed are approximate and vary with size of item.

Write for folder

T
/o o \
INTERNATIONAL

CRYSTAL MFG. CO,, INC.

10 NO. LEE ® OKLA. CITY. OKLA, 73102
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Promation

ARB initiates awards
for use of research

The American Research Bureau, Belts-
ville, Md., has announced sponsorship
of a special Innovator Awards program
to recognize outstanding and creative
applications of audience research by TV
stations. Dr. Peter Langhoff, ARB pres-
ident, said the awards are being estab-
lished to provide recognition for effec-
tive uses of TV audience data in meet-
ing station objectives on a local or na-
tional level.

Gold, silver and bronze plagues for
the best uses of audience data will be
presented. The plaques will be displayed

during the National Association of
Broadcaster’s convention March 23-26,
1969, in Washington.

The competition is open to all U. S.
television stations. Entries must be ac-
companied by an official entry form
available from chairman, ARB Innova-
tor Awards committee, 4320 Ammen-
dale Road, Beltsville, Md., 20705. Entry
deadline set for the contest is Feb. 28,
1969.

Special presentations
set by PGW, Katz, H-R

Peters, Griffin, Woodward Inc., The
Katz Agency and H-R Rrepresentatives

will conduct seminars for their station
clients in conjunction with the annual
Broadcasters Promotion Association
seminar Nov. 17-19 in Miami Beach.

The reps have scheduled their meet-
ings Saturday, Nov. 16 in the headquar-
ters Deauville hotel. PGW’s session,
case-history and future-epportunity dis-
cussion, will be located in the Baccarat
room.

Katz's presentations, being handled
by research-promotion director Ken-
neth A. Mills and director of audience
development Ollie Blackwell, wiil be
given in the Cavalier room. H-R cli-
ents will meet in the Crown room to
hear promotion director Mel Gross-
man’s presentation.

Fatesafortunes

Broadcast advertising

Lewis J. Fuiks
Jr., creative asso-
ciate for copy,
Sullivan, Stauffer,
Colwell & Bayles,
New York. elected
VP.

Fred W. Dudak,
associate media
director, and Law-
rance J. Flink,
account executive,
Dancer-Fitzgerald-Sample. New York,
named VP's. D. James Hughey, ac-
count executive, D-F-S§ Dayton, Ohio,
also named VP,

Mr. Fuiks

James D. Donovan, account supervisor,
Carson/ Roberts/Inc., Los Angeles,
named VP and management supervisor.

James R. Benedict, Douglas M. Bo-
meisler, Eugene F. Cassidy and William
M. Rusch, account supervisors, Foote,

Cone & Belding, New York, elected
VPs.

Ivan Davis, VP and media director,
Weightman Inc., Philadelphia, named
senior VP and director of media serv-
ices.

James W. Evans, director of audience
and sales promotion, WTAR-Tv Nor-

folk, Va., appointed director of sales
development.

Andree Vilas Grabe, VP and creative
director, David Singer Associates, New
York, joins Viking Carpets Inc., that
city, as director of advertising and pro-

motion.

Arthor N. Mele, art director-producer.
Campbell-Ewald Co., Los Angeles,

joins Kaleidoscope Productions, Los
Angeles, commercial production house,
as staff director of live-action and ani-
mation.

Douglas P. Mac-
Intosh, manager
of creative serv-
ices, Young &
Rubicam, Detroit,
joins W. B. Doner
& Co. there as
senior art direc-
tor/senior broad-
cast producer.

TEELINEL  Bea Alexander,
Mr. Maclntosh in produc(ion de-
partment of MacManus, John & Adams,
Los Angeles. named production man-
ager, Melba Calkins, director of broad-
cast production for MJ&A, also named
traffic manager.

Steve Edwards, sales executive for Kya
San Francisco, joins KKoP(Fm) Redon-
do Beach, Calif., as general manager.

Bill Miller, program director, krRav Tul-
sa, Okla., joins KGGF Coffeyville, Okla.,
as operations manager. He succeeds
Richard Embody, who becomes man-
ager of kmix Muskogee, Okla. Will
Jones, KRav staff, succeeds Mr. Miller.

Norman Marcus, director of cultural
programing, WHyY Inc., Philadelphia
(wHYY-Tv Wilmington, Del., wuHY-FM-
Tv Philadelphia, all noncommercial),
named operations director.

Mort Crowley, program director and
air personality, KxoK St. Louis, named

station operations manager.

Media

Donald W. Reynolds Jr., head of staff-
management services division, Donrey
Media Group, Fort Smith, Ark., named
VP in charge of newly organized broad-
cast division.

S. W, Pai, head of own consulting and
construction firm, joins Aqua Instru-
ment Co., Syracuse, N. Y., as VP of
new CATYV division.

W. Byron Bellville, general sales man-
ager, kMox St, Louis, joins KWK
there as general manager.

Jim DeCaro, sales manager, wriL Phil-
adelphia, appointed station manager.
Luther Strittmatter, general sales man-
ager, wsal Cincinnati, joins WUBE
there as station manager.

Mrs. Kay Coustan, administrative as-
sistant. Family and Community Serv-
ice, Chicago, rejoins Keystone Broad-
casting System Inc. there as director
of station relations.

Programing

Clark Davis, operations director, Reeves
Broadcasting Corp., Charleston, S. C.,
joins National Telefilm Associates Inc.,
Beverly Hills, Calif., as Southeastern
division sales manager. Mr. Davis will
open new NTA Southeastern branch
office in Atlanta.

Don French, program director, KJoy
Stockton, Calif., joins wgRrR Buffalo,
N. Y. in same capacity.

Ray Marlin wsTC-aM-FM  Stamford,
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Conn., appointed program director.

News

Robert O. Jones, with KGMB-TV Hono-
lulu, joins NBC News Vietnam as cor-
respondent,

Dwight W. Bischel, producer-director,
wFLD-Tv Chicago, named news direc-
tor. He succeeds Dick Hance, who
joins Great Northern-Northern Pacific
Railroad, Minneapolis, as audio-visual
director.

Jack Emmerson, news director, wMAK
Nashville, joins KCkN-AM-FM Kansas
City, Kan., as managing news director.

Robert W. Delaney Jr., with wGBs Mi-
ami and news bureau of Time Inc.

there, named full-time reporter for
WGHS.

Keith Cummings, news and sports di-
rector, Kays-aM-Tv Hays, Kan., joins
WILS-AM-FM Lansing, Mich. as news
director.

Mark Ledbetter, with wrLBT(TV), WJDX-
AM-FM Jackson, Miss., appointed as-
sociate news director for both stations.

Gil Whitney, assistant news director,
KENS-TV San Antonio, Tex., joins WHIO-
Tv Dayton, Ohio as reporter.

Dick Gottschald, news director, wbio-
TV Duluth, Minn., elected president of
Northewest Braadcast News Association,
Minneapolis.

Carolyn Lewis, feature editor and radio-
TV news analyst, The Washington
Post, joins news department, wTOP-TV
Washington.

Promotion

Norman Ober, director of press and
program information, CBS Radio since
May 1963, named director of press and
public information, CBS Electronic
Video Recording (EVR) Division.

Barrie D. Richardson, special publicity
coordinator, Metro-Goldwyn-Mayer Inc.,
New York, joins MGM-TV there as
director of publicity and exploitation.

Leito F. Durley, business analyst, De-
troit Edison Co., joins wkBp-Tv De-
troit as sales promotion manager.

Ron Fagan, promotion director for
KJEO(TV) Fresno, Calif., joins kF1 Los
Angeles in newly created position of
director of product service.

Jeff Dane, creative director, WTAR-TV
Norfolk, Va., appointed audience pro-
motion and creative director.

Jane Gibbons, assistant promotion
manager, wvTv(Tv) Milwaukee, joins
wKTR-Tv Kettering. Qhio, as director of
promotion and sales promotion.

Laya Gelff, design coordinator, William
L. Pereira & Associates, Los Angeles,

named awards administrator, West, for
National Academy of Television Arts
and Sciences.

Equipment & engineering

Forest C. Eckhoff, senior electronics
technician, Atomic Energy Commis-
sion, Kansas City, Kan., joins Visual
Electronics Corp. there as district sales
engineer for Midwest.

Don Doughty, with wcCEee-Tv Freeport-
Rockford, lll., joins wpCa-Tv Washing-
ton as director of engineering.

Benjamin B, Bauer, audio research
scientist, CBS Laboratories, Stamford,
Conn., elected president of Audio En-
gineering Society, New York.

Neil M. Smith, with Washington con-
sulting firm of Kear and Kennedy, be-
comes partner. Mr. Smith joined firm
in 1963.

David F. Cassady joins engineering
staff of kcBs San Francisco. He re-
places Robert Conger, who resigned to
become chief engineer for KPAT-FM
Berkeley, Calif.

Sidney Holtzman, section head, reliabil-
ity and maintainability departments,
American Electronic Laboratories Inc.,
Lansdale, Pa., joins Per Corp., Doyles-
town, Pa., as manager of communica-
tion products division. Per Corp. is pro-
ducer of broadcast phasing and acces-
sory equipment.

Talbot Wentworth, manager of The
Okonite Co. plant at East Brunswick,
N. I., named general manager of Vikoa
Inc.’s cable facility at Freehold, N. I.

International

Rudie Koster, managing director of
Young & Rubicam, Amsterdam, and
Marec DeVos, managing director of
Y&R Madrid, named VP’s.

Colin Godbold, senior editor-reporter
for Canadian Broadcasting Corp., Tor-
onto, appointed Washington correspond-
ent.

Colonel Robert R. Eby, officer-in-
charge, Armed Forces Radio and Tele-
vision Service, Los Angeles, retired
Oct. 31, He is succeeded by Colonel
Robert Cranston, deputy director,
AFRTS, The Pentagon.

Deaths

Frank D. Fallain, 78, broadcasting pio-
neer and founder of wEAA (now WFDF)
Flint, Mich., died Nov. 3 in Flint. Mr.
Fallain founded station in 1922, He
sold in 1937 but remained associated
with it until his retirement in 1952.
He is survived by his wife.

Ramon Novarro, 69, star of silent fea-

ture films and more rzcently television
character actor, was found beaten to
death Oct. 31 at his home in North

Hollywood. Mr, Novarro appeared in
TV series that included Walt Disney's
Wonderful World of Color, Rawhide,
High Chapparral, Bonanza and Wild,
Wild West.

Allen Heacock,
40, general man-
ager of KDka
Pittsburgh, died
Nov. 4 in Pitts-
burgh of apparent
heart attack. Mr.
Heacock had been
general manager
of XDKaA one year;
previously he was
Mr. Heacock program manager
of wiNs New York, wsz Boston (all
Westinghouse stations), national pro-
gram manager of Bartell Broadcasting
Co.. New York, and program director
of kEvs Corpus Christi, Tex.

Barbara Oberhansley, 24, with Ameri-
can Red Cross. Vietnam, and volunteer
weather girl for the American Forces
Vietnam Network, Saigon, died Oct. 23
in San Francisco, apparently from over-
dose of pills.

McMartin makes it easy
to find out about the
new TBM series SCA

monitors

¥

Call Jack Ducart
personally (collect) at
402-342-2753

He'll tell you all
about the1o0 extra
exclusive features
available only on a
McMartin Monitor

¥*

McMartin industries, inc.

3104 Farmam Streel-Omaha, Nebrasis G8131
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forTheRecord

As compiled by BROADCASTING, Oct. 30
through Nov. 6 and based on filings,
authorizations and other FCC actions.

Ann.—anngunced. ant.—an-
tenna, aur.—aural., CATV-—community an-
tenna televislon. CH—critical hours. CP—
construction permit. D-—day. DA—direction-
al antenna. ERP—effective radiated power.
ke—kilocycles. kw—kilowatts. LS—local sun-
set. mc—megacycles. mod.—modification. N
—nlght. PSA—presunrise service authority.
SCA—subsldiary communications authorlza-
tion. SH—speclfled hours. SSA—sDecial serv-
ice authorization. STA—special temporary
authorjzation. trans.—transmitier. UHF—ul-
tra high frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual. w—
watts. *—educational.

New TV stations

Other action

» Review board in Anahecim, Calif., TV
broadcast proceeding. Docs. 18295-18300,
granted further Detition for additional time
filed Oct. 29 by Orange County Communica-
tions, extended to Nov. 7 time to file re-
sponsive pleadings to getitions to enlarge
issues filed by Goiden Orange Broadcasting
Co. Action Oct. 31.

Actions on motions

» Office of Opinions and Review in Jackson-
ville and Miami, both Florida. and Asheville,
N. C. (Florida-Georgia Television Co., Com-
munity First CorD., New Horizons Telecast-
ing Co., Florlda Gateway Television Co.,
Wometco Enterbrises Inc. and Wometco
Skyway Broadcasting Co.). TV proceeding,
granted bpetitlon by Wometco Enterprises
Inc. and Wometco Skyway Broadeasting
Company and extended to Nov. 12 time to
file opposition to applicatlon for review,
filed by Antwin Theatres Inc. on Oct. 18. of
review board’s action released Sept. 30
:%)ocs. 10834, 175824, 18185-6). Action Oct.

Abbreviations:

= Office of Opinions and Review in Savannah.
Ga, (Lewis Broadcasting Corp. and WSGA
Television Inc.}). TV bproceeding, granted
petition by WSGA Television Inc. to dis-
miss application for review: dismissed appli-
cation for review filed ADPril 29 by WSGA
Television Inc, and all related pleadings;
terminated proceeding (Docs. 16976, 16978),
Action Nov. 4.

s Hearing Examiner Millard F. French in
Anaheilm, Calif. (Orange County Broadcast-
ing Co.) et al.. TV proceeding. on request
by Voice of the Orange Empire Inc. con-
tinued date for further prehearing confer-
ence from Oct. 30 1o Nov. 6 (Docs. 18295-
300). Action Oct. 29.

» Hearing Examiner Forest L. McClenning
In Jacksonville and Miami. both Florida,
and Asheville. N. C. (Florida-Georgia Tele-
vision Co., Communijty First Corp.,, New

Horlzons Telecasting Co., Florida Gateway
Television Co., Wometco EnterDdrises Inc.
and Wometco Skyway Broadcasting Co.),
TV proceeding. granted motion by Wometco
Enterprises Inc. and Wometco Skyway
Broadcasting Co. and extended to Nov. 12
time to file responsive pleadings to answers
and objections of Antwin Theaters Inc. to
written interrogatories (Docs. 10834, 17582-4,
18185-6). Action Oct. 31.

Call letter application

s UHF-Hawalil
KOHM-TV.

Call letter actions

» Broadcasting-Telecasting Services, Ft. My-
ers, Fla. Granted WBBH-TV.

» Channel 25 TV Inc., West Palm Beach,
Fla. Granted WJUD(TV).

Inc., Honolulu. Requests

Existing TV stations

Final actions

» KLYD-TV Bakersfield, Calif.—Broadcast
Bureau granted CP to change ERP to 67.6
kw vis., 13.2 kw aur.: make changes in ant.
system. Actlon Oct. 31.

s Bay Broadcasting Co.. San Francisco—
Broadcast Bureau granted mod. of CP to
change ERP to 843 kw vis., 137 kw aur.
ant. height 1,310 ft.; change trans. location
to San Brunc Peak, KNBR-FM Building,
Dale City. Calif.: studio location to 760
Harrison St., San Francisco; change type
trans.: tyDe ant.; and make changes In ant.
structure. Action Oct. 28,

» WTWO(TV) Terre Haute, Ind.—Broadcast
Bureau granted CP to install precise carrier
frequency control equipment at main trans.
Action Oct. 31.

» *WUCM-TV University Center, Mich. —
Broadcast Bureau granted CP to change
ERP to 562 kw vis., 56.2 kw aur.,, and
change type trans. Action Oct. 28.

» KCIT-TV Kansas Clty, Mo.—Broadcast Bu-
reau granted mod. of CP to change trans.
site to apDroximately 101 ft. notth and 79
ft. west of present site: change ant. struc-
ture: franted mod. of CP and extended
completion date to April 29, 1969. Actlon
Oct. 29.

» KKBC-TV Lubbock, Tex.—Broadcast Bu-
reau granted CP to change ERP to 1185 kw
vis., 237 kw aur.: change trans. location to
1.2 mile south of city limits on University
Avenue., Lubbock: change studio location to
2013-15 50th Street: change type trans.., type
ant.., ant. structure; ant. helght 850 ft.
Action Oect. 29,

Other actions

s FCC informed David Dichter, Democratic
candidate for House of Representatives for
second district, New Jersey, that equal op-
portunities clause of Sec. 315(a) does not
apply in his complaint against WOR-TV New
York. Ann. Nov. 1.

s WEBR Buffalo, N. Y.—FCC denled appll-

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations = CATV
Appraisers * Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W., Washington, D.C. « D1 7-8531

catlon for rcview of review board decision
granting application of Ultravision Broad-
casting Co. for UHF ch. 29, Buffalo (Doc.
15255). Action Oct. 30.

» KFDA-TV and KGNC-TV. both Amarillo,
Tex.—Broadcast Bureau granted redquests
and extended time to file comments and
repiy comments to Dee. 2 and Dec. 17, re-
sDhectively, in establishing ant. farm area at
Amarillo. Action Sept. 30.

Action on motion

m Hearing Examiner David I. Kraushaar In
Moline, Ill. (Moline Televislon Corp. [WQAD-
TV], Community Telecasting Corp.). TV
proceeding, ordered record reopened for
limited purpose of hearing oral argument
and discussion on Broadcast Bureau's Deti-
tlon requesting extension of time from Nov.
14 until Dec. 30 for filing proposed findings
of fact and conclusions of law: scheduled
oral argument for Oct. 29 (Doc¢s. 179934).
Action Oct. 25.

Designated for hearing

» FCC desigpated for hearing application by
WATR-TV Waterbury, Conn., to make trans.
site, ant. height, powver and other changes.
Action Nov. 6.

New AM stations

Appiications

» Corry. Pa.—Brinsfleld Broadcasting Co-.
Seeks 1370 ke¢; 1 kw-LS, 500 w-N, DA-N, U.
P.O. address: 412 Montrose Avenue, Balti-
more 21228, Estimated construction cost
$18.000: first-year operating cost $35.000:
revenue $55.000, Principals: J. Stewart
Brinsfietd Sr. and J. Stewart Brinsfield Jr.
Messrs. Brinsfield own WHRN Herndon.
Va.. have 45% interest in WCIR Beckley.
W. Va., are applicants for new AM’'s at
Catonsville, Md. and Nables, Fla., are appli-
cants for new FM at Peoria, Ill., each own
33%% of pending application to purchase
WSMD-FM La Piata. Md. and each own
259 of real estate holding corporation. J.
Stewvart Brinsfield Sr. is pastor. Ann. Nov.

» Oil City. Pa.—Brinsfield Broadcasting Co.
Seeks 1340 ke; 1 kw-LS, w-N, DA-D, U.
P.O. address: 412 Montrose Avenue, Balti-
more 21228. Estimated construction cost
$13.000: first-year operating cost $32,000:
revenue $50,000. Principals: J. Stewart
Brinsfield Sr. and J. Stewart Brinsfleld Jr.
(each 509%). For interests of principals see
Corry, Pa. above. Ann. Nov. 1.

Start authorized

s KHAD DeSoto. Mo.—Authorized program
gperatlon on 1190 kc, 1 kw DA-D. Action
ct. 30.

Other actions

» Revlew board In Elmhurst. Ill., AM broad-
cast proceeding., Docs. 1696 granted
motion for extension of time filed Oct, 31
by Du Page County Broadcasting Inc., ex-
tended to Nov. 6 time to file replles to
exceptions to Initial declsion. Action Oct. 31.

= Review board in Reno. AM broadcast pro-
ceeding, Docs. 16110-16115, panel members
Berkemeyer. Slone and Pincock adopted
order granting motion to correct transecript
filed Oct. 22 by WGN Continental Broad-
casting Co. Action Nov. 4.

w Review Dboard In Warwick. N. Y., AM
Broadcast Proceeding, Docs. 18274-77, grant-
ed petitlon filed Oct. 29 by Taconic Broad-
casters, extended to Nov, 20 time to file
reply to opposition to petition to enlarge
issues. Action Oct. 31.

= Review board in Bayamon, P. R.. AM
broadcast proceeding, Doc. 16891, denled
petition for additlonal time for oral argu-
ment filed Oct. 31 by Augustine L. Caval-
laro Jr. Action Nov. 4.

Acticns on motions

» Hearing Examiner Thomas H. Donahue in
Sumiton and Cullman. both Alabama (Sumi-
ton Broadcasting Co. and Cullman Music
Broadcasting Co.), AM Dproceeding, contin-
ued hearilng from Nov. 4 to date to be de-
termined later and scheduled further con-
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ference for Dec. 6 (Does. 18204-5). Actlon

Nov. 1.

= Hearing Examiner Thomas H. Donahue {n

Collinsville, Va. and Chapel Hill. N. C. (Ra-

dio Collinsville Inc. and 1530 Radio). AM
proceedin®, uPon request by partiés to pro-

ceeding, scheduled further prehearing con-

grtengg for Oct. 30 (Docs. 18245-6). Action
ct. 29.

= Hearing Examiner Thomas H. Donahue in
Collinsville, Va. and Chapel Hill. N. C. (Ra-
dio Collinsville Inc. and 1530 Radio). AM
proceeding. ordered examiner's statement
and order following prehearing confercnece
Is vacated: ordered further prehearing con-
ference scheduled for Dec. 17 (Docs. 18245-
6). Actlon Oct. 30.

= Hearing Examiner David I. Kraushaar in
Grandview and Kansas City. hoth Missouri
(H-B-K Enterprises and Broadcasting Inc.).
AM proceeding, because of pendancy before
review hoard of joint petition for approval
of agreement and other relief filed by appli-
cants Aug. 20, which together with respon-
sive pleadings could result in climination of
need for hearing. and pending outcome of
applicants’ joint effort to resolve issue out-
side of hearing process. conlinued hearing
without date (Docs. 18183-4). Action Oct. 29,

s Hearing Examiner David I, Kraushaar in
Medford. Ore. (Medford Broadcaslers Inc..
R. W. Hansen. Radio Medford Inc. and W.
H. Hansen), AM and FM proceeding, post-
poned prehearing conference from Nov. 29
until Dee. 2 (Docs. 18349-53). Action Oct. 29,

= Hearing Examiner Chester F. Naumo-
wiez. Jr. in Boynton Beach and Naplcs,
both Florida (North American Broadcast-
ing Company. Radio Boynton Beach Inc..
Boynton Beach Community Scervices Inc. and
Radio Voice of Naples). AM proceeding.
ordered hearing be governed by proccdures
set forth on record of prehearing conference
of Oct. hearing is scheduled to com-
Bxcfincfo Jan. 6. 1969 (Docs. 18310-3). Action

Call letter applications

= Tylertown Broadcasting Co..
Miss. Requests WTYL.

8 Mt. Carmel Broadcasting Co.. Mt. Carmel.
Pa. Requests WMIM. !

Call letter action

= Prattvllle Radio Inc.,
Granted WPXC.

Designated for hearing

8 FCC designated for hearing applications
for new AM by Sundial Broadcasting Co.,
Parma and Howard L. Burris. Warren. both
Ohio. Sundial seeks 1000 kc. 500 w. DA-D.
Mr. Burrls seeks 1000 ke. 1 kw. DA-D, Ac-
tion Oct. 30.

Tylertown,

Prattville,  Ala.

Existing AM stations
Final actions

® WAYD Ozark, Ala, — Broadcast Bureau
granted llcense covering CP for new station
and specify type trans. Action Oct. 29.

® WNPT Tuscaloosa, Ala. — Broadcast Bu-
reau granted license covering use ol formor
main trans. as alternate-main-nighttime and
auxillary-daytime trans. Action Oct. 31.

® KACY Port Hucneme. Calif,—FCC granted
CP to change from 1520 kw. 10 kw-D, 1 kw-
N. DA-2 to 1520 ke, 50 kw-D, 1 kw-N. DA-2.
Aclion Oct. 30

» KOHO Honolulu—Broadeast Bureau grant-
cd license to increase power and install new
type trans. Action Oct. 31.

= KSGM Chester, IIL—FCC granted applica-
tion to relocate main studio at studios of
3lf{()SGM-I-"M Ste. Genevieve, Mo. Action Oct.

= KMA Shenandoah. Towa—Broadcast Bu-
reau granted license covering gse of former

(r)nainatrans. as alternate-main trans. Action
ct. 31.

® WPTX Lexington Park. Md.—Broadcast
Bureau granted CP to replace explred per-
mit. Action Oct. 31.

= WDMV DPocomoke City. Md.—Broadcast
Bureau granted license covering uyse of for-
mer main trans. for auxillary purposes.
Action Oct. 28.

® KEXS Excelsior Springs. Mo.—Broadcast
Bureau granted license covering CP for new
station. Action Oct. 29.

» KOKO Warrensburg, Mo.—Broadcast Bu-
reaw granted license covering change In

ant.-trans. and studio location. Actlon Oct.
28.

8 KCOW Alliance, Neb.—Broadcast Bureau
granted mod. of license to change hours from
U time to SH. Mon.-Sat.: 6 a.m. to 7:30 p.m..
Sun.: 6:45 a.m. to 7:30 p.m. Action Oect. 31.

® KLUC Las Vegas -— Broadcast Bureau
granted license covering change in frequency
and Increase in power: installation of new
type trans.; specify new Llype Llrans. Action
Oct. 31.

= KALG Alamogordo. N. M.—Broadcast Bu-
recau eranted ficense covering incrcase in
daytime power, Instailution of new trans.,
and specify type trans. Action Oct. 28.

2 WBBS Jacksonville, N. C.—Broadcast Bu-
reau granted license covering CP for new
statlon. Action Oct. 29.

® WGNI Wilmington. N, C.—Broadcast Bu-
reau granted CP to replace expired permit.
Action Oct. 31.

® KTYN Minot, N. D.—Broadcast Burcau
granted license covering CP for new station
and specify studio and remote control loca-
tion. Action Oct. 29,

8 WADK Newport, R. [.--Broadcast Bureau
granted license covering changes. Action
Oct. 28.

= WEMB Erwin. Tenn.—Broadeast Bureau
granted license vovering change in ant. sys-
tem. Actlon Oct. 28,

® WSKT Knoxville. Tenn.—Broadeast Bu-
reau granted license covering increase Iin
power, change in station designation, instal-
lation of new trans.. change in ant. sy¥stem;
specily type trans. .\clion Oct. 31,

= KIVY Crockett. *cx.—Broadcast Barcau
granted CP to increase power to 1 kw: con-
ditions. Action Oct. 30,

= KXYZ Houston—Broadcasl Bureau granted
license covering installation of auxiliary
trans. Action Oct. 28.

s WKEX Blacksburg. Va.—Broadcast Bu-
reau granted mod. of CP to change ant.-
trans. location to 0.35 mile south Rt. 655,
1.8 miles west of Blacksburg. studio to be
determined: conditions. Action Oct. 28,

& WLLL Lynchburg, Va.—Broadcast Bureau
granted license covering ¢hanges. Action Oct.
1.

= WGH Newport News. Va.—Broadcast Bu-
reau granted CP to install alternate-main
night trans. at 0.2 mile north of intersection
of Main & Willow Drive. Hanmwpton, Va.:
granted mod. of CP to delete request to
change studio location: change type trans.:
granted mod. of CP to ¢xlend completion
date to Jan. 1. 1969. Action Oct. 31.

® KEDO Longview. Wash.—Broadcast Bu-

reau granted license to cover CP. Action
Oct. 31.

Other action

® FCC informed Californians Azalnst the

Tax Trap Injtiative. Los Angecles. that it
cannot conclude that KLAC, that city. failed
to comply with requirements of fairness
doctrinc. Ann. Nov. 1.

Actions on motions

= Office of opinions and review in Cliflon
Forge and Roanoke, both Virginia (Image
Radio Inc. and Impact Radio Inc.), renewal
of licenses of WCFV and WPXI, granted
Petition by Image Radlo Inc. and extended
to Nov. 1 time to file reply to Broadcast
Bureau's opposition to supplemental peti-
tion for reconsideration and/or for termlna-
8on gt procecdings (Docs. 17945-6). Action
ct. 28.

® Office of opinlons and review in Clifton
Forge and Roanoke. hoth Virginia (Image
Radlo Inc. and Impact Radio Inc¢.), renewal
of licenscs of WCFV and WPXI. granted
petition by Image Radio Inc. and extended
to Nov. 8 time to file reply to Broadcast
Bureau's opposition to supplemental petition
for reconsideration and/or for termination
of proceedings (Docs. 17945-6). Action Nov.
4.

= Chiel Hcaring Examiner James D. Cun-
ningham in Mobile. Ala. (Azalea Corp.,
W.G.0.K. Inc. [WGOK]. Peoble’s Progres-
sive Radio Inc. and Mobile Broadcast Serv-
jce Inc.). AM proceeding. ordercd. subject
to objection. that Chester F. Naumowicz
is substituted for Elizabeth C. Smith as
cp)residlng officer (Doecs. 17555-8). Actlon
ct. 31.

s Chiet Hearlng Examiner James D. Cun-
ningham in Henderson. Nev. (1400 Corp.
[KBMI] and Joseph Julian Marandola).
AM proceeding. ordered, subject to objec-
tion. that Isadore A. Honig in lieu of Eliza-

COMPARE...
YOU'LL BUY
a CCA
FM Transmitter

LoCoo,

L
w el

i
1
Bk

CCA is the only major FM equip-
ment supplier who uses modern
zero bias triodes in a grounded
grid configuration. We've only
lost three tubes in over 100 instal-
lations and some of these tubes
are in operation after 20,000
hours. CCA tube cost is almost
negligible. CCA FM Transmit-
ters don’t require neutralization.
They're superstable and ex-
tremely reliable. They are very
efficient and draw less power
from the line than any
competitive transmitter.

Compare — you'll agree
with your fellow broad-
casters. CCA FM trans-
mitters cost less to buy,
less to operate, are un-
surpassed for reliability.

+ G
[
|

=
H

CCA Electronics Corp.
716 Jersey Avenue
Gloucester City, N. J. 08030
Telephone: (609) 456-1716
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beth C. Smith serve as presiding officer
(Docs. 168134). Action Oct. 31.

= Chlef Hearing Examiner James D. Cun-
ningham in New York (City of New York
Municipal Broadcasting System [WNYC)),
AM proceeding, ordered, subject to objec-
tlon. that Basil P. CooPer is substituted for
Elizabeth C. Smith as presiding officer
(Docs. 11227 and 17588). Action Oect. 31.

& Hearlng Examiner H. Gifford Irion In

Tempe, Arlz. (Tri-State Broadcasting Co.

gKUPD]), AM proceeding. continued hearing

gom 2?3ct. 31 to Dec. 10 (Doec. 17TT77). Action
ct. 0

s Hearing Examiner H. Gifford Irlon In
Sunbury, Pa., Stirling and Watchung, both
New Jersey (Sunbury Broadcasting Corb.
[WKOK], Herbert P. Michels. and Kel
Broadcasting Co.), AM proceeding, ubpon
examiner's own motion, certified to review
board joint petition for leave to amend filed
by Kel Broadeasting Co. and Herbert P.
Michels (Docs. 18291-3). Action Oct. 24.

Call letter application

s KPCN. Republic Broadcasting Corp., Grand
Prairie, Tex. Requests KKDA.

Designated for hearing

® FCC designated for consolldated hearing
apblications of WRDS South Charleston and
Claude R. Hill Jr.., Fayetteville, both West
Virginia, WRDS seeks change from 1410 ke,
1 kw-D. to 1450 kc. 1 kw-D. 250 w-N. Mr,
Hill seeks new AM on 1450 ke, 1 kw-D, 250
w-N. Action Oct, 30.

New FM stations
Applications

s Groton, Conn.—Lawrence A. Reilly and
James L. Spates. Seeks 105.5 mc. ch. 288A.
3 kw. Ant. helght above average terrain 275
ft. P.O. address: Box 298, West Springfleld,
Mess. 01089, Estimated construction cost
$23.310: first-year operating cost $10,000;
revenue none. Principals; Lawrence A, Rell-
ly and James L. Spates (each 50%). Messrs.
%ellly and Sbates own WSUB Groton. Ann.
ov. 5,

®» Peoria, Ill.—Brinsfield Broadcasting Co.
Seeks 105.7 mc. ch. 289, 50 kw. Ant. height
above average terrain 316 ft. P.O. address;
Box 666, Herndon., Va. 22070. Estimated
construction cost $18.528: first-yvear obDerat-
ing cost $30,000: revenue none. Principals:
J. Stewart Brinsfield Sr. and J. Stewart
Brinsfleld Jr. (each 50%). Messrs. Brins-
field own WHRN Herndon. have 45% Inter-
est in WCIR Beckley, W. Va,. are apblicants
for new AM's at Catonsville, Md. and Nables,
Fla., each own 33%9% of pending application
to purchase WSMD-FM La Plata. Md. and
each own 25% of real estate holding corbo-
ration. J. Stewart Brinsfield Sr. is pastor.
Ann. Nov. 4.

s Pontiac, Ill.—Pontiac FM Broadcasting
Co. Broadcast Bureau granted 103.1 me, ch.
276, 3 kw. Ant. height above average ter-
raln 185 ft. P.O, address: ¢/o M. O. Simund-
son. Box 212A. Pontiac, Ill. 61764. Estimated
construction cost $22.112: first-year operating
cost $20.000: revenue $20,000. Princibals:
Merton J. Gonstead D. C. and Dorothy Mey-
thaler (each 50¢%). Mr, Gonstead owns
33%9 of chiropractic clinle. Mr. Gonstead
and Mrs. Meythaler each own 33%4% of
KAGE Winona. Minn. and WPOK Pontlac,
I1l. Applications to sell KAGE to third part-
ner of partnership and to sell remaining %
of WPOK to Mr. Gonstead and Mrs. Mey-
thaler are pending. Action Oct. 30.

m *University Heights, Ohio—John Carroll
Untversity. Seeks 88.9 mc, ch. 205, 14,98 w.
Ant. height above ground 153.3 ft. P.O. ad-
dress: c¢/o Milton_J. Roney, Northpark &
Miramar Drives. University Heights. Ohlo
44118, Estimated construction cost $12.313.18:
firsi-year operating cost $1.620: revenue
none, Principals: John Carroll University
board of trustees. Very Reverend Joseph O.
Schell, S. J.. president. Ann. Oct. 31.

Starts authorized

s KDNO(FM) Delano. Calif. — Authorized
program operation on 985 me¢, ch, 253,
gRP 362.5 kw horiz., 6.2 kw vert. Action
ct, .

u KWWL-FM Waterloo, Iowa-—Authorized

program operation on 107.9 mc, ch. 300,
ERP 100 kw. Actlon Oct. 24,
= KEYN-FM Wichita. Kan. — Authorized

program operation on 103.7 me, ch, 279,
ERP 58 kw. Action Oct, 28.

u WMBC-FM Columbus, Miss.—Authorized

program operation on 103.1 me, ch. 276,
ERP 3 kw. Action Oct. 25,

s WWTX(FM) Corinth. Miss. — Authorized
program operation on 95.3 me, ch. 237, ERP
3 kw. Actlon Oct. 25.

s KULP-FM EI Campo. Tex. — Authorized
program operation on 96.9 me, ch. 245, ERP
27 kw. Action Cct. 28.

s *WRFW(FM) Rlver Falls. WIs.—Author-
ized program operation on 88.7 mc, ch. 204,
ERP 410 w, Action Oct. 29,

Fina! actions

s *Walllngford, Conn.—The Choate School
Foundation Inc. Broadeast Bureau granted
90.1 me. ch. 211, 10 kw. P.O. address: Chrls-
tian Street, Wallingford, Conn. 06492, Esti-
mated construction cost $6,599: first-year
operating cost $800: revenue none. Princi-
pals: Cralg D. Munson, Rev. Seymour St.
John, Dr. F. Tremaine Billings Jr., et al.,
8(5“ members of board of trustees. Action
ct. 28.

m Fosston, Minn.—Fosston Broadcasting Co.
FCC granted 107.1 mc, ch. 296, 3 kw. Ant.
height above average terrain 111 ft. P.O.
address: Box 49, Park Rapbids, Minn. 56470.
Estimated construction cost $6.050: first-year
operating cost $2,000; revenue $2.000. Prin-
cipals: E. P. De La Hunt Jr., sole owner.
Mr. De La Hunt owns KEHG Fosston_and
is majority owner of KPRM-AM-FM Park
Rapids. Action Oct. 30.

s Clovis. N. M.—Friend Radio Inc. Broad-
cast Bureau granted 99.1 me, ch. 256, 28.99
kw. Ant. height above average terrain 269
ft. P.O. address: c/o James C. Self. 1400
Oakhurst Road, Clovis, N. M, 88101. Princi-
pals: Frank N, Rierson. vice president and
Ken White, vice president (each 27.419%),
James C. Self, president (12.07%) et al. Mr.
Self 1s sole owner of advertising agency,
Mr. Rierson is 40% owner of automobile
agency. Mr. White is 469% owner of live-
stock sales company and 40% owner of
cattle feeding and housing business. Action

. 25,

= Murfreesboro. Tenn. — Middle Tennessee
State University. Broadcast Bureau granted
89.5 me, ch. 208, 185 w. Ant. height above
average terrain 93 ft. P.O. address: ¢/o Mr.
Lane Boutwell. Middle Tennessee State Uni-
versity, Murfreesboro, Tenn. 37310. Esti-
mated construction cost $17.777.50: first-
year obDerating cost $15.000: revenue none.
Principals: Applicant will operate under au-
thority of Tennessee State Board of Educa-
tion, Action Oct. 29.

Other actions

= Review board in Boulder. Colo., FM broad-
cast proceeding, Docs. 17029-30, banel mem-
bers Berkemeyer and Slone adopted order
granting motion for corrections to transcribt
of oral argument filed Oct. 21 by Environ-
mental Science Services Administration. Ac-
tion Nov. 4,

® Review board In Aurora. Ind.., FM broad-
cast proceeding., Docs. 18264-65. granted
motion for extension of time filed Oct. 30 by
Dearborn County Broadcasters. extended to
Nov. 4 time to file reply to Broadcast Bu-
reau's supblenentary comnients on Detition
to enlarge issues. Action Nov. 1

Actions on motions

m Chief Hearing Examiner James D. Cun-
ningham in Eufaula, Ala. (Dixle Radlo Inc.,
and Harry 1. Goggans and Charles E. Gil-
more db/as Bluff City Broadcasting Co.), FM
proceeding. designated Hearing Examiner
H. Gifford Irion as presiding officer: sched-
uled prehearing conference for Dec. 4 and
hearing for Jan. 8, 1969 (Docs. 18384-5).
Action Oct. 24.

m Chiet Hearing Examiner James D. Cun-
ningham in Reno (Brian E. Cobb), FM pro-
ceeding, granted petition by Broadcast Bu-
reau and dismlssed application of Brian E,
%)bb for new FM (Doc. 18135). Action Oct.

s Chief Hearing Examincr James D. Cun-

ningham in Reno (Brian E. Cobb), FM pro-

ceeding. by actlon released Oct. 31. can-

celled hearing scheduled for Nov. 25 and

lt:rminated proceeding (Doc. 18135). Action
ov, 1.

» Chief Hearlng Examiner James D. Cun-
ningham {n Albuquerque. N. M. (R. Edward
Ceries and Jack C. Hughes), FM proceed-
ing, granted petition by R. Edward Ceries
for leave to amend appDlication to show
ijoan commitment of $15,000 from relative:
ordered amended abpblication retained in
hearing (Docs. 182134). Action Oct. 24.

m Chiet Hearing Examiner James D. Cun-

ningham in Albuquerque, N. M. (R. Edward
Cerles and Jack C. Hughes), FM proceeding,
ordered, subject to objection, that James D,
Cunningham is substituted for Ellzabeth C.
Smith as presiding officer (Docs. 18213-4).
Action Oct. 31.

» Hearing Examiner Thomas H. Donahue in
Rockmart, Ga. (Georgia Radio Inc. and
Faulkner Radio Inc.), FM proceeding, as
result of Oct. 25th prehearing conference,
scheduled further prehearing conference for
Dec. 13 and continued hearing from Dec. 9
5ntll 2gan. 21, 1969 (Docs. 18314-5). Action
ct. .

s Hearlng Exanlner Thomas H. Donahue in
Aurora, Ind. (Pearborn County Broadcasters
and Grepco Inc.), FM proceeding, granted
petition by Dearborn County Broadcasters
to amend aDblication to shore up financial
qualifications (Docs. 18264-5). Action Oct. 29.

Call letter application

® Guntersville Broadcasting Co.,
ville, Ala. Requests WTWX(FM).

Call letter actions

®» University of Maine, Bangor, 3
WMEEL L. 4 Me. Granted
s Shaw University, Raleigh, N, C, Granted
*WSHA(FM).. g ran
= Mid-Ohio Communications Inc.,
ville. Ohlo. Granted WBBY (FM).

= WEMEB Inc.. Erwin, Tenn. Granted WXIS-
(FM).

Gunters-

Wester-

Existing FM stations

Final actions

= WLOP-FM Jessup., Ga.—Broadcast Bureau
granted license covering new station:; specify
type ant. Action Oct. 29

5 WVEM(FM) Springfield, IIl, — Broadcast
Bureau granted license covering change In
ant.-trans. and studio location with remote
control; and other changes. Action Oct. 28.

» WTGI(FM) Hammond, La.—Broadcast Bu-
reau granted license covering changes. Aec-
tion Oct. 28

s WFMD-FM Frederick, Md.—Broadcast Bu-
reau granted CP to install vert. polarized
ant. and change ant. helght to 1,160 ft. Ac-
tion Oct. 28

= KNCV(FM) Rochester, Minn.—Broadcast
Bureau granted license covering new sta-
tion; spbecify type trans. Action Oct. 29,

8 KPWD(FM) Pientywood, Mont. — Broad-
cast Bureau granted mod. of license cover-
ing change in the name of licensee to Em-
Dire Broadcasting Corp. Action Oct. 31.

5 WKSN-FM Jamestown, N. Y.—Broadcast
Bureau granted application for remote con-
trol; condition. Action Oct. 31,

5 WABC-FM New York—Broadcast Bureau
granted license covering use of former main
trans. and former ant. for auxiliary pur-
poses only. Action Sept. 6. :

s WNBC-FM New York—Broadcast Bureau
gr!:ntseld license coverihg changes, Action
ct. 31,

s WHDL-FM Olean, N. Y,—Broadcast Bu-
{leau cgrtant.ed license covering changes. Ac-
on Oct. 28.

s WRUN-FM Utlea, N. Y.—Broadcast Bu-
reau granted mod. of SCA to make changes
in programing. Action Oct. 28

s WHBC-FM Canton, Ohio—Broadcast Bu-
reau granted license covering use of former
main trans. for auxiiiary purDoses only.
Action Sept. 23.

= WWGO-FM Erie. Pa.—Broadcast Bureau
granted mod. of CP to change trans. loca-
tion to intersection Knoyle Road and Dewey
Road. 2 miles northeast of Hammet; change
tybpe trans.: make changes in ant, system,
ERP 50 kw. ant. height 500 ft.: remote con-
trol permitted. Action Oct. 28.

s KCOR-FM San Antonlo, Tex.—Broadcast
guree:lﬁ granted license covering CP. Action
ct. 31.

» KWWM(FM) Stephenville, Tex. — Broad-
cast Bureau granted license covering new
station. Action Oct. 29,

s KWIC(FM) Salt Lake City—Broadcast Bu-
reau granted CP to change trans. location
to Coon Peak. Oquirrh range of mountains,
Salt Lake City: install new type trans., new
type ant.: make changes {n ant. system,
:l;_:RP 13 kw, ant. height 3650 ft. Action Oct.
1.

s WESP(FM) Charlotte Amalie, V.I.—Broad-
cast Bureau granted mod. of CP to change
ant.- trans. location to Crown Mountain, St.
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash,, D.C. 20006 296-6400
Member AFOCE

JAMES C. McNARY
Consulting Engineer
National Press B8ldg.
Wash., D. C. 20004

Telephone District 7-1205
Momber AFOCE

~Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Bax 798. Upper Montclair, N.]. 07043
Phone: (201) 746-3000

Member AFOOE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bldg.
783-0111

Washington, D. C, 20004
¥ember AFOCE

COMMERCIAL RADIO
EQUIPMENT CO,
Everett L. Diilard, Gen. Mgr.
Edward F, Lorentz, Chief Engr,
PRUDENTIAL BLDG.

347-1319
WASHINCTON, D. C. 20005
Member AFGOR

A, D. Ring & A:ssociates

42 Years' Experience In Radio
Engineering

1710 H St., N.W. 298-6850
WASHINGTON, D. C. 20006

Member AFCOR

GAUTNEY & JONES
CONSULTING RADIO ENCINEERS

930 Warner Bldg. National 8-7757
Washington, D. C. 20004

Kember AFOCE

Lohnes & Culver

Munsey Building District 7-821%
Washington, D. C. 20005

Member AFOOE

KEAR & KENNEDY

1302 18th St.. N.W. Hudson 3-9000
WASHINCTON, D. C, 20006

Member AFCON

A, EARL CULLUM, JR.
CONSULTING ENGINEERS

INWOOD POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360

Momber AFOCR

GUY C. HUTCHESCON
817-261-8721
P. O. Box 808
1100 W, Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St,, N.W.
Republic 7-6646

Washington, D, C. 20005
Momber AFOOR

GEO. P. ADAIR ENG. CO.

CONSULTING ENCINEERS
Radio-Television
Communications-Electronics
2029 K St., NNW., 4th Floor
Washington, D. C. 20006
Telephone: (202) 223-4664
Momber AFOCHE

KEAN, SKLOM & STEPMENS
CONSULTING RADIO ENGINEERS
19 E, Quincy Street
Riverside, 1llinols 60546
{A Chicago Suburb)

Phone 312-447-2401

Momber AFOCR

HAMMETT & EDISON
CONSULTING ENCINEERS
Radic & Television

Box &8, International Airport
San Francisco, Californla 94128
(415) 342.5208

Momber AFCOE

JOHN B. HEFFELFINGER
$208 Wyoming PI. Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Sulte 716, Associatlons Bldg.
1145 19th St.. N.W., 659-3707
Washington, D, C. 20036
Momber AFOOR

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Snowville Road

Cieveland, Ohlo 44141

Phone: 216-526-4386
Momber AFOON

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Application and Fieid lnlilurlnl

345 Colorado Blvd.—8020
Phone: lArel Code 303) 333-5562
X 910-931-0514
DENVER, COLORADO
Momber AFCCE

A. E. Towne Assoes., Ine.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrisl Road
San Carlos Califorala 94070
(415) 592-13%4

PETE JOHNSON
& Associates

CONSULTING am-fm-tv ENGINEERS

P.0. Box 4318 304-925-6281
Charieston, West Virginla

MERL SAXON
CONSULTING RADIO ENCINEER

622 Hosking Street
Lufkin, Texas 75901
634-9558 632-2821

WILLIAM B, CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Worth, Texas
AT 4-9311
Member AFCOE

RAYMOND E. ROHRER
Consulting Radic Engineers
317 Wyatt Bldg.
Washingten, D. C. 20005
Phone: 347-9061
Member AFOCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49034
Phone: 517—278-6733

JOHN H. MULLANEY
ond ASSOCIATES

Suite 71,
1150 Connoctlcut Ave., N.W.
Washington. D. C. 20036

Phone 202-223-1180
Momber AFCON

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 €, 56 St. 29 South Mall
New York Plainview
N. Y. 10022 N. Y. 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, P.E.
Consulting Engineer
§ Exchange St.
Charleston, 5, C. 29401
A/C 803 723-47715

SERVICE DIRECTORY

TERRELL W. KIRKSEY

Consulting Engineer
5210 Avenus F

Austin, Texss 78751
(512) 454-7014

PAUL DEAN FORD
Broadcast Engineering Consultant
R. R. 2, Box 50
West Terre Haute, Indiana 47885
(812) 533-1661

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S, Market St.

Lee’s Summit, Mo.
Phone Kansas Clty. Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Avs.
Cambridge. Mass. 02138
Phone (617) 876-2810

SPOT YOUR FIRM'S NAME HERE

Te Be Seen by 100,000* Readers
—among_them, the deculon-mak-
ing station owners and manag-
ers, chief engineers and techni-
cnans—:pnllcants for am, fm, tv
and facsimiie facilities.

*ARB Continuing Readership Study

Telecommunication Comsultaats
International, inc. (FCD
Offers Consuliting Services
in Telecommunications
Gerald C. Oross, President
1028 Connecticut Avenue, N.W.
Suite 1024-1030 Wash.. D.C.
Phone: (202) 659-1155
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Summary of broadcasting
Compiled by BROADCASTING, Nov. 6, 1968

Not
On Air Total On Air Total
Licensed CP's On Air CP's Authorized
Commercial AM 4,213 17 4,230 69 4,299
Commercial FM 1,858 59 1,917 193 2,110
Commercial TV-UHF 4952 10 5052 12] 517:
Cammercial TV-UHF 117 46 162 159 322
Educational FM 344 14 358 28 386
Educational TV-VHF 70 4 74 3 1‘_‘”“, 77
Educational TV-UHF 64 29 93 18 o1
Station boxscore
Compiled by FCC, Oct. 1, 1968
Com't AM  Com'l FM Com't TV Educ FM Educ TV

Licensed (all an air) 4,201 1,840 6122 343 134
CP’s on air (new stations) 25 59 54 12 33
Total on air 4,226! 1,899 6652 355 167
CP’s not on air (new stations) 72 209 173 29 21
Total authorized stations 4,298 2,108 839 384 188
Licenses deleted Q 1 0 0 0
CP’'s deleted 0 1 0 0 0

1 includes two AM’s operating with Special Temporary Authorization, and 25 educational AM'
t Includes twa VHF's operating with STA's, and one licensed UHF that is not on the air.

Thomas, near Charlotte Amalie; change type
ant., type trans.; make changes in ant. Sys-
tem. ERP 50 kw. ant. height 1500 ft. Action
Oct. 31.

s WXMT-FM Merrill. Wis.—Broadcast Bu-
reau granted license covering new station,
specity type trans. Action Oct. 29

Call letter applications

® WMRO-FM, Aurora FM Inc.,
Requests WAUR(FM).

u WFQM(FM), Quality Broadcasting Corp.

Aurora, Il

of San Juan. San Juan, P. R. Requests
WKYN-FM.

Call letter action

s WKLR-FM Booth Amerlcan Co.. Toledo,

Ohio. Granted WKLR(FM

Renewal of licenses,
all stations

m WTAF-TV Marion. Ind.—Broadcast Bu-
reau granted renewal of license. Action Oct.
31

» KBUB Sparks. Nev. — Broadcast Bureau
granted renewal of license. Action Oct, 29

w Broadcast Bureau granted renewal of li-
censes of following transtators: K12FM Fort
Stockton: KT78CM and . Wheeler
county, all Texas. Actlons Oct. 29.

» Broadcast Bureau Sranted renewal of li-
censes for following stations and co-pending
auxiilaries: KCLV Clovis. N. M.: KHAT and
KHEP-AM-FM both Phoenix: KHOS Tucson.
Ariz.; KMVT(TV) Twin Falls, Idaho; KAPR
Douglas, Ariz. Actions Oct. 31.

Modification of CP's
all stations

» Broadcast Bureau granted mod. of CP's
and extended completion dates for following
stations: WNUZ Talladega. Ala. to Dec. 1:
WDAN Danville, Ill, to Jan. 31, 1969: KSEN
Shelby, Mont. to Nov. 29: KOBY Reno to
March 30, 1969: WHN New York to April
16. 1969; WEEP Pittsburgh to April 15, 1969:
WCHS Charleston, W. Va. to Nov. 15,
Actions Oct. 31.

u Broadcast Bureau Branted mod. of CP's
and extended combpletion dates for following
statlons: KGMR-FM Jacksonville, Ark. to
March 29, 1969; KPRI(FM) San Dlego to
May 7. 1969 WWSD Monticello, Fla. to
Nov. 15 AL-FM Logansport, Ind. to
Jan. 1 969 KRNT-FM Des Moines, Jowa
to Aprll 1. 1969; XLN Potomac-Cabin
John, Md. to April 15, 1969: WFXM(FM)
Jackson. Miss. to April 28, 1969: WQMA
Marks. Miss. to Aprli 4. 1969: KGMO-FM
Cape Girardeau, Mo. to Jan, 1, 1969: KHAD
DeSoto, Mo. to Nov. 15: NCR(FM) Wil-
mington, N. C. to Aprll 13, 1969: WLNG-
FM Sag Harbor, N. Y, to Feb. 13, 1969;
KPNW-FM Eugene, Ore. to May 25 1969;
WWGO-FM Erle. Pa. to May 20. 1969:
KNWC-FM Sioux Falls, S, D, to March 6,
1969: WCCV-FM Charlottesville, Va. to May

7. 1969: KWSC Pullman. Wash, to March
10, 1969: KBBX(FM) Seattle to May 6,
1989 WDMP—FM Dodgeville, Wis. to Jan.
14, 1969; AWA Miilwaukee to Nov.
Actlons Oct. 29

m Broadcast Bureau granted mod. of CP's
to extend completion dates for following
stations: WDAN-FM Danville, Ill. te Jan,
31, 1969: WCHO-FM Washington Court
;—iouse. Ohio to March 22, 1969. Actlons Oct.
1.

Other actions, all services

m Broadcast Bureau granted licenses cover-
Ing following new statlons: WZZW Augusta,
Ga,; WATZ-FM Alpena, Mich.; WQMU(FM)
Indiana, Pa.; WCHQ(FM) Camuy. P. R.;

*WCBC(FM) Menphis; WBEV FM Beaver
Dam, Wis. Actions Oct. 29,

Processing line, all stations

u Following AM abplicatlon wlll be ready
for processing Dec. 10: WSSA Morrow. Ga..

Clayton Broadcasting Co., Has: 1570 ke, 1
kw-D _(College Park., Ga.). Req: 1570 kc,
5 kw-D (Morrow, Ga.). Action Cct. 30.

Translator actions

= Grantham Mines. Warm Spring Camp.
Calif. —Broadcast Bureau granted CP for
VHF TV translator to serve Warm Spring
on ch. 12 by rebroadcasting KORK-TV Las
Vegas. Actlon Oct. 29.

® Take ‘Television Association, Bayfield,
Colo.—Broadcast Bureau granted CP for
new VHF TV translator to serve Vallecito
Reservoir_area on ch. 2 by rebroadcasting
?{'JOAT-TV Albuquerque, N. M. Action Oct.

m K74AD Pagosa Springs. Colo.—Broadcast
Bureau granted asslgnment of license of
UHF TV translator to Pagosa Springs Tele-
vision Association. Action Oct. 31.

8 WOBAW Greene., Del., Schoharie and
Otsego countles, Gilboa, Prattsville and Rox-
bury. ajl New York — Broadcast Bureau
granted mod. of CP of VHF TV translator
to extend completlon date to Aprll 30, 1969.
Actlon Oct. 31.

m Broadcast Bureau EBranted CP's to replace
expired permits of following UHF TV trans-
lators: K77CC Captain Cock, K79BS Pahala
and K72DF Waimea (Kamuela), all Hawaii.
Actions Oct. 31.

s K70EN Manhattan, Kan,—Brcadcast Bu-
reau granted mod. of CP of UHF TV trans-
later to make changes in ant. system. Ac-
tion Oct. 31.

m K12FS Kilgore. Neb. — Broadcast Bureau
granted CP of VHF TV translator to change
frequency to ch. 9, 6-1 mcs, and call
slgn to KO9IW. Action Oct. 31.

m K72BO Paradise Valley. Golconda, Win-
nemucca and vicinity, all Nevada—Broadcast
Bureau granted CP for UHF TV translator
to change trans. location to Hinkey Summit,
approximately 12 mlles north of Paradise

Valley: make changes in ant. system. Actlon
Oct, 31,

m Penasco Soclal Action Commlittee, T.V.
Committee. Penasco, N. M.—Broadcast Bu-
reau granted CP for new VHF TV translator
to serve Penasco on ch, 6 by rebroadcasting
KOB-TV albuauergque, N. M. Action Oct. 25.

» K74BX Elgin. Lagrande. Unlon and Baker,
all Oregon—Broadcast Bureau granted mod.
of CP of UHF TV translator to extend com-
pletion date to April 30, 1969. Actlon Oet. 31,

u KO5CP Dell City, Tex.—Broadcast Bureau
granted CP to change frequency to ch. 6,
82-88 mcs. and call sign to KOGFS of VHF
TV translator. Action Oct. 31.

m Millard County School District. Oak City,

Utah—Broadcast Bureau granted P for
new VHF TV translator statlon to serve
Lynndyl and Oak City on ch. 6 by rebroad-

gatlns KUED(TV) Salt Lake City. Action
ct X

» Millard County School District. Sciplo,
Utah—Broadcast Bureau granted CP for new
VHF TV translator station to serve Sclplo
and Holden on c¢h. 6 by rebroadcasting
KUED(TYV) Salt Lake Clty. Action Oct. 30.

m Peoples TV Association Inc., Moses Lake.
Wash.—Broadcast Bureau granted CP's for
new UHF TV translators to serve Moses
Lake, Warden. Rovyal City., and_Othello
areas on ch. 75 by rcbroadcastlng KREM-TV
Spokane: and on ch. 81 by rebroadcasting
KHQ- TV Spokane. Action Oct. 29.

w KC4FD Sheridan and Fort MacKenzie.
both Wyoming—Broadcast Bureau granted
CP for VHF TV translator to replace ex-
pired permit. Action Oct.

CATV

Initial decisions

u Hearing Examiner Forest L. McClenning
in Initial deeislon denled petitions of Akron
Telerama Inc.. Akron; Telerama Inc.. Cleve-
land and Lorain Cable TV Inc, Lorain, all

hio, for waiver of rules to Dermlt Importa-
tion of distant TV signals into Cleveland
TV market (Docs. 17357-9). Ann. Nov.

m Hearlng Examlner Chester M. Naumowicz
In initial decision granted permission for
Service Electri¢ Cable TV Inc to carry dis-
tant _signals HL-TV, KBS-TV and
WIBF-TV, all Phlladelphia. on only Its
Mahanoy City, Pa. system (Docs. 18193-5).
Ann. Nov. 6.

Other actions

m Review board In Lexington, Ky.. CATV
proceeding, Doc. 16990. scheduled oral argu-
ment before panel of review board for Dec.
3 in Washington. Ann. Nov. 5

Actions on motions

m Chief Hearing Examiner James D. Cun-
ningham in Birmingham, Ala. TV market
(Clear Vision TV Co. of Bessemer, Televue
Cable Alabama Inc., Jefferson Cablevision
Corp.). CATV proceeding. extended DPro-
cedural dates and extended hearlng from
Nov. 19 to Jan. 28, 1969: ordered petition
for continuance filed jointly by petitioners
%lsnu;fs’ed as moot (Doc. 1 ). Action
ct.

m Chief Hearing Examiner James D. Cun-
ningham in Blrmingham, Ala. TV market
(Clear Vision TV Co. of Bessemer, Televue
Cable Alabama Inc., Jefferson Cablevision
Corp,), CATV proceeding, ordered, subject
to objection, that Forest L. McClenning is
substituted for Eiizabeth C. Smith as pre-
siding officer (Docs. 18064-6). Action Oct. 31,

a Chief Hearing Examiner James D. Cun-
ningham jn Clinton. Iowa (Clinton TV Cable
Co.). CATV broceeding In Quad City (Daven-
port, Iowa. Rock Island-Moline, IIl.) TV
market. ordered, subject to objection. that
Herbert Sharfman is substituted for Ellza-
beth C. Smith as presiding officer (Doc.
18024). Action Oct. 31.

s Chief Hearing Examiner James D. Cun-
ningham in Toledo, Qhio (Buckeve Cable-
vision Inc.}, request for special relief pur-
susant to Sec. 74.1109, ordered sublect to
objection, that Charles J. Frederlick Is sub-
stituted for Ellzabeth C. Smith as presiding
officer (Doc. 17882), Action Oct. 31.

m Hearing Examiner Forest L. McClenning
In Cleveland TV market (Akron Telerama
Inc.. Lorain Cable TV Inc. and Telerama
Inc.), CATV proceeding, hearing examiner
having motion to strike or for other relief
filed by Storer Broadcasting Co. Oct. 16,
pleading in_subDort thereof of Broadcast Bu-
reau filed Oct. 24 and opposition to motion
flled Oct. 23 by Teierama Inc.. granted mo-
tion to strlke to extent that affidavit of

(Continued on page 99)
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CLASSIFIED ADVERTISING

Payable in advance. Check ¢r merey Crder trly.

Situations Wanted 252 per werd—22.00 minirum.

Applicants: If tapes or filme ere submitted, rledss sed £1.CC for each fackage
to ccver handling charge. Forviard remitiance zeparalely. All transtripr’ons, pha-
tos etc., addressed tc cex ruThers asé sent at cwner's ritk, BROADIASTING
excressly repudiates any liakility cr responsbility for ireir cusiza, or oreiorn.

Help Wanted 30¢ per ward—3IZ C3 mrinirum.

Deadline for copy: Must ke received by Mcnday for publication next Monday.
Display ads S23.C2 zer inch. 5" or over billed at run-of-book rate.—Stations for
Sale, Wanted to Buy Stations, Employment Agencies, and Business Opportunity

20556

advertisinrg reguire cisglay spaca. Agensy commission Only on display space.
All other classifications Iz per v.ord—34.00 minimom.

No charge for tling bex number.

Address replies: c/¢ BROADTAZTING, 1725 Delales St 100o. Lawingten

Sales—(cont’d)

RADIO
Help Wante_q"__
Management
Sales manager by successful Flerida station in
growirg  rnarket,  Excellerr  ocportunity  for  ntan

record. Box L-3, BROADCASTING.
Sales minded siancn manager, Salars and borus
Cl.s chance to earn part ownership Small market
n Carolinas Bow L-55, BRCADCASTINC.

vath proven

market who s
for an experi-

mic-Atiantic  small

Manager for
sales. Opportunit:;

evperienced 10

eaced calesman to move up, Bon L-¥3. BROAD-
CASTING, -
Manager wanted., Major marter mdwest fullime

AM and FM radio stations have immediate opening
tor aggressive manager Man looking for challengz
with growth opportunity shedd write Bow L-117,
BROADCASTINC.

Branch studio manager—long established---success-
ful—e~cellent salary. Call cr wrnite Vv, Wa"e".‘,f"'
R Clark, WHLT, Huntington, Indiang 21$-356-
1641,

Branch studio manager, cify of 5.000. Must hancle
sates and local news. Midwestern small town or
rural  bachgronnd preferred. Send resume, fape,
photo, Mr, Talley. WSMI, Litchfield, 1ilincis.

Branch studio manager—long establistec---success-
ful-—excellent salary. Call or write V. Warren, or
R Clark, WHLT, Huntingtor, Inciana., 11¢-236-
1641,
WOBT Radio, Rirnelander, currently khas an upper-
tunity for some young man with lots of enthusi-
astic sales ability to jon the sales staff. Along
with goed working conditions. the man we hire
will be paid salary-commission commensurate with
his capabilities Fringe benefits ang paid vacation.
Address all correspondence to WOBT Radio, Rhine-
lander. Wisconsin 545C1.

Radio Time-Salesman—Excellent opporturity for
young enthusidstic man. You must have expernence
Send resume to jim Smith. WSAI Radio, W. sth &
Matson Place, Cincinnati, Orio 452C4.

Need sales manager for aumber one station in grow-

ing medium market, preferred account list, guaran-
tee plus commission, Borus. fringes. Send full re-
tiume to R M. McKay, Jr, Box 113, Columbia.
enn,

How ambitious are ‘ou’> A young go-getter. full
of ideas, experienced n sales. 2x-35 can grow with
our chain. obtain stock options, be trained in man-

agement Salary and commission We have opening
in Ft. Pierce. Florida. Call cor write Hudsen C.
Millar, Box 3032

S, l_— d

Salary plus commission. Perma-

Capable, loyal mamager for establiched 10C0 watt
community radio station. Must be familiar with ail
dhases of AM radio. Preferably scmeone with ex-
perience within the Commonwealth of Virginia.
send resume and references to Bnv €72, Culpeper,

Virginia 22701. After 13 years, present manager
retiring.
Sales

South Florida Cost—medium size markef, 5 lw
fulltime facility. The experienced sales person we
are_looking for is now employed ar a northern
radio station, Each year ke dreams of makirg his
present income and pofentially more in Florida
where he and his family can enjoy outdoor living
year around. This is your golden oppertunity, Com-
pensation mutually set after we are in contact.
write Box K-271, BROADCASTING ‘*oday with
resume. Replies confidential.

Major Philadelphia FM station has career opporiu-
nity for aggressive, experienced salesman. Salary
plus commission, Replies confidential. Box L-%€,
BROADCASTING.

Established and growing 300,000 market needs pro-
ductive, imaginative sates manager—salary, plus
commigsion, plus overide—gocd oppartunity. Bow
L-125, BROADCASTING.

Top station in America's finest chain has oppor-
tunity for unlimited growth from account execu-
tives into management. Fringe berefits second to
none. Send full resume to Box L-134, BROADCAST-
INC.

Oppottunity to join young, growing group cperation
in Pacific Northwest, Excellent frirge benefits.
Opening now for salesman for small market con-
{emporary easy listening station. Also need first
phone announcer. Confact Hank Erdman, KODL,
Box 74!, The Dalles, Oregon (5031 256-23CO.
Salesman-announcer for work in "Lerd of Pleasant
Living"” with small market station. Short air-shift,
pleasant working conditions and fringe benefits.
Excellent starfing pay. Send resume t¢c WOMY,
P.O. Box 525, Salisbury, Maryland.

Small market needs Salesman with announcing-pro-
duction ability, WDNT, Dayton, Tenn

Salesman with play-by-play experience. Unusual
permanent opportunity for  experienced salesman
wishing to combine profitable sales with Big Ten
and high school football ard basketball play-by-
plav.  All details and requirements first letter.
WEAW, Evanston, lllinois. 60202

neni. Full/part time. 219-S63-4111,

SORRY FOR THE INTRUSION

. .. but if you find replies to a
BROADCASTING classified cluttered
with “sales talk” from other publi-
cations, please consider the source.
They're using us for the same rea-
son you are . . . huild a business,
find a hetter job, fill a vacancy, buy
or sell something. That's why
BROADCASTING’s Classified Section
is THE marketplace for everybody
and everything in broadcasting.

Announcers

Talk man—Esperienced cormuricator for regular
shift at cre ¢f naticn’s outstancing all-talk, two-
way radis  stations—with substartial  exgerience.
Must have first phore ticiet, but will do no main-
tenance. Tep station in a tcp market, Send resume,
air check end refarences to Box H-3, BROADCAST-
INC.

If you want to grow—grow with our chain. Im-
merliate opening for anncuncer with st ticket, No
maintenarce, & to midnight shitt at MOR on the
cast's heautiful DelMerVa peninsula. Send tepe, re-
syme and references 1o Box H-283, BROADCASTING.

Announcer with gccd lknowledge cf riddle-music
for Texas Guif Coast station. No tape please. Box
K-219, BROADCASTING,

Announcers—{(cont’d)
Immediate opening for 1n-tempo MOR  morning
man. 1000w, 24 Mour mid-est regional station.
in marhet. i atdvancement. Many

Chance fur
g2 Leszfirs, Write Bo £-_:l, BROADUASTING,

Mature announcer for MCR gsfternoon shift with
Western Farsmsihznia cirgle-station market  Send
tape, rzsirve, prgic aad salary requirements first
leiter. Bc. K-2:3, BROADCASTING.

MOR station, authoritaive wowce Anility rc hanale
music, talk, news Cood oouortumity for right man.
Send tape, picture. resamre. Tapes returrea W,
Perna. network affiliare  Cood starting  solary.
Reply Bax L-5, BROADCASTING,

Mature announcer-first phore. We need a maturs
anncuncer for a MCR format with a first, who caa
either co record snows untii the cows come home.
o7 Can move into management. 500C watt daytimer
in central Penna. Benehts. Money excellent. Cood
worging conditions. Fine community. Send resume.
letter and 1zpe 16 Box L-13, BROADCASTING.
Enlarging staff—AM/FM Need music men, news-
nén, engineers (Ist ohone) & ctalesmen. Contact
immediately—resume and 1apes CBS—Middle At-
lantic area, Bos L-25, BROADCASTING,

Medium market w i maior market sound wants
stable morning man  with first ticket Contem-
porgry rusic, No mainterance Piicto, tape, resume
to Operation Cirector. Box L-~33. BROADCASTING.

Need immediately, Contemporary all-night man with
Hirst tickel; ~o maintenance. An equal opportunity
Ier«;réwlcyor. lape, res.me ¢ Box L-34, BROADCAST-

Staff announcer for one ot midwest's finest radio
and television stations. Great opportunity for young
man with raown and television experience. Send
complete rasume anC.or air check to: Box L-58,
BROADCASTINC.

Immediate opening (or staff announcer MOR oper-
alion, Goed location ang working conditions. Send
lape. resume anc picture to Box L-68, BROAD-
CASTING.

Announcer-—standard Spanish dialect, college gradu-
ate, who can wrile some production work and
editing for package programing service located in
southeast. Interested only in quality Spanish voice
without regional accent Salary commensurate with
qualifications. Send comblete resume and tape in
confidence to Box L-¥C. BROADCASTINC.

Small Nebraska staticn has opportunity for announc-
er-salesman. Cood opportunity for growth. Pleasing
personality and good woice required, and the desire
for improvement Immediate opening. Write Box
L-81, BROADCASTING,

New Mexico daytimer needs CGW announcer—some
sales. Send resume, tace and snap. References will
be checked. Box L-&3, BROADCASTINC.

Deejay first phone Major midwest rr-mrker. $150.00
to S20C OC a week depencing on ability. Box L-98,
BROADCASTINC,

Florida adult station seeung experienced announc-
er-procuction man. Thir¢d phone. Mail tape and
resume. Box L-102, BROADCASTING.

Morning man wanted fcr New England small market.
Pleasant area . . . all_rypes sports, Send tape to
Box L-106, BROADCASTING.

Experienced, quality anncuncer—good voice—needed
by easiern Massachuserts M.O.R, Sports or news
background helpful. Send tape and resume first
letter. Box L-111, BROADCASTING.

It's happened again Wren Philadelphia, Boston,
Washingron and cthers need pros, they steal from
us, Fact is, they just den't krow any better. Top
40 professionals send ycur tape now. Box L-114,
BROADCASTINC.

Florida-$150.00 per week t5 ctart.
personalify-teda"s music. exper enced
porary rrusic format. Semc tape ard
Box K-272, BROADCASTING.

Bright ysurg
n contemn-
resume 1o

Upper midwest radio-TV growp fo add experienced
announcer. 5 day week Exceptional working con-
ditions Pulse rated numoer one. MOR. Send tape,
picture and rasume to Bex L-121, BROADCASTING,
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Announcers—(cont’'d)

Announcers—(cont‘d)

News—{cont’d)

Exceltent salary for qualified announcer in MOR
station near New York City. Box L-122, BROAD-
CASTING.

Top 10 market contemporary giant adding a first
phone pro for production/news/weekends. Develop
into permanent air personality within 6 months.
Box L-123, BROADCASTINC.

KtGO, St. Anthony, ldaho needs announcer with

first class license, Beginner or experienced. No
maintenance.

Growth opportunity with young, expanding group
operation in Beautiful Pacific Northwest., Possibili-

ties limited only by ability. Excellent Fringe bene-
fits. Opening now for first phoné announcer on
contemporary easy listening small market station.
Sales position also open. Call or send resume to
Larry Shaw, KODL, Box 741, The Dalles, Cregon
{5031 296-2300.

Announcer wanted for permanenrt position: Experi-
anced announcer-continuity writer at a top notfch
southeastern Ohio MOR station. Contact Jim Saul,
Radio Station WATH, Athens, Ohio.

Immediate opening for afternoon drive man ex-
perienced only—no floaters. Rush tape. photo and
(r:esurlne to Jack Gale, WAYS, Charlotte, North
arolina.

WCMI now looking for man who can do top flight
air show and handle sports play by play. Immediate
opening. Cood salary. Rush tapes and resume. Box
949, Ashland, Kentucky.

WCRO, Johnstown, Pa. has immediate opening for
experienced announcer. Permanent Modified Top
40. Phone Ceneral Manager. 814-536-5158.

Combo man with first phone. Maintenance and
short air shift, Small market. Good working condi-
tions in the "‘Land of Pleasant Livirg"”. Good start-
ing pay with fringe benefits. Daytime station.
Send tape and resume fo WDMV. P.O. Box 825,
Salisbury, Maryland.

MOR small market. Two announcers. One experi-
enced-do sell-production spots. One beginner lo
iearn. Audition-resume. WDNT, Dayton, Tenn.

New Wisconsin daytimer needs a pro! The man
we're looking for has a minimum of 5 years
experience, has probably worked in medium or major
markets but prefers smaller markets, is married,
has service behind him., knows the value of com-
munication rather than enunciation. knows how to
program MOR music, can work six hours a day on
the air, and likes working with new equipment in
moderately clush surroundings. We'd like to pay
this man $i50 per week with a promise of a long
term association. Contact me with a complete re-
sume and tape: Bruce Micek, owner/manager,
WELF, Mohawk Drive, Tomahawk, Wisconsin 54487,

Announcer for small rural market. Cood voice but
experience not necessar{y Tape and resume re-
quired. Brooks Russell, ESR, Box 1330, Tasley.
Va. Male or female.

Swingin’ operation in 5t Louis area needs first
ticket dee iay who can operate a tight board. Send
'resume to Chuck Norman, WCNU, Granite City,
llinois.

Combo man for top rated CBS affiliate. University
Town. No maintenance, 15t phone. salary open.
Send resume. picture and tape to Ceneral Manager,
WINA, Charlottesville. Virginia.

Immediate opening for announcer with first phone.
Good hours. Cood workmg conditions. Call Mr.
Doll, WISZ Radio, GClen Burnie, Maryland. 30i-
761-15%0.

This is it! Your chance to join the staff of what'll
be downstate lllinois’ most sharply programed sta-
tion. Be part of the professional radio sound of
Wonderful Radio WIZZ. Network, orofessional pro-
duction, good working conditions and great people.
We need a first phone with radio savwwy who wants
to hitch on and grow with our group. Send tape
and background to Bill Dahlisten, WIZZ, Streator,
Iltinois 61364.

At once: Mature announcer . . . 3rd. MOR-FM. 4
season resort city, WLDR-FM, Traverse City, Michi-
gan.

Immediate opening for announcer looking for per-
manent position. First class ticense an asset. Good
pay Send tape and resume to: Don Wealer, General
Manager, Radio Station WMIX, Snuthern Illinois’
Most Powerful Radio Voice, Mt. Vernon, lllinois.

Wanted: S5taff announcer for one of mid-west’s
finest radio and television stations. Great oppor-
tunity for ung man with radio and television
experience. Send complete resume and/or air check
to: Marvin Chauvin, Program Director. WOOD-TV,
120 College, S.E., Grand Rapids. Mickigan 49302.

Philadelphia’s fastest growing FM/stereo station
wants an_anncuncer with a good voice to join our
small staff in the 4th largest market playing the
world's most beautiful music. Approximately $100.00
a week to start. Call 215-CH 8-4900 or send tape
and resumre to |ohn Beaty, Station Manager, WQAL,
1230 East Mermaid Lane, Phila., Penna. 19118, All
tapes will be returned.

Experienced air personality for daytime siot with
contemporary MOR format modern studios and
equipment. Six station medium market. Minimum
three years experience. Contact Rod Wolf, Mgr.
WRTA, Altoona, Pa.

Announcer—Full time day position with this up-to-
date MOR station. Family man with experience
preferred. Cood salary, good fringe benefits, and
comé)lelely modern facilities. Send fape and resume
to C. R. Criggs, WVLN, Olney, I1l. 62450.

Uptempo, MOR, Mcring style night man wanted for
established station buiding more modern image.
Two vyears experience. Beautiful country for the
hunter, skiier, or fisherman. Send tape immediately

with full details to Mark May, P.O. Box 1139,
Creat Falls, Montana 594C1.

Technical
Radio engineer with excellent technical qualifica-

tions for Texas resort city. Box K-220, BROAD-
CASTING. '

Engineer for studio and transmitter duties. First
class license necessary. Interview desired. Send
resume witn small photo to Box L-15, BROAD-
CASTINC.
Engineer—with substantial experience in broadcast
mainienance and service. Must be capable of work-
ing in the field with medical electronics users in
service and sales. Small but growing company in
suburban D. C. needs one man who s flexible and
resourceful, who can deal with people and who
knows audio inside-out. We promise you'll never
be bored. Send full resumes and salary requirements
to Box L-7I. BROADCASTINC.

Technician wanted, first class license, radio control
room experience. by major eastern station. No
announcing. Send resume and salary expected.
Box L-91, BROADCASTING.

First Class for east Pa. 5.000 watt full-time station.
‘Well-established clean operation offers profit-shar-
ing plan, other goed benefits. WCO], Coatesville,
Pa. 19320.

First class engineer for chief at established AM.
Want man who can take cemplete charge of equip-
ment. Must be able to install new FM including
control room. |f you know and like the technical
side of radio, this is the job you're looking for
Contact Edward Marzoa, Station W|WL, Ceorge-
town, Del. 19947,

Top rated station in Tep rated resort needs young,
interested maintenance man who can also do
news and/or jock shift. Call Bob Badger, Manager,
WMID, Atlantic City, New Jersey.

Staff opening for professional Engineer, part field
and part office engineering and management work.
Vir James Associates, Consulting Radio Engineéers,
345 Colorado Bivd., Denver, Colo. 80206. Tel. 303-
333-5562.

Power delivery newsman for northeastern Ohio's
no. | station. WREO Ashtabula, 5,000 watt con-
temporary, regional scope, Mutual affiliate, serves
a three county area. Excellent company benefits;

paid life insurance, mileage, hospitalization. Call
216-993-2126.
Top station in Wilmington, Delaware, requires

experienced newsman. Immediate opening. Call the
News Director at 654-83C0 ac 402.

Programing, Production, Others

Wanted: fulltime instructor for fast growing broad-
casting school . . . must have management poten-
tial, three years successful broadcasting exnerience
. . . more interested in teaching abilities than
academic laurels. Salary open. Box L-41, BROAD-
CASTING.

Free-lance voices to do smooth FM spots, also
gimmick-voice spots Wea supply copy, you return

spots by mail. Send tape samples to Box L-62,
BROADCASTING.
Production manager—radio package programing

company. Responsible for all taped program produc-
tion, library, training in production techniques, etc.
Work directly under president of company. Must
have fluency Spanish, minimum 3-5 years produc-
tion experience Willing to travel Latin America
occasionally. Salary commensurate with qualifica-
tions. Send complete resume and audition tape in
confidence to Box L-79, BROADCASTING.

Good music suburban station needs quality an-
nouncer. Minimum 2 years production. orograming
a must, Rapid advancement to pd. Send resume
ard tape to WPVL, Painesville, Ohio.

Wanted: Full time instructor for fast growing
broadcasting school . . . must have management
potential, three years successful broadcasting ex-
perience . . . more interested in teaching abilities
than academic laurels Write Communications Insti-
tute of America. Radio and TV Broadcasting Col-
lege, Colorado Springs, Coloraco. Salary open.

Situations Wanted

Management

General manager—20 years broadcast experience—
top industry references. Wants to buy station in
small to ium market, or part of station and
operate as partmer to absentee owner. Box L-78,
BROADCASTINC.

Radjo general manager. Coud, Box L-101, BROAD-
CASTINC.

Florida-broadcast media, 17 vyears, management-
sales-programing. Public relations and ad agency
AE, major market, 7 wyears. Seeking ownership
oop. Age 38. married. ET.C., 3208 Fruitwood Lane,
Jacksonville, Fla.

Sales

Houston, B years radio, news, production, board,
traffic, promotion, traffic reporting, supervision of
ten man staff, copy writing, sweeping floors. sales
presentations and closings. | know Houston market.
Worked and lived here all my life. Can sell any
format. Want sales in Houston. Call after & p.m.:
HO &3512.

NEWS

Announcers

Newsman wanted, Fulltime, network station. Brand
new facilities. 150.000 market in New York state.
News experience required. Send tape, photo and
resume to Box L-59, BROADCASTING.

Downstate lllinois AM-FM seeks news director.
Experience in play-by-play sports helpful, but not
necessary. Salary open. Reply Box L-113, BROAD-
CASTING.

What do you look for in T-40? A pro: no. 1 show,
56-M, 6 to 10 p.m. Experienced: 315 years. 1A
with present station—air work, production, promos,
Stability; Married, completed service. Searchm_F for
several months for the right major or higher T-40-
M. Want the right station: | _move the music with
personality. Ron Savage 413-739-6889, Box K-251,
BROADCASTINC.

er, rewscaster, married, northeast only.

Maijor northeast full-time 5 KW needs pro news-
men due to expansion. Contemporary station. Re-
sume, tape. Box L-115 BROADCASTING.

Experienced Radio Broadcast newsman needed for
expanding northern California operation. Complete
details and tape first letter to_Bill Duke. KCRA,
310 10th Street, Sacramento, California, 95814.

Immediate opening for newsman to gather, write
and read news. Send résume and tape to Manager,
KSYL, Alexandria, La.

Start $750 move into 5 figures as news director.
KVON, in beautiful Napa Valley near San Francisco.
Successful AM in fast growing market Programing
keyed to local news. Call collect 707-255-0220.

Sports play-by-play; news; top station; great mar-
ket; summer playground of southwestern Michigan;
send tape-resume: salary open. |im Blake, WHFB,
Box 628 Benton Harbor. Mich.

D)/ s
Box L-44, BROADCASTING.

Di, tight board, good news, commercials, third

phone. Box L-51, BROADCASTING.

Beginner has first phone, wants job at hard rocker.
No maintenance. Military completed. $120 start
required. | have no tape to send you, 412-521-
6510. Box L-72, BROADCASTING.

Young announcer seeks position in east coast area.
Four years in radio, have 3rd endorsed. Box L-76,
BROADCASTING.

Announcer—southern New England or New York
State—MOR—3rd. Broadcast school grad—seeking
weekend work that will eventually Tead to fulltime.
Personal interview desired. Call after 6 P.M —914-
472-1979 or write Box L-B2, BROADCASTING.

Career Academy graduate wants first job. Tight
board, 3rd endorsed. Box L-86, BROADCASTING.
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Announcers—(cont’d)

Programing, Production, Others

New England wanied. Mid-twenties. 3 years ex-
perience in 200, market. Top 40 or up tempo
MOR. Box L-89, BROADCASTINC.

D], dependable, tight board. Third endorsed. Excel-
lent community man. Relocate. Bos L-103, BROAD-
CASTING.

Need dependable weekend help® Are you within
commuting distance of NYC? Announcer. combo,
third endorsed, experienced all phases and formats.
Top refs, top skills. You'll be sorry 1 can't be
around all week. Ed Baron, 212-%82-6495 or Box
L-108, BROADCASTING.

Rock first phone jock working part time in south-
ern California. Desire fulltime position, Prefer west
coast but will travel for right job. Draft exempt.
Very dependable. Box L-119, BROADCASTING.

Announcer for top forty or up tempo MOR. Some
evperience. Third endorsed. Broadcasting school.
Draft exempt. Interested all states. David Solinske,
282 Marlborough Street, Bosten. Massachusetts.

Young talented beginner dj draft exempt, broad-
cast school grad. licensed. Geod sound tight board,
sales experience willing to relocate. Frank Marshall,
37;17ogReading Road, Mason, Ohio 45040. (513) 398-

Columbia grad is now availacle to work anywhere
in the US., 1-Y. Call Joe Steiner, collect after
6 PST 415-385-2437.

Weekend Dallas-Ft. Worth area. 3rd phone w/en-
dorsement, some experience. Joel Edwards, 690!
Forest Park Rd., Dallas, Texas 75235. Tele. 214-
FL 8-1275.

Boss sound—rock jock (di-pd', 3rd class, will wail
for right offer, 513-631-5428 after 5:30 P.M.

East personality MOR or rock worked large markets,
available immediately. Call 609-466-1867.

Intelligent, sober, reliable, ambitious New York
City area announcer with background in markets
including Philadelphia. Scranton, Trenton, N.]. and
the New York City metropolitan areas interested in
a major market. Bob Curley, 233 Thomas St
Woodbridge, N.J. 201-634-5024,

third, B.A., good
commercial and dj Style. ne corn. tight board,
intelligent programer. medium or major market,
no or litile news. Sonny, KMFB, 666, Mendocino,
Calif. 95460.

Experienced, voice, magnetic

Technical

Chief enginee-r with bright morning show earning
$12M in hot 300,000 market—wants to move up!
Box L-77, BROADCASTING.

First phone 14 years radio and TV transmitter and
studio maintenance and operation. C. W. Simpson,

73 Knollwood Circle, Waterbury, Conn. 06704,
Phone 203-757-0619, Waterbury, Conn.

NEWS
Creative small market news director seeks move
up Married, college grad, draft free. S years
experience. Box L-64, BROADCASTING.

News—(cont’‘d)

- {cont’d)

Young creative program director at number one
eastern station desires a program management
position with a company that really is number
one-—inside and out. Top 40 or MOR. Strong on
production and promotion. %200 minimum. Box
L-97, BROADCASTING.

TELEVISION
Help Wanted

Great opportunity to join the sales staff of the
most progressive Station in the Rockies. Need some-
one who knows television and has a desire to
help the advertiser. Our best producers are people
who have come to sales thru the ranks. Enjoy the
climate and mountains. Sell in an area that is
booming. Only hustler who will tey hard need
apply. Send complete resume plus picture  Two
yiac:s of college required. Box K-213, BROADCAST.
ING.

Experienced professional local TV salesman neaded
for an independent in four station major market.
Potential is unlimited. Excellent pay and incentive
plan with substantial broaacasting company. Send
complete resume. including recent photegraph, in
confidence, to Box L-35, BROADCASTING.

Technical

TV technicians first class phone, for northeast
market stations with top sataries and exceptional
berefits. Box L-69, BROADCASTINC.

Reporter for TV-radic news department in major
southeastern city. One year of experience desirable.
Send resume and audio tape to Box K-275, BROAD-
CASTING

TV news—eastern market . . . We need an attrac-
tive woman reporter with experience in stand-up
film work and on camera reporting. She must know
what she is doing and be able to dig up, produce
and report stories without constant  supervision.
Salary commensurate with productivity. |mmediate
openmf. Send film and/or videotape with first reply.
Box L-12, BROADCASTIG.

News photographer reporter tor midwest TV-radio.
Cover stories using all equipment utilized by both
media, able to develop own newscasts. Be
qualified to do the radio and TV air work in
news capacity. Send resume, photo, tape (audio-
video} to Box L-65, BROADCASTING.

Phoenix network affiliate looking for news man
to work in documentar/ area. Strong in writing
and research, Not looking for an air man. Must
be well versed in film production. Well equipped
news department with high standards. Send re-
sume of experience in documentary field with
sample of work if possible. Box L-95, BROAD-
CASTING.

Immediate opening for working, on-air news anchor
man. Send VIR air check and resume to Channel
6 NEWS. WCIX-TV, 1il] Brickell Avenue, Miami,
Florida 33131.

Baltimore VHF looking for experienced news cam-
eraman. Call Bill Dean, 301-664-7600 ext. 263.

Programing, Production, Qthers

Pittsburgh TV station (commercial VHF} is looking
for a technician with well established background
in operation and maintenance of RCA color video
tape recording equipment. Box L-105, BROAD-
CASTING,

Preducer-director-active eastern network ETV sta-
tion has immediate opening for experienced pro-
ducer-diréctor. Must be hardworking  self-starter
with creativity, erthusiasm, and strong follow-
through. Box L-73, BROADCASTINC.

VTR maintenance engineer e.perienced in TR-70's.
Must have first phone. Tape is priméry responsi-
bility but must be willin% te learn maintenance of
full staticn, Box L-110, BROADCASTING,

TV engineer. January |, 1969 new upstate New York
ETV Center requires man with training, FCC
license, experience. operafional ability and mainte-
nance appetite. Open for a youné self-starter.
$8,000.00. Box L-120. BROADCASTING.

Need first phone engineer for TV studio mainte-
nance. including RCA TR-3 & TR-5's. Send particu-
lars first letter to Euiene C. Rader. Director of
Engineering, KBIM-TV, Roswell, New Mexico 86201.

tape operator and transmitter operator
wanted immediately. New station and all new
color _equipment. Good fringe benefits. Contact
lim Riley, KSEL-TV, Box 2803. Lubbock. Texas.
PH, SH7-4561 18C61.

Video

Wanted now: UHF transmitter supervisor for new
30 kw educational station; Huntington, West Vir-
inia. Send resume to Chief Engineer, WMUL-TV,
2;1'73& Third Avenue, Huntington, West Virginia

Award winning TV radio newsman with four years
experience, including a Vietnam assignment, de-
sires position in the Baltimore-Washington-Philadel-
phia area. Box L-118, BROADCASTING.

News pro with awards and excellent references
needs a solid radio or television slot. Currently in
television with prime time newscast, but pre-
ponderance of experience is in radio. | can build
a solid organization, or add to the one you have.
Must have good future possibilities plus high
starting pay. Write Box L-127, BROADCASTING.

Programing, Production, Others

First phone, sales, announcing. Limited experience.
want programing and office routine. $125, Married,
age thirty Available January. Prefer southeasf.
Box L-47, BROADCASTING.
Record programer, librarian. Vastly diversified know!-
edge of music and recordings. Can build interesting
shows in any fealm of listening. Personal collection
of over 10,000 rare discs. Box L-70. BROADCAST-
ING.

Senior engineering position neecl engineer with di-
versitied experience for responsible position, with
full color two station ETV operation opportunity
for advancement to_ supervisory position. Top Salary,
benefits, Apply Chief Engineer, WMVS-WMVT,
101S North Sixth Street, Milwaukee, Wisconsin
53203.

Television technician. Exceifent opportunity for
responsible TV engineer experienced in educational
or commercial studio practices. Work with Orth
and Vidicon cameras; high band-low band helical
VTR's; color equipment and remote van. Salary
based on experience, liberat fringes. Contact Uni-
versity of Michigan Personnel, 1020 LS. & A.
Bidg., Ann Arbor, Michigan.

Video design engineers and technicians needed in
rapidly expanding Vital Industries, Inc., in_Gaines-

ville, Florida. Write or call Mr. N, Donoyan,
13614 5. W. Archer Road; telephone 904, 378-
1581.}

NEWS

Midwest 250,000 market program director desires
same in New England. Up MOR or top 40. Middle
twenties. Box L-50. BROADCASTING,

| am 26 vyears old. Broadcasting is my profession.
| hold a BS. in R-TV and have worked one year
toward a Master's in journalism. | am experienced
and interested in all phases of broadcasting. Quali-
tied to assume program or news director responsi-
bilities. Present salary: $7,200. Box L-93, BROAD-
CASTINC.

Color CBS network affiliate in intérmountain va-
cationland seeks Qualified c;'c.\ung aggressive news-
man capable of writing and airing radio news and
television sports in addition to handling general
assignment and feature work. College degree pre-
ferred but not required. Salary commensurate with
experience and abilities. Position available imme-
diately to fill key vacancy on nineé man news and
public affairs statf. Excellent working conditions
and fringe benefits. Only qualified need apply. Box
K-111, BROADCASTING.

Phoenix network affiliate looking for experienced
TV commercial writer that can write for local
retail accounts and help supervise production from
original concept to finished commercial, Must be
well-versed in film and tape. Complete film facili-
ties including processing and printing. Please send
sample copy with resume and salary requirements.
Box L-94, BROADCASTING.

Major San Francisco TV station needs graphic artist
with experience in television layout and design.
Experience in set design and staging a plus.
Excellent working conditions and fringe benefits.
Send resume to Box L-10S, BROADCASTING.

Director: Experienced. college graduate preferred,
for group owned VHF ABC affiliate in midwest,
A great opportunity for a creative mind with future
management potential. Box L-116, BROADCASTINC.

TVv—Situations Wanted

Management

Experienced  local-regional-national-general
manager. VHF-UHF, ~ Excellent
K-141, BROADCASTING.

General Manager with major market success story
and medium market group experience seeks oppof-
tunity 10 exercCise ingenuity and drive. Box L-87,
BROADCASTING.

sales
references.  Box

Wili supervise television programing, production,
related departments. Expert, Creative, production,
administration, syndication knowledge. Major mar-

ket background. Desire vigorous, challenging posi-
fion. Box L-107, BROADCASTING.

Technical

Sports director—aggressive, creative, organizational.
Want daily competitive market with station com-
mitment to “specials.” Ambitious local $ports
minded stations only. Box H-255, BROADCASTING.

TV engineer, 6 years experience in nearly all phases
of TV operations, CE & RCA transmitter, studic
operations, worked in union and non-union shops,
operated Marconi-7 & RCA-42 colored. Box L-63,
BROADCASTING.

Director of engineering for group TV desires
change Presently n complete charge of engineer-
ing. Broad experience in construction, maintenance.
Excellent references. Looking for position as director
of Engineering or TV chief in medium market.
Western states preferred. Box L-74, BROADCAST-
ING.

NEWS

Available the first of the year, one experienced
television reporter. Box L-67, BROADCASTING.
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News—(cont‘d)

FOR SHLE—Equipment

INSTRUCTIONS

News director. Top rated newscaster, award winning
newsfilm photographer with successful administra-
tive track record. Credits include White House,
Capitol Hill, Cape Kennedy. NATO. Extensive
experience in setting up new operations. Best
references, VTR available. RTNDA. SDX, Box L-99,
BROADCASTING.

Programing, Production, Other;

Producer-director. Young married college graduate
seeks position in top 20 market, east or midwest.
Currently senior director at full color network
affiliate, Desires relocation with management poten-
tial. Box L-75, BROADCASTINC.

Graphic artist, illustrator, orientated in TV produc-
tion and sales promotion. No small markets, please!
Box L-84, BROADCASTING.

Creative ETV producer-director, seeking brighter
opportunity; married; 32; degree. Resume available.
Box L-92, BROADCASTINC.

Promotion; Major market award-winner wishes to
relocate. Innovative, aggressive. Knows what’s hap-
pening now! Broad experience Supervising top-
budget department. Box L-100. BROADCASTINC.

(cont'd)

(cont‘d)

UHF transmitter, custom built, Eimac Klystrons, ex-
citer, SBF. Save up o $1C0,060 Box L-15, BROAD-
CASTINC.

Increase FM power—Waestinghouse FM-10. Complete
10 KW amplifier and power supply. Companion for
to the Westinghouse FM-3. Make ofter. Box L-20,
BROADCASTING.

Ampex PR-10 full-track mono machine in case.
Good conditicn. A good buy at $575.00. Box L-131,
BROADCASTING.

Ampex 300 Mastering recorder. Mono Console, Ex-
cellent Condition., Only $975.00 firm. Barbara
Allan Productions. Inc. Box 207, Kalamazoo, Michi-
gan. Phone 327-6746.

Collins 830E-1 5Skw solid state stereo generator.
GE BF-3-A 10kw Amplifier with rectifier. amplifier
converted to use 3CX2500 tubes. Call Mr. Leggett
213-681-6777.

RCA 5-F SKW transmitter in good condition in-
cluding many spare parts. Write KS}B, jamestown.
N. D. %84CI.

Meteorologist—professional. AMS Seal of Approval.
Ten vyears television exoerience. Tape available.
Box L-124, BROADCASTINC.

Schafer stereo automation System. Year old. Excel-
lent condition. Make offer. KTBT, Carden Crove,
California, 714-530-5100.

Need proven production manager to organize a
"Mission |mpossible”” department? Intriguing? En-
thusiasm, experience and talent fadministrative and
creativel offered to station demandiné production
excellence. Box L-128, BROADCASTINC.

UHF 12% kw RCA transmitter fused). Price does
not include filiplexer which is individually required
for each specific channel. Transmitter not being
used but available for immediate inspection. $30,-
000.00 as is, Box L-132, BROADCASTING.

Radio pro seeks TV. kad. incl. college deg., pr.
dir., news, sports, tel. falk, copy. etc Move to any
part of U.S. (Box L-130, BROADCASTING.}

Auricon 400’ optical. Magnetic. Zoom. Tripod
compl. accessories. Magnasync 4C0* Mixer & ac-
cessories. Box L-126, BROADCASTING.

WANTED TO BUY—Egquipment

We need used, 250, 500, | KW & 10 KW AM and
FM transmitters. No junk. Cuarantee Radio Supply
Corp., 1314 lturbide St., Laredo, Texas 78040.

MISCELLANEOUS

First Class Liccnse in six weeks. Highest success rate
in the Great North Country. Theory and laboratory
training. Approved for Veterans Tralnmg. Elkins
Radio License School of Minneapolis, 4119 East Lake
Street, Minneapolis, Minnesota 55406.

The Masters, Elkins Radio License School of Atlanta,

offers the highest success rate of all First_Class
License schools. Fully approved for Veterans Train-
ing. Ell;ins Radio License School of Atlanta, 1139
Spring Street, Atlanta, Georgia 30309.

Why pay more? First phone license in four weeks
.. tuitisn $295.00 Results guaranteed. rooms
$8.00 weekly. Tennessee Institute of Broadcasting,
2106-A Sth Ave., South, Nashville, Tenn. Phone
297-8084.

Be prepared. First Class FCC License in six weeks,
Top quality treory and laboratory instruction. Fully
approved for \eterans Training. Elkins Radio License
School of Mew Orleans, 333 St. Charles Avenue,
New Orleans, Lowvisiana 70130.

Announcing, programing, production, —newscasting.
spcriscasting. console operation, disk jockeying and
all phases of Radio and TV broadcasting. All faught
by highly qualified professional teachers. The na-
fin's newest, finest and most complete facilities
including our own commercial broadcast station—
KEIR. Fully approved for veterans tfraining. Accred-
ited the National Association of Trade and Tech-
nical Schools. Elkins Institute, 2603 Inwood Road,
Dallas, Texas 75235.

First phone in Six 1o twelve weeks through tape
recorded lessons at home plus one week personal
instruction in Washington, Minneapolis or Los An-
geles. Our seventeenth year of teaching rCC license
eourses. Bob fohnson Radio License Instruction,
1CE0D Duncan, Manhattan Beach. Calif. 90266.

Deejays! 6000 classified gag lines, $5.00. Comedy
;gtsaalgg free. Ed Orrin, Boyer Rd., Mariposa, Calif,

Wanted—mobite unit. Monochrome, 3 or 4 cameras.
Write or call. Furn Anderson, Channel &, 43 W. 6lst
New York, N. Y. 10023 212-586-2426.

Time announcer machine. Cartridge, drum or
similar with 1ape. Send details condition and price
to S. C. Cibson, KPRQ, P.O. Box 1440, Riverside,
California 92501.

FM transmitter-250 to 3KW-used and cheap. Send
description and price to R, Brian Langwill, Box
148, Tomah, Wis. 54660.

Projector wanted., Eastman 250, 275: RCA TP-6,
TP-16. Any condition. 6616 Woodlake Ave., Canoga
Park, Calir. 91304,

FOR SBLE—Equipment

Coaxial-cable—Heliax, Stvroflex, Spiroline, etc., and
fittings. Unused mat’l—large stock—surplus prices.
Write for price list, S-W Elect.. Box 4663, Oakland,
Calif. 94623. phone 415-832-3527.

RCA TTU-1B UHF Transmitter. Scme parts missing.
Exciters alone worth the price. Dick Lange, WHUT,
Box 151, Anderson, Indiana 46Cl3.

Best deals—Sportmasters, Scully, Crown, QRK:
Russco and other top brands. Lease, trade, finance.
Audiovox, Box 7067-55, Miami, Florida 33155.

Gates FMSB transmitter, excellent condition, oper-
ating recently and like new WC5534 Exciter on
100.7. Exciter easily retuned. Also over 500 feet
of 3 1/8” rigid transmission fine for FM, Available
immediately Real good price. |shn_R. Kreiger,
KVET, 113 West 8th Street, Auslin, Texas 78701.
A.C. 512-CR 8-8521

Coaxial Lines: Used. in good condition, stored inside.
30-Steatite 51.5 ohm Section 20+—31%* Line Flanged
MI-19113-1; 11—Universal Elbows MI-27791-4; 66-
Teflon 50 ohm Section 20+—31a” Universal Line
MI-27791-D-1-A using Marmon Clamps rated 35 1b.
Contact: H. A. Higgins, 184 Barton Street, Buffalo,
New York 14213—Phone 716-881-2222.

Television broadcast station equipment. Generai
Electric—$40,000.00. Transmitter, antenna, trans-
mission line, cameras. projectors. consoles. micro-
phones, lights. sync generator, test equipment, etc,
Enough to place UHF station on the air. Chapman,
Box 3257. Birmingham, Alabama 35205.

Gates TE-1, 1009 solid state DCFM 10 watt FM
exciter. Latest model, never used. Save hundreds.
Current price $2,995.00. This ore only $2,295.00.
Box L-36, BROADCASTING.

Nems Clark 108-E phase monitor for two tower
lalzllgl Immediately, cash, Box L-43, BROADCAST-

30 jingles, five voices, $25. $150. trade . . . 15
station frequency . . . and programing promos $25,
$150 trade. Send $5. for usable sample. Broad-
gast;gs Aids, 4125 Crain St., Memphis, Tennessee
8128.

“Eschew Obfuscation”” Plaque, 47 x 8la", T{po-
graphically entertaining. $1.50. Deluxe, $2.50.
Crandiose, $5.00. Wry Idea Co., Rye, N, Y, 10580.

Cash For Your Station. Yes. Ratings-Exclusives-
Sales and Cash. The Dave Cash Radio Programme
direct from London to you weekly. Contemporary-
First releases-Artist interviews from London's Royal
Lancaster Hotel, the home of the Beatle’s Yellow
Submarine. Priced low—50 low that markets are
closing fast. Call Mr. Taylor Collect- 704-252-
8569. TME—A wordwide service to radio.
Educators! One to One is an organization of ex-
perienced production specialists who can help you
use television, radio, and film to solve your cur-
riculum problems. 20121 Shrewsbury, Detroit, Michi-
gan 43221—313-342-3537.

Wanted—radio & TV promotions Fla. & SE. Any
kind. Media Masters, 3208 Fruitwcod Lane, Jackson-
ville, Fla. 32211.

Since 1946. Original course for FCC first class radio
telephone operators license in six weeks. Approved
for veterans. Low-cost dormitory facilities at school.
Reservations required. Several months ahead advis-
able. Enrolling now for lan. 8. April 2. For informa-
tion, references and reservations write William B.
Ogden Radio Operational Engineering School, 5075
Warner Avenue, Huntington Beach, California 92647.
(Formerly of Burbank, Californial.

New York City's Ist phone school for people who
cannot afford to make mistakes. Proven resulfs:
April 68 graduating class passed FCC 2nd class
exams, |00% passed FCC st Class exams; New
prcgramed metheds and_earn while you learn job
opportunities. Contact ATS, 25 W. 43rd St., N.Y.C.
Phone OX 5-9245. Training for Technicians, Combo-
men. and Announcers.

Radio Engineering Incorporated Schools has the
finest and fastest course available for the Ist class
Radio Telephone License (famous 5 week course).
Total tuitrion S$35C. Classes begin at all R.E.l.
Schools Nov. I, Jan. 6, Fep 10, Mar. (7. Call or
write the R.E.I. School nearest you for information.

R.E.I. in Beautiful Sarasota, the home office, 1336
Main Street, tarasota, Florida 33577. Call (813}
$55-6922.

R.E.L. in Fascinating K. C. at 3123 CGillham Rd.,
Kansas City, Mo. 641C%. Call (816} WE 1-3444.

Up Your Charisma! Join our Board of Directors.
Frarnec{ ’cemficate_ $250. Shady Enterprises, Shady,
N. Y. 124979,

Comedy material. Original, terrific. Details, 10¢.
Frankel, P.O. Box 983, Chicago, 6C650.

"INSTRUCTIONS

£.C.C, License Course available by correspondence.
Combination _correspondence-residence  curriculum
available for BSEE Degree. Grantham Schools, 1505
N. Western Ave.. Hollywood, Californre $0027.

New Orleans now has Eikins' famous [2-week
Broadcast course. Frofessional staff,  top-notch
equipment. Elkins Institute, 333 St. Charles Avenue,
New QOrleans, Louisiana.
The nationally known six-weeks Elkins Training for
an FCC first class license. Conveniently located on
the loop in Chicago. Fully Gl approved. Elkins Radio
License School of Chicago, |4 East jackson Street,
Chicago, 1llinois 6C6C4.

Elkins is the nation's largest and most respected
name in First Class FCC licensing. Complete course
in six weeks. Fully approved for Veteran's Training.
Accredited by the National Association® of Trade
and Technicar Schools. Write Elkins Institute, 2603
lnweed Road, Dallas, Texas 75235.

R.E.I. in Delightful Clendale at 625 E. Colorado St.,
Ciendale, Califorma S1205. Call (213) 244-6777.

R.E.l. in Historic Fredericksbur|

1 at 809 Caroline St.,
Frecericksburg, Va. 224Gl Cal

(7031 373-1441.

First phone quickly through tape recorded lessons
at home plus one week personal instruction in
Boston, Washington, D.C., Minneapolis, Los An-
geles. Our 17th year teaching FCC license courses.
Bol> johnson Radio License Instruction, 10600 Dun-
can, Manhattan Beach, Calif. 90266 (213-379-
H6)) Eastern office, P.O. Box 292, Westfield,
Mass. 01083 (413-568-3689).

Your Ist Class License in six weeks or less at
America’s foremost school of broadcast training,
the Don Martin School of Radio and Television
iserving the entire Broadcasting Industry since
1937). Make vyour reservations now for our Ac-
celerated Theory class jJanuary 6. Most experienced
personalized instruction and methods Lowest costs
tinest accommodations available close-by. Call or
write: Don Martin Schoo!. 1653 N. Cherokee, Holly-
wood, Calif. 1213} KO 2-328t1.

Announcing/management/first phone . earn
while you learn. Tennessee Institute of Broadcasting,
%“)70656\8 . Eight Ave. South, Nashville, Tennessee
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RADIé:-Help Wanted " Situation Wan ted—ﬂnnouncer

Management Announcers
MANAGER WANTED AIR PERSONALITY O OI 'N G
Radio  station in expanding  Narthern Top 40 in Nation's 6&th <city needs FOR AN
:!Iilluis\‘.\lilll'k(‘l. 2.'.0.|imn ('nl'lnly |);i])l:!ul- jock. Send tape immediately.
nn, Nee AREIressne Nilles aricnlc
|||l||||a.'.'urk.t’(5u|ul|'_\'. ‘Inml:s aaud cnuity Tor Buddy McGregor ANNOUN ER?
Fight man. KNUZ L]
Write Box L.-38, Broadcasting. Houston, Texas Let Dick Good help you

BROADCAST
EQUIPMENT

SALES

AM & FM

Dick is Director of Job Placement
Services al Columbia School of
. . . Broadcasting. With our 27 offices
Immediate openings for sales and marketing in the U. 8. and Canada the
@ personnel with background and familiarity chances are excellent thal we

with the FM and AM broadcast industry. have jl-IEI 1he graduate "'QUITH
Major criterion will be experience in sales or engineering looking for. Just tell him what you
with a sales aptitude. Must be able to work and travel in wanl and he'll send you a resume,
the field with little supervision selling AEL’s line of type photo and audition tape. Air Mail.
accepted AM/FM Broadcast Transmitters,

To discuss the opportunities available with one of the Columbia School

leaders in solid state FM exciter and stereo generator of Broadcasting

design plus a full line of transmitters to 50 KW and to 4444 Goary Bhvd,, San Francisco 94118
arrange an interview, send resume to or cail Mr. L. K. Talephone: (415) 3E7-3000

Peetoom:. [Matl aitHiswd with CBS. Wi, ar sey alther insd Retion)

A verican IBLEcTRONIC X sABORATORIES. INC. =

RICHARDSON ROAD, COLMAR, PA. TV Help Wanted—Management
Correspondence: Post Office Box 552, Lansdale. Pennsylvania 19446 3 G
Phone: 215.822-2929 TWX: 510-661-4976 TV ] RADIO
All qualified applicants considered repardiess of race, OPENlNGS

color, religion, sex, age or national origin.

— We need applicants in the following

Program, Production, Others . job categories only. Please send your
. typewritten resume immediately to be

confidentially represented to our station
clients. No fee to applicants.

CHECK AREA OF INTEREST
™ 0 RaDIO O

Gencral Manager

Program Director

Sales Manager

Salesman

Broadcast Equipment Sales

Chicf Engincer

Studio Maintenance

Transmitter Maintenance

Video Tape Technician

Broadcast Equipment Design

First Phone Announcer

Continuity Dirertor

At Mirget

Sales Promotion Mgr.

CATV System Manager

CATV Lmer Bluncian

Richard Unelonl predicts suocess foh your rdio etation]

Istroducing the most exciting
and talked aboul subject today-
EXTRA SENSORY PERCE
TION - to Radsol

DUMENSION IV isa five minute
Ewely manation ahowt payehic
henomena, with Richard
E'EIFH foremost awiharity en For an audition tape and details,
ApARa write PERRY ENTERPRISES,
The psychic Richand lrelas
closes each show with cwrent

predictions on topical suhjects

[ )

Salary desired .

] NO PLHCEMENT FEE' ! !
For Best Results Technical =y

YouCan't TopA | ——____ """ , o Nationwide

Situation Wanted

CLASSIFIED AD

Bmadmnng

o P RTRTTRTY (F TELFLITM AND RAIED

Chief Engineer :

I Asst. Project Mor. in o‘\frieaIl on 1p. enma:‘a‘x Broadcan
t desires position at med. or maj. mkt.

| :::."aunliﬂled in nlll phases of broadeasting . . . 2 consultanis
| eorst,. maint., supervision, ete, Marr., 30, no 2
I children. former net. eng, at maj. o&ko sta.
|
)

Laeation not as imp. as challenge. Will con- : 645 NORTH MICHIGAN AVENUE
sider international pesition. Will arrange inter. CHICAGO 60611

view al my own expense. 312-337-5318

Box L-66, Broadeansting,

BROADCASTING, Nov. 11, 1968



Sales
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SALES ENGINEERS
Video Broadceast

Nationa!ly known and highly regarded
manuraclurer of video brondenst elec-
troirics equipment requires sales engi-
neers to satisfy expanding markets in
direct studio, OEM il closed eirenit
siles. FEstablished territories in  the
Northeast, Midwest and West Coast
areas. Relnted brondceast sales experi-
ence necessary. Salary commensurnte
with experience plus commixsion. in ad-
dition to expenses. Submit resume in-
c'uding salary history to:

Industrial Relations Dept., Box 387-H
15 E. 40 St., New York, N.Y. 10016

An Equal Opportunity Employer.

N S S SRR ES

x4
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MAJOR OUTLET

of a growing broadcasting group wants
a Television Sales Representative to call
on local aecounts and agencies in the
Northeast area.

Excellent future for an enerzetiv worker
with time sales experience. Salary, coms
missions, expenses, many other fringe
benefits. First vear potentiul earnings
$10,000 to $12,000.

All replies held in strictest confidence.
Send resume to:

Box L-129, Broadcasting.

Technical

Large

electronics manufacturing/breadcasting cor-
poration has been awarded a three year
operation and maintenance program of
television stations in Saudi, Arabia, Open-
ings axist in the following areas:

+» CHIEF ENGINEERS

BSEE or equivalent plus {0 years' experience
in overall VHF stations operations.

* BROADCAST
TECHNICIANS

Television technical school plus 5 years' experi.
ence in VHF station equinments operation and
maintenance.

+ INSTRUCTORS

Television technical school plus 5 Years' experi-
ence in VHF station malntenance plus 2 years'
experience in formal ciassroom instruction on
slectronics sgqulpment.

Generous safary—completion bonus—Iliving ailow.
ance—oxcallent frinds benefits. Send resume in
tonfidence to:

Box L-53, Broadcasting.

TV Situations Wanted Mgt.

WANT A STEAL?

At any price I'm a bargain. Over $25,000
and I'm available.

Take-charge TV Station Manager, seek-
ing challenge and growth. Major market
proven record established over 20 years
in administration, network negotiations,
syndication purchases, local! programing,

total station operations. Produced award
winning documentaries and public affairs
series. Degree.

Am not unhappy, just want to move up.
MY LAST MOVE s0 will wait.

Box L-88, Broadcasting.

MISCELLANEOUS

‘.‘-I.I.I-I 0TS,
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Attention All Markets!
Sta. Mgrs. % P.D.'s
Disc Jockeys!

Add personality to the sound of your
shows promoting your personalities,
news, features. commercials, etc., with
authentic sounding impersonations of
Walter Brennan, Ed Sullivan, Jimmy
Cagney, Edward G. Robinson, Arthur
Godfrey, Jimmy Stewart, Boris Karloff,
Peter Lorre, etc. You write what you
want the voices to say, or we'll write
them for you. Package of 12 promo's
tailormade for you, exclusive in your
market for only $25.00! Alse commer-
cials with voices at low rates! "Free
sample tape on request'.

BE DIFFERENT!
RAISE RATINGS!

VOICES UNLIMITED
9536 w. OHMIO PLACE
DENVER, COLORADO

e " a0 "0 e e "0 " "a Ta P a ¥ u " T u",
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PROGRAMING
We don't tlaim to have the largest program
service, only the bDest. If you're tired of

automated MOR proegraming that produces bills
but ne blling, “listeners,” but no ratings,
drop us & line. We're expansive, but we have
a track record and we're gsood.

Box L-133, Broadcasting.

BAH HUMBUG

BAH HUMBUG

BAH HUMBUG

9NINNH HVE

8AH HUMBUG
Attention All Markets!

Special offer for the holiday season!
“Voices Unlimited" presents the
voice of Scrooge in hilarious vig-
nettes, “Shopping ideas tor the in-
dividual who has everything, a wad
of bubble gum which was once ac«
tually chewed by Bobby Breen, as a
child!" These have musical intros
and stingers. Thev're great for com-
ing out of news, or s8pot separators!
These are “A’ material, high qual-
ity. 36 of them, all different, exclu-
sive in your market for only $15.00!
Perfect for the holiday season, Or-
der tod.a_v!

I“OICES UNLIAIITED

9536 11 OHIO PLACE

DENVER., COLORADO 80226

ONIWNH HvE

BAH HUMBUG
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ONANNH Hva

BUSINESS OPPORTUNITY
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NEWSPAPERS

Large suburban multi-weekly in Mid-
wist. Growth unlimited. Daily Potential.
Owner retiring. Nets 25%, before taxes.
$2.5-Million cash.

New York Suburban multi-weekly. Good
cash flow. Top market. Terms. $400,000.
State finances and write fully to:

J. N. WELLS & COMPANY
{Weekly Newspaper Division)
543 West Roosevelt Rd.,
Wheaton, Illincis

Midwest Independent
UHF Local

station with major market potential
seeks $175,000 loan for expanslion
program. Engineering and planning
recently completed by new manage-
mehnt for all-culor Increased power
facility but past losses make this
growth situation highly speculative.
Potential is there for aggressive
Investor desiring 15% minority
position nlus full repayment on
loan. Reply

Box L-112, Broadcasting.

1141181 rey